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Evanescence conquers drama while unlocking 
"The Open Door." 

35 THE ONES THAT GOT AWAY 

Five summer concert dates that fell short of expectations. 
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pioneers that are building the digital future. 
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INDUSTRY INSIGHT 

Billboard executive editor/ 
associate publisher 
Tamara Conniff will host 
Music Day at this year's 
L.A. Roadshow, set for 
Sept. 18-21 in Hollywood. 
For more info, go to 
rondshowhollywood-com. 



Mobile 

MUSIC MOBILITY 

Cingular's new LG CU500 
cell phone comes 
complete with Billboard 
Mobile, providing all 
things music in the 
palm of your hand. 
For more information, 
go to csnguldr.com. 



Online 



CHART ATTACK 

TouchTunes Music and 
Billboard have announced 
an exclusive agreement to 
provide all TouchTunes 
online jukeboxes with 
current Billboard charts 
starting Oct. 1. For more 
information, visit 
toucMtuncs.com. 
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Blogging 

THE JADED INSIDER 

A rocker running for 
president? A top U.K. act 
wagering on the World 
Cup? It coutd only be 
happening in the wide, 
wide world of blogging. 
Warning: This stuff's habit 
forming. Check it out at 
jddcd ins idcr.com. 

www.billboard.biz I 3 

. [ ■- 'ii-i-.uj material 



! 
I 




I 

1 



3 

S 

at 

LET THERE BE 





* music.yahoo.com 



•4 ■. 



^1 ,| i if;i I 



Over a million songs. 5 bucks a month. THIS IS HUGE. 



IQPV MUSICUNLIMITED 



This one 



6X28-YF8-CZ5Q 



QPIMION 



EDITORIALS I COMMENTARY I LETTERS 



Blfco«d 



ANTONY BRUNO 

Contributor 
Billboard 




THE WISDOM OFSKI BUMS 



I spent the first few years after college as 
a ski instructor in Colorado. During this 
time, I learned several lessons about ski- 
ing and teaching that I believe also apply 
to the fledgling mobile music market. 

It's not as big a stretch as one might 
think. Like skiing, music is meant to be 
fun. But even the most enjoyable activi- 
ties can be rendered frustrating if the ini- 
tial run is too complicated. 

One of the first things you learn as a ski 
instructor is the concept of "new technique, 
old terrain; old terrain, new technique." In 
other words, don't teach students a new 
skiing technique on an unfamiliar trail. It 
overwhelms them, and in many cases can 
be frightening- 

I nstead. teach students a new technique 
on a trail they've skied many times over. 
Once they've mastered the new technique, 
introduce a new run. 

The same rule applies to the mobile en- 
tertainment industry today. Unfortunately, 
it's not being applied. According to a re- 
cent Entertainment Media Research poll, 
only 11% of consumers find the idea of 
downloading full songs to a mobile device 
appealing, while 32% find it unappealing. 
Another 44% say they're simply not inter- 
ested in il. 

This data points to more than just a 
lack of consumer awareness about mo- 
bile downloading. It points to a total lack 
of interest. 

However, the idea ofa combination mo- 
bile phone/MP3 player is incredibly 
popular. The same survey stales that re- 
spondents favor a mobile phone with an 
incorporated MPi player over a standalone 
M P3 player 2 to 1 . or 46% to 21%. Among 
teens, the preference shoots to 52%. 

Why the discrepancy? Because con- 
sumers like the idea of playing their dig- 
ital files on a mobile phone, but not the 
idea of buying their digital files on their 
phone. Give them some time to get com- 
fortable with the phone as a music 
player first before asking them to pay 
twice the online per-track fee to down- 
load it as well. 



Additionally, the best online services, 
like Pandora and Rhapsody, allow users to 
discover the music they like on their own. 
Mobile, conversely, has become a channel 
for major labels to market and promote 
their priorities. 

Which brings up the concept of com- 
mitment. Wireless operators need to truly 
commit to serving the needs of their sub- 
scribers rather than just the wishes of 
their industry content partners (read: 
record labels). 

Much has been written about labels' 
frustrations at Apple's refusal to negotiate 
on price or packaging. And several artists 
remain iTunes holdouts because Apple 
won't relax its stance on selling individual 



promotion shouldn't come at the expense 
of the user experience. Otherwise, you kill 
the goose that lays the golden eggs. 

I give credit to Sprint for adding a "rec- 
ommendations" tab to its music service, 
which will suggest new music based on 
users' purchase history. I only hope it re- 
mains a pure recommendation engine un- 
influenced by outside marketing. 

If operators want to get serious about 
selling more mobile content, they'd listen 
to their customers more and to their con- 
tent partners less. 

Apple has proved that a commitment to 
the user experience pays dividends and, 
by all accounts, we are expecting to see a 
combo mobile phone/iPod (dubbed the 



Skiing, like music, is fun. 
But it's frustrating if the 
initial run is too complicated. 



tracks rather than requiring the purchase 

of a full album. 

Apple does this because, for better or 
worse, it has a strong belief in what a good 
user experience should look and feel like. 
So far, it has been proved right. 

Wireless operators, meanwhile, are con- 
tent to pimp out their subscribers to the 
highest bidder at the expense of the expe- 
rience. Select "Buy Ringtones' on your 
mobile phone, and you are given a list of 
stores, not ringtones. So now the customer 
has to figure out which store to use. an 
added clement of frustration. We're 10 
years into the mobile content business and 
u.sers still can't customize their screens 
so they see only the content that actually 
interests them. 

Don't get me wrong. I don't blame la- 
bels for wanting to use mobile music serv- 
ices as a way to promote new artists and 
new releases. There's a tremendous 
amount of opportunity there. It's just that 



i Phone) as early as next year. Analysts say 
it could sell 10 million phones, or 1% of 
the global mobile handset market. In the 
process, Apple may end up showing oth- 
ers how mobile music should be delivered 
and consumed. 

Many in the mobile industry still adhere 
to a "mobile is different" philosophy, but 
that's the wrong approach to take. Mobile 
is just one more trail on the slopes of dig- 
ital content. 

Never forget: Consumers are not stu- 
pid. They will go with the "trail" that offers 
the most entertaining ride — that is, once 
they have the technique down. 

Antony Bruno will be a participant at 
MECCA. BiUboard'n digital conjtrence. 
Presented by SMS.ac and hosted by Billboard 
and CTIA in association with QuicJc Piay 
Media, the one-day conjtrence wiU be held 
Sept. II at the WaAin Bonaveraure Hotel in 
Los Angeles. 

FEEDBACK 



APOLOGIES ALL AROUND 

In an article in the Aug. 20, 2006, issue 
of Billboard ("Canada Sets Key Hearings 
on Online Sales"), I was quoted making 
certain remarks respecting the trustwor- 
thiness of record labels with respect to 
mechanical licensing. 

Through many years of negotiations 
with representatives of record companies. 
I have found them to be strong advocates 
of their interests and positions in what 
has often been a contentious process. 



My remarks in the above-noted article 
were ill-considered and intemperate. They 
did not reflect the views of the Canadian 
Musical Reproduction Rights Agency or 
the Canadian Music Publishers Assn. 1 
regret having made those remarks and 
wish to express my sincere apologies to 
those who were offended by them. 

David A. Basskin 
President, Canadian Musical Reproduction 
Rigjhts Agency 
Toronto 



FOR THE RECORD 

Crosstown Songs (Billboard. Aug. 
12) did not acquire the Rive Droite 
Music catalog, tt acquired 119 
songs from the catalog, which 
Rive Droite reports includes more 
than 5,000 titles. 



Greg Linn (Billboard. Sept. 2) 
should have been identified as VP 
of marketing at Columbia Records. 
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BLACK LABEL SOCIETY'S NEW ALBUM. SHOT TO HELL, KICKS ASS. RIGHT NOW THERE'S NOT ANOTHER ROCK GUITARIST 
ALIVE WHO CAN GO TOE-TO-TOE WITH ZAKK WYLDE. HE'S IN A CLASS ALL BY HIMSELF," -OZZY OSBOURNE 
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INSTORl-S SEPTl'MBER 1 2 TII 

* Headlined OZZFEST 2006 Second Stage. 
' Shot To Hell Headline Tour This Fall. 
' Recently launched at Active Rock and already on 54 major market stations and KM and Sirius. 
' "Concrete Jungle " video to premiere on ^ Headbangers Ball on 9/16. p 

• Zakk Wylde featured on the covers of Metal Edge, Guitar World, mjA ^ 1 

Guitar Player and Guitar Edge magazines. "' 

* Upcoming features in Revolver, Decibel and Guitar One magazines. .^^iiSl^^i 

Mi.A(.K i.Ai5i;i.s()(.ii: I ^ r.i k'oi'i; A \ i\ \ asion" i)\ d T Mm§Sw 
I N" si()in:s NOW ()\ i: \<.i i k-ock i:\ ri;iM ai\mi:\i' 




>>>ISLEY 
SENTENCED TO 
THREE YEARS 

Ronald Isley was 
sentenced Sept. 1 to 
three years in federal 
prison for tax evasion. 

Istey, 65, was also 
ordered to pay about 
$3.1 million to the 
Internal Revenue 
Service, having 
engaged in "pervasive, 
long-term, 
pathological" evasion 
of federal taxes, 
according to U.S. 
District Court Judge 
Dean Pregerson. The 
sentence was handed 
down after Isley was 
convicted last October 
of five counts of tax 
evasion and one count 
of willful failure to file a 
tax return. 

>> HANDLEMAN 
POSTS Ql LOSS 

Plummeting music sales 
were cited as the key 
reason Handleman Co. 
posted a deeper loss In 
the first quarter of this 
year compared to last. 
Overall, the wholesaler 
posted a S5.9 million 
loss, versus the $3.6 
million In the 
corresponding period 
last year. Revenue held 
steady during the two 
time frames at $240.4 
million. But music sales 
suffered a deep drop, 
down $34.5 million or 
15.7%, which was 
mostly offset by $30.8 
million in video- 
game revenue. 

> FORUM 
OPERATORS SUE 

Forum Enterprises, the 
operator of the Forum 
in Inglewood, Calif., 
filed a federal lawsuit 
Sept. 6 claiming that 
L.A. Arena Co., a 
subsidiary of Anschutz 
Entertainment Group, 
violated an exclusive 
booking contract 
between the two 
companies. The suit 
alleges that AEG, which 
owns and operates Los 
Angeles' Staples 
Center and other 
venues in Southern 
California, diverted 
potential Forum shows 
to other AEG-operated 
venues. Michael Roth, 
VP of communications 
at AEG, says the lawsuit 
is nothing more than an 
effort to circumvent 
the exclusive rights 
that were granted 
to AEG. 

continued on »p12 



UpFi'ont 

BgTrffrnn?T?w by susan butler i 

Shifting The Balance 

UMG's Acquisition Of BMG Music Publishing Could Change The Biz's Entire Playing Field 




NICHOLAS FIRTH, left, will stay onboard as BMG Music 
Publishing CEO through the transition. If the deal is approved, 
BMG will be absortied into Universal Music Publishing Group, 
headed by DAVID RENZER, right. 



Bertelsmann AG's announce- 
ment that Vivendi's Universal 
Music Group was the success- 
ful bidder for BMG Music Pub- 
lishing is triggering a seismic 
ripple effect in the major pub- 
lishing and recorded music in- 
dustries. Not only is more 
money passing hands for a 
publisher than ever before, but 
the deal will test competition 
laws, affect business decisions 
and perhaps have an impaa on 
legislation in the industry's 
digital and mobile future. 

UMC, which owns the 
world's largest recorded-music 
division, agreed to acquire 
BMG Music Publishing for 
€1.63 billion (S2.09 billion). If 
approved by European, U.S. 
and other competition regula- 
tors, BMG will be absorbed 
into Universal Music Publish- 
ing Group, currently headed 
by David Renzer. Until ap- 
proval. Bertelsmann claims the 
two publishers, which both 
tout themselves as the third- 
largest publisher, will operate 
separately as competitors. 

Some reports indicate com- 
bined publishing assets will 
make UMPC the largest pub- 



lisher, surpassing EMI Music 
Publishing, which most ex- 
perts agree sits at the lop. Yet 
no one has precise financial in- 
formation on all five major 
publishers to definitively de- 
termine their value. UMG may 
overcome any antitrust objec- 
tions by shaking off certain 
short-term administration con- 
tracts or selling certain assets 
while holding onto the most 



lucrative copyrights and co- 
publishing deals. 

While the companies are 
awaiting regulatory approval, 
BMG Music Publishing chair- 
man/CEO Nicholas Firth says 
he will stay onboard during 
the transition period. "It will 
be business as usual,' he 
says. But publishing experts 
know thai, at BMG. that won't 
be the case. 



Undoubtedly BMG will not 
be acquiring any more catalogs 
while UMG awaits regulatory 
approval. And since songwrit- 
ers' managers and lawyers typ- 
ically point to a particular 
publishing executive with 
whom they want to work, it is 
unlikely many songwriters will 
sign with BMG when they ex- 
pect a personnel shift in the 
next several months. 

On Capitol Hill, sources say 
that the world's largest label 
and publisher under one cor- 
porate umbrella could soften 
industry infighting that often 
holds up technological oppor- 
tunities. One source draws an 
analogy to Warner Music 
Group chairman/CEO Edgar 
Bronfman |r.. credited with in- 
sisting a couple of years ago 
that the WMG recorded-music 
and publishing divisions begin 
making fair deals rather than 
slowing down progress over 
rights and rate disputes. 

The source explains that 
UMG's labels are sometimes 
viewed as publishers' mighti- 
est enemy, while its publish- 
ing unit is perceived as lacking 
clout to balance interests. 



With both divisions of equal 
stature, the source suggests 
that the parent corporation 
could insist that each division 
work toward a lucrative future 
for the music industry as a 
whole and find a middle 
ground on such disputes. 

If approved, the acquisition 
is also expected to affect the 
National Music Publishers' 
Assn. board of directors, the 
most powerful publishers' 
group on Capitol Hill. BMG's 
Firth and UMPG's Renzer 
serve on the 18-person board. 
Firth's departure will leave an 
open seat. With four instead 
of five major publishers, that 
seat would go to an independ- 
ent publisher. 

Although every board mem- 
ber has an equal vote and the 
votes lean toward consensus, 
the replacement could shift 
agendas depending on person- 
alities involved. 

Meanwhile, several publish- 
ing experts are still scratching 
their heads at the purchase 
price. They say BMG is sim- 
ply not worth that much 
money. But value is in the eye 
of the beholder. 



from »p9 

co-founder of RZO. a company 
formed in large part to oversee 
the international touring finances 
for acts like the Rolling Stones. 
U2, Sting and David Bowie. 
"These things come and go in 
waves, where rock'n'roll becomes 
the focus of the IRS and then it 
doesn't . . . Once ticket prices 
began to break the $200 barrier, 
all of a sudden the IRS got inter- 
ested again." 

Robert Murray. GM for the 
James L. Knight Center in 
Miami, a Global Spectrum- 
managed facility that works 
with many Latin and Spanish 
acts, says his business is taking 
the CWA "very seriously . . . 
there is no messing around." 
Murray says he was prompted 
to learn more about the CWA 
once he read the April 24 notice 
from the IRS. 

Indeed, many promoters 
learned about the CWA when 
venues started calling to inquire 
if touring acts were U.S. resi- 
dents or had taxpayer ID num- 
bers. Having a foreign 



corporation set up here in the 
United States, which is what 
many artists do to pay their 
taxes, was no longer enough. 

Most agree the CWA is a 
good deal for the artist when 
weighed against 30% of gross 
revenue. 

"If a rock'n'roll band went 
somewhere and earned 
SIOO.OOO. they were probably 
spending 550,000 to make that 
$100,000, and to have another 
$30,000 withheld left them 
with very little money," Zys- 
blat says. "And God knows if 
you were a small enough 
band, you didn't net 30% of 
your gross, so the withhold- 
ing was absolutely crippling." 

Obviously, venues and pro- 
moters who work with a lot of 
foreign acts are the ones most 
affected by the IRS rules. But, 
as Henry Cardenas. CEO of con- 
cert and event promotion firm 
CMN, says, "I don't think any 
artist who has a 20-date concert 
tour here will stop coming be- 
cause he has to pay taxes. I don't 



know a single country where 
you don't pay taxes." 

In fact, many promoters say. 
most countries are notoriously 
strict with taxes, and in places, 
it is common for tax officials to 
actually go to shows to collect 

• •• 



their dues. 

Now, the CWA "puts every- 
body on track." one promoter 
says. "Before, we would pay Ithe 
artistsj. they would take their 
money and it would take the 
IRS years to catch up." 

While some see the I RS ef- 
fort as a crackdown, Glunt 
calls it a benefit that helps the 
entertainers. The I RS expects 
to process nearly 250 CWAs 



by Sept. 30, up from 1 55 all of 
last year, indicating the need 
for the program. 

" I think it's a way of abiding 
by the law and it's fine with me," 
says one promoter who is in the 
process of explaining the CWA 



to a major Latin touring act. 
"We've left venues where we've 
had 30% taken away, and then 
it's a disaster accounting- wise, 
and we had to deduct from what 
we pay the artist." 

Glunt says it is in everyone's 
interest to be informed rather 
than have the IRS come look- 
ing after the fact. "The last place 
that we want to go to is the ven- 
ues, because when we go to the 



venues and ask them to with- 
hold, we' re putting the onus on 
the promoter, the business 
manager and everybody down 
the line." she says. 

"It's been a challenge be- 
cause everyone hates to pay 



any kind of revenue service." 
Cardenas says. "It's an edu- 
cational process." 

And a welcome one for Cir- 
denas, who says the CWA lib- 
erates both his company and 
the artists it works with from 
IRS headaches at the end of 
the year. 

"The artist sleeps better at 
night." C<irdenas says. "And 
so do 1." •••• 



An agreement that lets foreign 
acts playing the United States pay 
30% of their net, not their gross. 
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bring it on home... the soul classics 



IN STORES SEPTEMBER 19, 2006 
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13 SOUL CLASSICS 

reinterjDreted by the most 
remarkable voice in music today 

Features collaborations with 
CHRIS BOITI, CHAKA KHAN, 
ART NEVILLE, DAVID SANBORN 
and MAVIS STAPLES 
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»>FRESTON EXITS 
VIACOM 

Tom Freston, 
presldent/CEO of MTV 
parent Viacom, has 
resigned after 26 years 
of service, ttie 
company's board of 
directors said Sept. 4. in 
ills piace tile board iias 
appointed Piiiiippe 
Dauman as president/ 
CEO. in addition, the 
board named Thomas E. 
Dooley to the newiy 
created position of 
senior executive VP/ 
chief administrative 
officer. Dauman and 
Dooley, who are 
members of the Viacom 
board of directors, 
previously served in a 
number of senior 
executive positions at 
Viacom, including as 
deputy chairmen from 
1996 to 2000. Dauman 
will report to Sumner M. 
Redstone, Viacom 
founder and executive 
chairman, and to the 
board of directors of 
Viacom. Dooley will 
report to Dauman. 

»>MASSIVE 
ATTACK POSTPONES 
TOUR DATES 

Due to necessary 
paperwork not being 
completed on time. 
Massive Attacit has 
pulled out of Its 
headlining slot at the 
Virgin Festival, set for 
Sept 9-10 at Toronto's 
Islands Parlt. "in spite of 
timely and coordinated 
efforts, the essential U.S. 

immigration visas were 
not Issued in time for the 
beginning of the Massive 
Attacl( North American 
tour," the band's 
management said in a 
statement on Its Web 
site. Dates in Montreal 
(Sept. 11), Detroit (Sept. 
12) and Chicago (Sept. 

13} have been 
postponed but will be 
rescheduled. The band's 
remaining North 
American tour dates 
should be unaffected. 
Broken Social Scene will 
replace Massive Attack 
at the Virgin Festival on 
a bill that also features 
the Strokes, the 
Raconteurs, Woifmother, 
Thrice and Jose 
Gonzalez. 

Complied by Chris M. 
Walsh. Reporting by 
Mike Boyle, Susan Butler, 
Ed Chrlstman, Diane 
Coetzer, Jonathan 
Cohen, Brian Garrity, 
Jason MacNell, Mitchell 
Peters and Reuters. 
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THE MP3 QUESTION 
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MySpace Turns Up The Format's Volume, But Are Majors Tuning In? 



The MP3 format received a big 
endorsement from MySpace 
this month, when the social net- 
working giant announced plans 
to sell music tracks in the open 
source standard. 

Now. as the number of serv- 
ices selling MP3s grows, fresh 
questions swirl in a long-raging 
debate over the need for labels 
to continue to sell tracks en- 
coded with digital rights man- 
agement (DRM) technology. 

MySpace becomes the sec- 
ond major retailer of MP3 
music, joining Dimensional As- 



9 



sociates' eMusic, the current No. 
2 to Apple Computer's iTunes 
Music Store in terms of market 
share, according to research 
firmNPD. 

MySpace CEO Chris De- 
Wolfe says the company is by- 
passing DRM to ensure 
compatibility with the iPod. 
which claims roughly 70% of 
the digital music player market. 

"We wanted our users to be 
able to play the music on an iPod 
and virtually any device," De- 
Wolfe says. "The MP3 format 



affords that." 

But backing MP3 comes at a 
price. No DRM means the ma- 
jority of major label acts using 
the site likely will forgo making 
use of the MySpace commerce 
solution when it debuts later 
this year. Artists will be able to 
sell albums and individual 
tracks directly from their My- 
Space profile pages. 

MySpace hopes that the 
major labels will use the service 
to tinker with the MP3 format. 

" Maybe the major labels will 
put their foot in the water with 
some of their emerging artists 
or even some of their larger 
bands," DeWolfesays. 

Major label sources say they 
remain in talks with MySpace 
over opportunities for selling 
music through the site. But one 
executive calls the MP3-only 
issue "a major stumbling 
block." A source at a rival major 
adds: "We're just not ready to 
give up on DRM." 

Labels already regularly feed 
MP3s to tastemaker blogs for 
promotional purposes. But get- 
ting them to view unprotected 
files as a commercial product is 
proving a tougher task. 

Some label sources suggest 
that regardless of the renewed 
hype around MP3s, the indus- 
try is too far down the road on 
DRM to turn back now. 

Ted Cohen, managing direc- 
tor at Los Angeles-based advi- 
sory firm Tag Strategic, says a 
rising tide of MP3-based retail- 
ers actually could prompt greater 
experimentation with the for- 
mat by the major labels. But he 



cautions that there's no reason 
to believe significant rethink- 
ing on the topic is imminent. 

" For the vast majority of the 
hit catalog you are not going to 
see some massive move over to 
MP3s,' he says. "It's a huge 
leap of faith. The majors have 
a bigger investment to worry 
about damaging than what an 
independent label or an un- 
signed artist might have in- 
vested in a career." 

The good news for MySpace 
is that it doesn't need the ma- 
jors to make an MP3 service 
work. With more than 3 mil- 
lion artists using MySpace, 
most of them independent 
acts, major label material rep- 
resents a small fraction of the 
music ofTered on the site. And 
DeWolfe says the majority of 
MySpace acts, as well as their 
fans, want MP3s. 

For independent artists and 
labels, the ability to sell music 
in an iPod-friendly format rep- 
resents an oppwrtunity to finally 
participate in commercial digi- 
tal distribution in a meaningful 
way. Many MySpace acts are un- 
signed or record for small labels 
that are not represented in lead- 
ing music services like iTunes. 

"We built this for that tier of 
artist that is underserved and 
has no distribution, but has a 
place to connect with their fans," 
says Rusty Rueff. CEO of Sno- 
cap. MyS pace's technology part- 
ner in the venture. 

San Francisco-based Snocap, 
the digital distribution services 
company from Napster creator 
Shawn Fanning, is powering the 




back end of the MySpace serv- 
ice. Bands selling through My- 
Space must first register their 
content with Snocap, so the 
company can fingerprint songs 
for tracking purposes and block 
unauthorized content sales. 

Even if the major labels don't 
participate in .selling MP3s. De- 
Wolfe acknowledges that the 
store is likely to spur debate over 
the need for DRM at all levels of 
the music business. "To the de- 
gree we can shape the attitudes 
of younger consumers and con- 
dition them to pay for their 
music, we can help move the de- 
bate toward M P3,"" he says. 

But DeWolfe says the com- 
pany isn't necessarily opposed 
to DRM either. "This is just the 
first iteration of the service," he 
cautions. "I don't think you'll 
ever see a consensus out there 
where all the major labels will 
be comfortable with the MP3 
format ... We will be definitely 
exploring different DRM solu- 
tions with Snocap." 

Still, even rival services that 
already use DRM are holding 
out hope that they might yet get 
in on the MP3 business, too. 



Yahoo Music — a vocal propo- 
nent of selling MP3s — in july 
teamed with Epic Records to 
offer personalized versions of 
(essica Simpson's song "A Pub- 
lic Affair" for $1.99 without any 
DRM protection. And Yahoo has 
been surveying its music sub- 
scribers on whether they would 
pay more for tracks without 
DRM limitations, listing the 
proposed price as $1.09. up 
from the standard 99 cents. 

Likewise, new ad-supported 
peer-to-peer services also hope 
to offer tracks as M P3s. even as 
they prepare for launch with 
DRM-protected files. 

David Pakman, president/ 
CEO of New York-based eMu- 
sic, says the issue is not whether 
DRM is good or bad. but rather 
interoperability with digital de- 
vices, namely the iPod. 

"There are only two online 
stores that can sell to the iPod 
user, us and Apple, and that con- 
tributes to our success," Pak- 
man says. 

Additional reporting by Susan 
Butler and Ed Christman in 
New York. 



eMusic: Already 
An MP3 Player 

When MySpace launcties its music commerce so- 
lution later this year, it won't be the only one selling 
MP3s. The social networking site will find Itself play- 
ing catch-up witti the current leading retailer of MP3 
music from indie artists and labels— eMusic. 

Among Apple's rivals. eMusic leads the pack with 
13% market share according to NPD; Apple's iTunes 
claims 60%. But with no major label content. eMu- 
sic is chasing a different consumer And, with a tar- 
get demographic aged 25-54, eMusic executives 
are betting the youth-centric MySpace will also be 
after different music fans. 

eMusic president/CEO David Pakman isn't ex- 
pecting any quick shifts in the major labels' MP3 
policy now that MySpace is entering the market. 
But he says that if experimentation with MP3 sales 
through MySpace docs happen, ■'there is going tot>e 



a tot of pressure from everyone else who wants to do 
MP3s. us included." 

Credit a big part of eMusic's position among the 
non-Apple digital music retailers to its ability to 
sidestep the DRM problems that plague other iTunes 
competitors. The company aggressively mar 
kets itself via the iPod accessory market, 
and eMusic executives say selling in an 
iPod-compatible format is a key factor 
in driving consumers to subscribe. 

The strategy is helping fuel sales and 
subscriber growth. Privately-held eMu- 
sic's annual revenue totaled $15 million m 
2005— a 63% increase from when Dimen- 
sional Associates bought the company in 2003, ac- 
cording to a confidential report obtained by Bill- 
board. The document, on investment bank letterhead 
and dated during the second quarter of 2006, states 
eMusic claimed 129,000 subscribers at the end of 
2005, an increase of 77% from 2004. The company 
shifted to its existing subscription model in October 




2003. Current-year subscriber figures were not in- 
cluded, but eMusic now claims around 200,000 sub- 
scribers. The report also says the company posted an 
annual loss tn earnings before interest, taxes, depre- 
ciation and amortization (EBITDA) of slightly less 
than $6 million in 2005. 

Executives at eMusic declined to com- 
ment on company finances, but the loss 
could be due to reinvestment. The com- 
pany in recent years has pumped 
money into everything from marketing 
to design and editorial content. 
Pakman says the more MP3-based mod- 
els work the more likely the major labels may 
be open to working with MP3s over the long term, 

"If MySpace is very successful and you add its 
numbers onto eMusic's numbers and it starts look- 
ing really meaningful, does thai help them say, 
'Maybe we need to look at this and make a 
change?' " he asks. "I would hope so." 

—Brian Garrity. Susan Butler and Ed Christman 
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DON'T BE PART OF MUSIC HISTORY. 



Learn to adapt with forward-thinking 
online music courses and programs from 
Berkleemusic, the online extension school 
of Berklee College of Music. 

The Future of Music 
Music Publishing 101 
Inside the Record Industry 
Music Business 101 
Professional Music Business Program 




Berklee | musiccom 

extension scliool 



Enroll Now. 



UpFront 



mialclng "Hie Brand 

MICHAEL PAOLETTA mpaoletta@billboard.eom 



Aerie Partners With 
Artists On The Verge 

New Music Helps Apparel Chain Connect With Customers 



Victoria's Secret has done it. 
So has Juicy Couture. Now. 
along comes American Eagle 
Outfitters with its own line of 
intimate apparel and dorm 
wear for the 15- to 25-year-old 
set, aerie by American Eagle. 
The "sweetly sexy line takes 
our girls from dorm room to 
classroom to coffee shop," AE 
chief marketing officer Kathy 
Saviti says. 

To help introduce the just- 
launching aerie line (the first 
sub-brand from the popular re- 
tailer), AE created a new-music 
program: the aerie 
Artists Music Se- 
ries. In-store and 
online, this initia- 
tive spotlights 
emerging, inde- 
pendent artists, 
offering aerie cus- 
tomers exclusive 
content (including 
special -edition CDs 
and free music and 
video downloads). 

"This program 
helps our cus- 
tomers discover 
new. emerging art- 
ists — artists that 
are reflective of our 
customers' pas- 
sions," Savitt says. "Similarly, 
the series helps the artists dis- 
cover a new audience." 

Say hello to New West Rec- 
ords' Ben Lee and Emd/Astral- 
werks' Sia, the initial artists 
featured in the aerie program. 
1\vo exclusive tracks (and their 
accompanying videos, paid for 
by AE) — Lee's "Since I Met 
You" and Sia's "Pictures" — are 
available as free downloads at 
aerie.com. Online content also 
includes artist interviews and 
live concert footage. 

The artists' music and videos 
will be heavily featured in the 
nearly 900 AE stores in North 
America. Additionally, the 
stores will sell special-edition 
CDs from each artist. 

Tina Wells. CEO of New 
York-based youth-geared mar- 
keting agency Buzz Marketing 



Group, is intrigued by what 
AE is doing with its aerie line. 
"They're using music as a con- 
duit between their customers 
and the new loungewear line," 
she says. "By using cool 
sounds from emerging artists, 
the aerie and AE brands speak 
volumes — and stay in the 
spotlight." 

Lee views this partnership 
as a great opportunity. When 
AE executives first 
approached him. he 
recalls them saying. 
" 'We want to help 



ing for us," he notes. "With 
all the back-to-school activity 
in the malls and online, a 
new audience will learn 
about Ben." 

With Lee. though, the label 
has scored a double whammy. 
In addition to his AE partner- 
ship. Lee's music is heard in a 
new Dell TV spot. The 1 5-, 30- 
and 60-second ads feature the 
sounds of 'Catch My Disease," 




you and align ourself with 
you. You represent what our 
brand is about.' 1 liked their 
honesty and where they were 
coming from." 

Lee also liked the potential 
to reach an additional, new au- 
dience. The icing on the cake, 
for him. was the exclusive con- 
tent. "It's one more creative 
way to share my music." 

On Sept. 6, Lee was sched- 
uled to perform at the AE 
Union Square store in New 
York. Sia is scheduled to make 
a similar appearance at an AE 
store later this year. 

Steve Rosenblatt, head of 
marketing at New West, says 
there will be much activity on 
the Internet connecting the 
dots between Lee and his 
music and what he's doing on 
the branding side. "It's excit- 



the lead single from Lee's 
nearly 2-year-old disc, "Awake 
Is the New Sleep." 

Since the Dell campaign 
launched Aug. 1, New West has 
watched digital sales of "Catch 
My Disease" rise sharply. For 
the week ending )uly 16, the 
track amassed digital sales ap- 
proaching 1,000, according to 
Nielsen SoundScan. For the 
week ending Aug. 27. the track 
sold 3,000 downloads. 

In total, the track has sold 
62,000 downloads, while 
"Awake Is the New Sleep" has 
sold 55,000 units, making it 
Lee's biggest-selling album. 

"Thanks to the ad, the song 
exploded online," Rosenblatt 
says. "Now, with both cam- 
paigns happening at the same 
time, we have lots to leverage." 

So it's not surprising to 
learn that New West is reser- 
vicing "Catch My Disease" 
to radio. 



learn music online 
www.berkleemusic.com 
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SHOWCASE-JUST THE BESTi 

The top acts in the Mexican circuit, presented by Promotores Unidos. 




THE BILLBOARD Q&A 

Entrevista con la Historia:The Hippest, 
top-selling norteno act on record tells it 
like it is in an exclusive interview 
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THE ONLY music summit dedicated completely to the top selling genre in Latin 
Music — Regional Mexican. The summit will focus on radio, touring, digital and pub- 
lishing trends in this genre. It will provide a meeting and networking space for artists 
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a 
must-attend event for anyone who wants to reach this incredibly powerful audience 
and gain a better understanding of this lucrative genre. CON ORGULLO! 
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Vegoose, 
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Baby 



Halloween Festival In Las Vegas Touts 
Killers, Widespread Panic, 
Petty And Others 




B reducers are in 
ihc home stretch 
of putting to- 
'ther this year's Ve- 
nusic festival. 
The event is set for Hal- 
loween weekend (Oct. 28-29) 
at Las Vegas' Sam Boyd Sta- 
dium. Tickets for two-day 
passes to the event went on sale 
Aug. 19 at vegoose.com. 

Vegoose is produced by 
A.C. Entertainment and Su- 
perfly Productions, the same 
team behind the Bonnaroo 
Music Festival in Nashville. 

"We're full speed ahead," 
says Ashley Capps, president 
of Knoxville, Tenn. -based 
A.C. Entertainment. "Sales 
are a little slower than last 
year, but the dailies have 
been really solid for us. so 
we're feeling really good 
about it." 

The Vegoose lineup in- 
cludes Tom Petty & the 
Heartbreakers. Widespread 
Panic, the Killers, the Mars 
Volta. the Raconteurs. 
Damian "Ir. Gong' Marley. 
Fiona Apple, the Black 
Crowes, the Roots. Gomez. 
Jurassic S, Built to Spill, 
Keller Williams, Custer and 
Band of Horses. Tickets are 
$146.50, plus service charges 
of $13.55 per ticket. Atten- 
dance for the 2005 Vegoose 
ended up at about 36.000. 
Vegoose at Night, a series 




lEG/BILLBOARD TOUR SPONSORSHIP 



ammo (it ukrah 



Nlntefido 

Nintendo a( tmuia 

■itj|;,nr.i HriA]rr:fne 
hi.'iglil', diHioi'iC'i sifStS, 
September- Mowmbn, 40- 
plirs stops 

RadioStwk 
RidloShadi Corp. 

PiftefUing, Rolling Slones 
tow. Seotembei November. 
17 stops 



Suzuki 

AflHfiwSiizuUMclw 

PreserKing. KuIlessHe^s 
of the InnocenI loix, 
Adgust-Novemtwr.ZI stops 



\\ mlllon Nntendo is usmg ttie fowth iteration of Its propnetary muse 
tDur to OTKe doain plav up the intersection between games 
and music and demonstrate new video systems indudng the 
NrtendoDSUtearxl upconMigWI console. The (ompany Is 
promoting ttw tour through a dedicated Wib sue and ts 
running promotions mlti (irtufl City, Itie low's exctusive 
retail pdttner. U.S. Concepts enecutes. 




S2.S million Consumet eieclronics retailer aligned with the Rolling Slones to 
rejuvenate its brand and gain a marketng platform to drive store 
traflK and litt sales. Radio Shack mil actnate Itie tie through a 
fourth quafter tidet promotion; other activation elements 
Include exclusiw music downkiads; a cross-promotion with SIrlus 
Satellite ftadio and empiovee sales trxenlrve prograim. II also 
will broadcast footage of one of the band's concerts in Japan 
tfifougti in-storeLCDTVs. 

(750.000 American (fivtsion of SubAI Motor signed its fest-^musK 
sorship (0 help its autornotw Amion tap into the brand eq^ 
the compan/s more fetognl/ed motorcycles, as well as promote 
the September launch of Its new SX4 (Tossowr vehKte. 
The company will activate with an online svKeps offer- 
ing Ihe chance to win either anSX4oroneoftwoSuftiki 
motonyde models. AdcUionallv, Sunita plans to lever- 
age the partnership to drive dealer liaffK by bringvig 
the band out for appearaiKes al aulo and motorcvde dealer^ 
and win dl^by wivles each concert stop. KuDess wril be 
jndudedm^tourmarkelng materials and promotional videos. 



CompM tnr Wlltam Oiqk, sentor edtor, It^ Sfwnscnlup Seoaa 
vorturiiipcom 



Rtdilnv-WTHorVPor 
custom^' 
I SOT events, live 
! Nali(in:f>errin 
I Xaplm.VPo( 
' markehng. 
Nintendo of Amenca 

tav Coleman, presxlent 
Enlertannent Harkeling 
(ommuracalions Intemalunat. 
Michael Colt Kieran Hannon. 
VPotmaf1iehng.andTon 
Binau, senior VP of marltcltig. 
RadioShack. 

Kathy iUmetead. commercial 
agent. William Horns Agency; 
Chance Hoag, partner. Plaiform 
Artist Management; Gene 
Brown. VP of marketing for 
Suzukt aulorrutive operations. 
American Sunjki Motor 



The 3rd annual DEI^IMX AWARDS recognize vision, 
innovation, entrepreneurship and brand development 
in digital entertainment in 21 categories: 



BEST OF SHOW 

• Visionary of the Year 

• Innovator of the Year 

• Brand of the Year 

FILM, TELEVISION 
& VIDEO 

• DVD of the Year 

• Television Technology 
of the Year 

• Best Interactive Television 
Programming 

• Most Innovative Use of 
Technology for Advertising 

. Best Video On-demand 
Service 



MUSIC 

• Digital Music Innovation of the Year 

• Best Use of Technology by an Artist 

• Best Radio Service 

• Best Downloadable or Subscription 
Music Service 

• Best Digital Music Community 

• Music DVD of the Year 

GAMES 

• Game Innovation of the Year 

• Console Game of the Year 

• Mobile Phone Game of the Year 

• Casual Game of the Year 

• Multiplayer Game of the Year 

• Advergame of the Year 

• Best Use of Sound in a Game 



SUBf^lT YOUR PRODUCTS NOW!! 
SUBMISSION DEADLINE 
SEPTEMBER 30>! 



FOR SUBMISSION FORMS, RULES & CRITERIA. LIST OF JUDGES. 
AND REGISTRATION INFORMATION: 



WWW.BILLBOARDEVENTS.COM 

produced by 

The 2006 Awards Gala is part of the 2-day 

DEMMX CONFERENCE & AWARDS 
November 29-30, 2006 
The Century Plaza Hotel • Los Angeles 
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of nighttime concerts, will 
present a variety of acts Oct. 
Z7-iI at marquee venues 
throughout the city. Onboard 
arc Phil Lesh & Trey Anasta- 
sio: Dave Matthews & Tim 
Reynolds: the String Cheese 
incident: Anastasio with 
Robert Randolph & the Fam- 
ily Band: Medeski. Martin & 
Wood with Maceo Parker; 
and STS9. In addition to 
their performances at Sam 
Boyd Stadium. Panic. Marley 
and Williams will headline 
these nighttime events. The 
venues used for Vegoose at 
Night, which require a sepa- 
rate ticket, are the )oint at 
the Hard Rock Hotel, the Or- 
leans Arena, the MGM 
Grand Garden Arena and 
House of Blues. 

The event's central com- 
plex al Sam Boyd Stadium — 
which includes the iO-acre 
Star Nursery Field with its 
mountainous backdrop — pro- 
vides a festival setting that 
could hardly be compared to 
the rural Tennessee camp-out 



of Bonnaroo. But like Bonna- 
roo. Vegoose offers a combi- 
nation of wcirdness and 
whimsy that takes the event 
to another level. Building on 



the debut event's extracurric- 
ular activities, like the Imper- 
sonators Cafe, the Wedding 
Chapel and the Great Evil 
Pumpkin, producers have a 



few more tricks up their 
sleeves this year. Capps says. 

"As with Bonnaroo 
we've always got these 
special, some of 



them non-musical, side 
amusement areas that feature 
different things." he says. 
'We're really excited 
a bout some of the new 




visual elements and special 
attractions we'll have. Veg- 
oose was such an exciting 
event last year we can't wait 
to get this one up and run- 
ning." 

Capps says a few more an- 
nouncements will 1h' corning 
in terms of the night show 
lineup, and several other acts 
arc being added to the main bill. 
"All of the information isn't 
quite out tliere yet. but it's going 
to be a great event." he says. 
"There's nothing quite like the 
combination of i.as Vegas, Hal- 
loween and this music festival. 
It's going lo be fun." 

When On The Road spoke 
with Capps he had jusl re- 
turned from vacation in Ice- 
land. "Iceland was amazing," 
he says. "It was really nice to 
be off the grid for a little more 
than a week. Everybody's try- 
ing to recharge iheir batteries 
because there's a lot to do here 
in the next few weeks." •••• 

THE KILLERS return home to 

Las Vegas for ttie Vegoose 
festival Halloween weekend. 



We compare rates. Do you? 



First Entertainment 
Credit Union 
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1 1-Year 
1 Term Savings 
1 Certificate 
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iTerm Savings 
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popKOMMmusic meets here! 

trade show • conference • festival 

•Mi 



20- 22 September 2006 
Berlin -Germany 




wvwv.popkomfn.cofn 
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' Learn to adapt with forward-thinking 
online music courses and programs from 
Berkleemusic, the online extension 
school of Berklee College of Music. 
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Fall Term Begins September 25th. Enroll Now. 
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NEED FOR SUCCESSFUL 
TOUR PLANNING 
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• Insurance Companies 



Order online: www.orderbillboard.com 

OR CAU S00-S62-2706 • 818.487-4582 

By Mail: Send payment of SI39 plus S9.9S shipping (S14.95 Canada/S}4.95 international orders) 
per directory with this ad to: Billboard DireOories, PO Box 15158, North Hollywood, CA 91615-5158. 
Please add appropriate sales tax in CA, DC, Fl, CA, IL. MD, MA, MN, MO, Ni. NY, OH, 5C, TN, 
TX & CANADA. Orders payable in U.S. funds only. All sales are final. 

Also available on mailing lfft>ets, for info, email: mwiesnerSvnubuspubs.com 
Foi advertising opportunities, call 800-223-7S24 or email jsertette^billboard.com A7TTI4 



UpFroiit 



Retail Trade 

I ED CHRISTMAN echristman@billboard.cona 



Free Fallin' 

The SpiralFrog Deals Could Wind Up Costing 
Merchants Big-Time— Even Ones That Are Now Thriving 




when SpiralFrog announced it 
had struck a licensing deal with 
Universal Music Group, insid- 
ers at the major were surprised 
that the mainstream media 
played up the story in a big way. 

While executives at the new 
initiative and UMG may refer 
to SpiralFrog as an ad-supported 
or no-cost digital music service 
that will compensate artists and 
labels for music from revenue 
derived from selling advertis- 
ing, the message that came 
through loud and clear in the 
mainstream media is that con- 
sumers will be able to get music 
for FREE, and legally too. That 
indeed is big news. 

It remains to be s€ren if Spi- 
ralFrog will work, and what im- 
pact a successful launch will 
have on the other various tradi- 
tional, digital and envisioned fu- 
mre revenue streams of record 
labels, but music merchants 
who sell music for a living won- 
der if SpiralFrog has already 
opened up a Pandora's box. 

Traditional merchants al- 
ready know how hard it is to 
compete against the online 
stores' $9.99 digital album, the 
$5.99 per CD price offered by 
the YourMusic.com record club 
and the loss-leader tactics em- 
ployed by big boxes. But Retail 
Track wonders how much those 
big-box and nontraditional mer- 
chandisers will like competing 
against FREE. 

A traditional music merchan- 
diser is too busy worrying about 
the implications for his own 
business to consider the impact 
that FREE will have on other 
merchants. He writes Retail 
Track that "with our industry in 
a distressed condition and spi- 
raling downward," merchants 
who've invested a considerable 
amount of funds and carry 
deeper catalog or specialize in 
certain genres are the ones 
showing success nowadays. 

But he asks, "With UMG's 
new business venture offering 
their entire catalog available 
for free, do you think it will 
help" the catalog and/or genre- 
based merchants? 



While that merchant didn't 
answer his own question, the 
implication is clear: FREE will 
undermine the business mod- 
els that make customers pay 
for music. 

For his part, Universal Music 
Group Distribution president 
|im Urie gave a statement on 
the SpiralFrog deal. "We are 
being compensated for these 
downloads and in all cases we 
expect to be compensated for 
downloads of our content." 




But that statement doesn't 

address retail worries. On the 
other hand, the SpiralFrog deal 
su^ests UMG is worried about 
monetizing the potential rev- 
enue it is losing to unautho- 
rized file-sharing, but less 
concerned that FREE will fur- 
ther truncate the revenue that 
the labels get from traditional 
sellers of CDs. 

Besides, retailers should be 
ready for the ad-supported dig- 
ital model because the majors 
have been talking about that 
possibility for almost five years 
now, label executives say. 

Moreover, they say retailers* 
worries are misplaced because 
it's unclear if the service will be 
successful or if it will sign up 
the other major labels. At press 
time, EMI Music Publishing 
signed on to make its catalog 
available to SpiralFrog. But in a 
FREE environment, do you re- 
ally need all the majors to launch 
and keep the consumer coming 
back for more? I think not. 



Still, the success or failure of 
SpiralFrog may hinge on how 
willing consumers are to deal 
with the inconvenience of 
viewing 90 seconds of com- 
mercials to get a download. 

"I question whether the ad- 
vertising will be effective with 
multitask computers,' Newbury 
Comics CEO Mike Dreesesays. 
That means if the advertisers 
don't feel they are getting their 
money's worth, they will stop 
supporting SpiralFrog. 

Drcese says an even bigger 
question needs to be answered, 
in order for ad-supported mod- 
els like SpiralFrog to be consid- 
ered a success. "Is the artist 
well-served by vehicles like Spi- 
ralFrog?" he asks. 

In other words, the revenue 
streams and profitability from 
ad-supported business mod- 
els will have to be compared 
with the profitability of other 
models. And if found lacking 
they'll lose the industry's li- 
censing of music. 

But don't forget that the 
SpiralFrog announced today 
can look very different tomor- 
row. For example. SpiralFrog 
can always convert its model 
to a hybrid service by mone- 
tizing advanced features. For 
example, the model currently 
planned only allows users to 
download tracks to a com- 
puter, then transfer them only 
once to a Windows Media- 
compatible portable device. 

However, SpiralFrog. with the 
labels' blessing, can always offer 
the capabihty of burning CDs 
and charging for it. Or it might 
consider converting to a sub- 
scription-based service one day 
offering advanced pay services 
beyond the free dovmload. 

But ultimately, whether or 
not consumers embrace the 
planned offering or whatever 
it becomes, SpiralFrog still 
leaves the FREE word closely 
associated with music. Even 
if it fails, consumers will re- 
member when they got music 
for FREE, further undermin- 
ing the perceived value of 
paid models. 
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Disconnected 



Portable Content Struggles To Find A Significant Audience 



to consumers with more ad- 
vanced phones and networks 
belter optimized for multime- 
dia content. 

But hand in hand with tech- 
nological evolution is a grow- 
ing perception that the industry 
must develop a better way of 
selling all this product. 



Despite all the dramatic ad- 
vancements that the mobile en- 
lertainment industry has 
made, there is a still one im- 
portant ingredient it has not 
obtained: customers. 

There has been a flurry of 
content-related dealmaking 
and partnership activity in the 
last year between those who 
create content and those who 
distribute it. Granted, this was 
a necessary step in the devel- 
opment of the mobile enter- 
tainment industry, but the 
focus now is moving to sell- 
ing this newly acquired con- 
tent properly. 

"The content is there, and 
there's plenty to choose 
from," says Richard SIber, an 
industry consultant who for- 
merly led Accenture's mobile 
media division. "It's just not 
intuitive to discover or actu- 
ally purchase [the content). 
It's about making the discov- 
ery easier and making the 
transaction seamless." 

Mobile tracking firm 
M:Metrics has determined 
from data collected in the 
three-month period ending 
this July that ringtones — by far 
the most popular form of mo- 
bile content — are bought by 
only about 10% of the total 
user base. In addition. 2% have 
bought games. 3.5% sub- 
scribed to a ringtone service 
or downloaded a wallpaper 
image. 0.4% watched paid 
video and 0.2% downloaded a 
full song. Overall, about 28 
million, or 15%. of the 190 mil- 
lion U.S. wireless subscribers, 
have downloaded some type of 
multimedia content. 

By any defmition, that is a 
niche market. Granted, it is 
still early in the evolution of 
the industry. M:Metrics is 
quick to point out that these 
figures triple when narrowed 

I SPEAKERS INCLUDED 

Samsung Electronics has 
managed to add something 
new to the crowded iPod also- 
ran market with its new K5 MP3 
player. The flash-memory-based 
device is much like its brethren 
PlaysForSure portable subscription 
devices, with an FM radio tuner, color display 
screen and simple navigation controls. But the K5 
makes a departure with a set of slide-out speakers 
■ built into the body. No add-on speakers or wires 

• are needed. Earbuds are included, of course. The 

# product is available for $210 for the 2G8 and $260 
A for the 4GB mode!. —Antony Bruno 



video is available for download. 

Record labels, for instance, 
are keen to offer what E M I sen- 
ior VP of digital and mobile 
strategy Tom Ryan calls "mo- 
bile albums," a variety of artist- 
related applications combined 
into a single package. 

"Fans want to buy content 



Tans want to 
buy content based 
on the artist, 
not based on a 
specific product.' 

-TOM RYAN, EMI 



■people are throwing a lot 

of things at the wall to see 
what will stick as opposed to 
taking a step back and ask- 
ing themselves what's the 
best way to consume content 
from an end-user perspec- 
tive." says DP Venkatesh. 
CEO of mPortal, a mobile 
services application provider. 
"There seems to be an over- 
emphasis on making more 
content available rather than 
relevant content." 

The biggest concern is that 
each type of mobile service — 
ringtones, games, video — is 
sold separately. Consumers 
who buy a ringtone of a given 
artist, for example, may have 
no idea that the same artist 
may have a mobile game for 
sale or that the artist's music 




based on the artist, not based 
on a specific product," he says, 
"lust like a CD is a bundle of 
tracks, a mobile album could 
be a bundle of mobile products 
around one artist." 

There are several technical 
and business-related chal- 
lenges that must be resolved 
before this can become a real- 
ity. First, carriers must develop 
a service delivery platform that 
allows users to buy multiple 
application types in a single 
download. Second, labels and 
carriers must determine ex- 
actly how much content should 
be bundled together and at 
what price. 

One stopgap solution is con- 
tent-related mobile searches. 
Companies like jumpTap and 
Medio offer carriers technology 
that lets users search for any 
content available for their 
phone based on a specific 
term. So a search on "Lil 
Jon." for example, would 
list any ringtone. wall- 
paper, game or video 
featuring the artist 
accessible via the 
carrier's system, 
number of third- 
party providers are rushing 
into the gap as well with their 
own direct-to-consumer 
strategies. With a strong 
enough brand, these pro- 
viders can launch a Web site 
that aggregates a variety of 
mobile content around cer- 
tain niche audiences. 



News Corp's Fox Mobile 
launched a direct-to-consumer 
play called Mobizzo this 
spring. It's a place where fans 
of "Family Guy," for example, 
can purchase voicctones, wall- 
papers and other content I 
based on the popular adult | 
animated show. 
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The challenge, though, is 
to develop a service that works 
just as well on all mobile de- 
vices. Even in Europe, where 
off-deck content is now con- 
sidered the norm, off-deck 
sales struggled early on be- 
cause people were buying 
content that was not properly 
formatted to a given phone. 

Another danger is that too 
many direct-to-consumer of- 
fers will result in further clut- 
tering of the space. Look at 
Japan, where carrier NTT Do- 
CoMo pioneered the wireless 
content industry by offering 
anybody the chance to create 
and sell content on its net- 
work. It ended up with 
around 65.000 off-deck sites, 
creating a massive amount 
of confusion. 

"Now you have to worry 
about how that is organized 
and how people access those 
off-deck sites," Siber says. "The 
risk is the consumer goes that 
route, has a bad experience and 
then never purchases anything 
again. Everybody loses. If the 
experience sucks, it's going to 
turn them off." — * 



This topic is expected to 
dominate the dixussion at 
CTIA—The Wireless Assn.'s 
Wireless !.T. df Entertainment 
conference, set for Sept. 12-14 
in Los Angeles. Billboard is 
hosting mobile entertainment 
event MECCA Sept. 11. in 
association with CTIA. 



RHINO CONTENT 
FOR HBO MOBILE 
Warner Music Group's Rhino 
will begin providing music 
content to HBO Mobile. The 
label's maricetlng arm will 
develop a suite that includes 
ringtones, ringback tones 
and eventually full-song 
downloads, the company 
^ays. Earlier In August, Rhtno 
announced plans to marlcet 
ringtones and other mobile 
content based on such Krofft 
brothers children's programs 
as "Land of the Lost," and 
has been creating voice- 
tones using such celebrities 
as Donald Trump and the late 
Alan King. 

NPR PLANS DIGITAL 
DISCOVERY SERVICE 
NPR unveiled plans to create 
an online digital music serv- 
ice, exp«cted to launch in the 
first half of next year. The 
radio broadcaster says the 
service will focus on new- 
music discovery, highlighting 



emerging and out-of-the- 
mainstream artists in such gen- 
res as classical, Jazz, folic, elec- 
tronica and alternative music. 
Live streaming concerts, 
podcasts and other existing 
npr.com music programs will 
be included. There are also 
plans to add a community/so- 
cial networiclng feature for 
fans of like genres to discuss 
their recent discoveries. 

LATIN DOWNLOAD 
SITE GOES LIVE 
Yet another sign that the mo- 
bile industry considers the His- 
panic marlcet a source of fu- 
ture growth, the Latln-ttwmed 
quepasa.com Web site went 
live this month offering more 
than 5,000 ringtones, wallpa- 
per Images and other related 
products. The Web site allows 
customers to buy content di- 
rectly and downlfMd it to ttieir 
mobile phones. Ringtones 
include Latin, Latin rock and 
reggaetbn, with content up- 
dated weekly. 



Prior to his 
album's Sept. 12 
release, the 
"SexyBack" singer 
played "The Ellen 
DeGeneres Show" 
season premiere 
and MTV's Video 
Music Awards. 
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The troupe, soon 
to be seen in its 
own reality TV 
show, took home 
the MTV Moon 
Man for best 
dance video at 
the Aug. 31 
VMAs ceremony. 
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DIGITAL MUSIC FORUM 
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For the past six years, the most influential decision-makers in the music industry have gathered at Digital Media Wire's annual Digital Music Forum 
in New York to network, do deals and share ideas about the future of the music business. Participants have described the event as a "melting pot 
of the best of the best in digital music" where ideas are shared and opinions don't go unchallenged. It is with this illustrious background that we 
are pleased to announce the launch of Digital Music Forum West at the Bel Age Hotel in West Hollywood, October 4-5, 2006. 
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Urban Renaissance 

Warner/Chappell Beefs Up In Hip-Hop And R&B 



Just two years ago, Warner/Chappell Music 
was practically out of the new urban music 
market. An ownership change and layoffs at 
one of the world's largest publishers left a 
skeleton staff with little direction or deal- 
making money. Which makes its recent suc- 
cess all the sweeter A couple of weeks ago, 
BMI named Warner/Chappell— for the first 
time— urt>an music publisher of the year at its 
sixth annual Urban Music Awards. 

"When I arrived, we had very few resources 
in the urban division," says Warner/Chappell 
president/CEO Richard Blackstone, who came 
onboard last year. "Consequently there was 
less focus than I would like to see." 

Blackstone formed a bond with Chris 
Hicks, an Atlanta-based entrepreneur who 
was already working for the publisher as VP 
of A&R, urban. 

"We needed a moment to create a rhythm 
of working together," Blackstone says. "I re- 
alized we came from similar backgrounds. 
Very quickly we got a shorthand going, built 
up and developed a trust with one another. 
It allowed us to move really quickly into a 
'go' mode." 

That mode resulted in an especially strong 
string of hits for Warner/Chappet) urban 
music writers. Among the chart-toppers 
were Marlah Carey's "Don't Forget About 
Us," co-written and co-produced by Bryan- 
Michael Cox; Nelly Furtado's "Promiscuous" 
featuring Timbaland, co-written and co- 
produced by Tim "Timbaland" Moseley and 
Floyd Nathaniel "Danjahandz" Hills; and 
some songs from marquee writers signed In 
the past couple of years: T.l.'s "What You 
Know" and "Why You Wanna," co-written 
by Clifford "T.I." Harris; and Yung Joe's "It's 
Gofn' Down," co-written by Jasiel "Yung 
Joe" Robinson. 

The Warner/Chappell strategy is pretty 
simple: create a good atmosphere to 
develop talent, pitch great songs, 
build on strong relationships and be 
aggressive. 

"We're a big company, but we have 
a very small company mentality," Hicks 
says. "We're easily accessible, and we 
listen to everything. Everything doesn't 
always fit with what we're trying to do, 
but our door is always open." 

Hicks says his focus is on dedicated 
songwriters. "As much as I believe in get- 
ting behind talented people, I really like 
to get into writers who have their feet 
firmly on the ground and they stead- 
fastly want to do this more than anything 
else on the planet." 

Today the Warner/Chappell roster of 
writers reads like a who's who of rap and 
hip-hop, including Dr. Dre, Timbaland, Cox, 
T.I., Lil Wayne, Yung Joe and Young Dro. 

"We're establishing a boutique publishing 
culture, which means hands-on service," 
Blackstone says. "For developing artists, pro- 



ducers and writers, we're going to track their 
career. We'll sit down and have a discussion 
on where we think it should be. It means in- 
volving that person going through exercises, 
putting them together with people who they 
may not think is a perfect match, trying to find 
out where they can grow, what their direction 
should be and what are their strengths and 
weaknesses— working to their strengths, de- 
veloping their weaknesses and supporting 
their weaknesses." 

This seems to attract young writer/produc- 
ers. Eric Hudson recently signed with the pub- 
lisher. He co-produced and co-wrote Omar- 
ion's "Entourage" and is now writing and 
producing with Mary J. Bilge and Mario. 

"It feels like a family," Hudson says as the 
reason he chose Warner/Chappell. "Every- 
one that I work with makes me feel like a 
little brother." 

Blackstone plans to continue this boutique 
approach to developing urban music talent. 

"Not only does everyone make more 
money and become a success, it actually 
feels better," Blackstone says. "It feels like 
you're really winning, and everyone is win- 
ning together. When magic happens, that's 
what keeps me going." 
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Rules Of The Game 

The Ins And Outs Of Urban Publishing 




When it comes to publishing, a song is a song 
whether it's rock, pop or urban, right? Not 
necessarily. 

Publishers who have been able to tap into the 
chart-topping market of urban music — hip-hop, 
rap and R&B — didn't do so just by offering song- 
writers 3 standard publishing advance on roy- 
alties or working the songs like a rock or pop 
catalog. Urban music publishing has its own 
set of rules, from calculating the investment 
risk to attracting writer/producers who are also 
savvy business entrepreneurs. 

For those publishers who want to sink some 
money into a songwriting or co-publishing deal. 
EMI Music Publishing'sBigJon Piatt sees urban 
music as a better investment risk than other 
genres of music. 

"With urban deals, you have more of a shot 
at winning," says Piatt, executive VP of urban 
music. "In other genres, it's either hit big or 
lose big. With urban deals, some you win big, 
some you make out OK, but if you're signing 
the right things, it's rare you ever really lose. " 

This is because urban music is so collabora- 
tive. With multiple writers, producers, artists 
and featured guest artists, there are many more 
opportunities for an urban songwriter — who is 
often also a producer, artist or both — to have 
rights in songs on several albums the same year. 

And publishers are stepping up to lake on a 
stronger role in this collaborative process. 

"Up until recently, an urban publisher's role 
was more about putting people who were al- 
ready established in the urban market together," 
says Kenny Meiselas. a partner with Grubman, 
Indursky & Shire in New York. "It was more 
about chasing the hot producer instead of de- 
veloping a new, unknown songwriter. Now 
more publishers are signing unknovm song- 
writer/producers." 

In the early days of hip-hop. the urban music 
publisher was greatly underutilized, says Meise- 
las. who represents Sean "Puffy" Combs, Mary 
J. Blige, Mario and others. Publishers essen- 
tially sat in the back seat while producers drove 
the music, he says. "Today, even the great, well- 
known producers like the Pharrells or the Kanye 
Wests really need a publisher to help place them 
on songs." 

When calculating which songwriter/pro- 
ducers may be the best investment, urban 
music publishers don't have to rely only on 
their ears and gut feeling. They have plenty 
of indicators to figure out how well a new 
songwriter/producer or artist may do, says 
Chris Hicks, VP of urban A&R for Warner/ 
Chappell Music. 

Hicks points to companies like Sho'Nuff 
Records, Grand Hustle and Block Entertain- 
ment in Atlanta that consistently get their 
records a head start, giving labels and publish- 
ers an indication of how well the songwriter/ 
producers will do. Much more than radio sta- 
tions broadcasting other types of music, urban 
stations often play mix tapes and other record- 
ings by local producers and artists. 
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"As an effective music publisher, you kind of 
watch and track those movements to find out 
how much fire is really under those records 
based on radio play, media and so on," Hicks 
says. "What makes it tougher on [rock music 
publishers] is that they don't have the urban in- 
dependent picture, i.e., radio and statistics, to 
back up their signings. So a lot of what they're 
doing is really based on sheer gut feeling.' 

All of this information is used to make the 
right deal — but not only by publishers. Song- 
writers, producers and artists are typically well- 
informed about the value and profitability. 

"The interesting thing about the urban world 
is that it's very much about business.' says David 
Mantel, president of Zomba Music Publishing. 
"Everybody understands their business, their 
numbers, their bank account situation. That is 
not necessarily true in other genres." 

Yet even when publishers are ready to spend 
money to sign urban writers, breaking into the 
market is not easy to do. 

First, a publisher has to work with credible 
artists, writers and producers to attract top urban 
music creators, says Danny Stnck. Sony/ATV 
Music Publishing U.S. president. Next, the pub- 
lisher has to establish a track record. 

"The urban community is really word-of- 
mouth." Strick says. "As soon as you're hot. 
everybody knows it. When a company is 
doing well — is active on the charts — people 
notice that." 

Then the publisher has to fmd a way into 
the creative team that emanates around a 
production company and artists associated 
with the company, like 50 Cent and the G 
Unit camp. 

Publishers who successfully work with any- 
one associated with a camp have a good chance 
of working with others on that team. And just 
looking at the top of the charts in any given 
week will show just how well that teamwork 
pays off. •••• 
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Rock En N Rolls Back To States 



Miami's Carnival Center To Host Spanish-Language Rock Tour's First U.S. Show In Four Years 



MADRID — Four years on, Rock 
EnRis backintheU.S.A. 

Organizers of the annual 
multicountry series of Spanish- 
language rock events last held 
a show in the United States in 
October 2002, but declined to 
include U.S. dates between 2003 
and 2(K)S. Blamed were a dearth 
of local sponsorship and a lack 
of interest in rock en Espaftol. 

Now the October opening of 
new Miami venue the Carnival 
Center for the Performing Arts 
(initially named the Miami Per- 
forming Arts Center) has led to 
a low-key revival of the U.S. leg 
of Rock En N's tour of the Amer- 
icas. "It was the perfect oppor- 
tunity to return to the U.S.." 
Rock En R coordinator Xavier 
Novaes says. "This will be our 
first-ever concert in Miami." 

If the Oct. 28 show proves 
successful, Novaes adds, "[it] 
could facilitate our presence 
each year in the States. Let's 
hope the impact reaches far — 
to New York, Los Angeles. 
Chicago and so on." 

Novaes is event organizer at 
Fundacibn Autor. the nonprofit 
promotional arm of Spanish 
authors' and publishers' soci- 
ety SGAE. Fundacion Autor 
launched Rock En N in 2000 to 
promote Spanish-language 
rock music through U.S. and 
Latin American concerts. 

SGAE says it funds Rock En 



N through Fundacion Autor as 
an educational exercise rather 
than a financial one, although 
shows also rely on local sponsor- 
ship from individual territories. 
The MPAC Foundation, for ex- 
ample, is fijnding acts' hotel and 
local transport costs plus fees for 
the Miami concerts; Fundaci6n 
Autor pays for flights and visas. 

"We are delighted at the 
MPAC collaboration," Novaes 



adds, "and hope it will lead to a 
definitive return of Rock En R 
to the States." 

Rock En generally visits six 
or seven countries, with Fun- 
dacion Autor inviting Spanish 
and Latin American artists to 
play different dates and local 
acts added to perform in their 
own home territories. 

In 2002, Rock En fJ shows 
took place in Anaheim, Calif., 



and Los Angeles (Billboard, Oct. 
12. 2002) but the following year, 
no U.S. shows were scheduled. 
Novaes complained then that 
domestic media was "turning a 
deaf ear to rock en Espanol" 
(Billboard. Nov. 15.2003). 

The Fundaci6n Autor execu- 
tive says he saw an opportunity 
to try again when he learned the 
Carnival Center's inauguration 
would coincide with this year's 
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»>AUSSIE MUSIC SALES RISE 

The trade value of the Australian recorded-music market 
rose to $224 million Australian ($170.2 million) in the six 
months through June 2006, up 5.8% compared with the 
corresponding period in 2005. 

According to the Australian Recording Industry Assn., 
digital sales leapt 394.98% to 9.4 million tracks, with a trade 
value of $12.2 million Australian ($9.2 million), up 306%. That 
performance is widely attributed to the launch of Apple 
Computer's ITunes Music Store in Australia last October. 

CD album shipments rose 17.04% during the first half to 
20.4 million units, although retail price pressure meant value 
rose only 4.7% to $185.4 million Australian ($140.9 million). 

In a statement, ARIA said It remains optimistic "that a 
strong release schedule for the remainder of 2006 will ensure 
that this year continues to be positive for the industry." 

—Christie Efiezer 

>»ACADEMY SALE BEING STUDIED 

The U.K. government's Office of Fair Trading (OFT) has 
referred the planned acquisition of a malority stake In U.K. 
venue operator Academy Music Holdings to antitrust body 
the Competition Commission <CC). 

Hamsard, an Investment vehicle Jointly controlled by Live 
Nation (Music) U.K. and Gaiety Investments, the Irish music 



promotion company, announced in August that it intended to 
buy a 51% stake In Academy Music, Jointly held by U.K. 
investment fund companies RJD Partners and F&C Private 
Equity Trust (Billboard, Aug. 12). 

In a statement, OFT CEO John Fingleton said the body had 
considered the effect such a purchase would have on 
competition among Indoor live music venues in London. 
"Non-competitor third-party concerns about this merger 
were coherent and consistent," Singleton said, "and 
supported the OFTs analysis." 

The CC has a 24-week period in which It must undertake its 
Investigation and report its findings. —Lars Brandie 

»>EMI FRANCE LAUNCHES WAP SITE 

EMI Music France has launched a wireless application 
protocol site, EMI Mobile, through Gallery, the multimedia 
service available on the three French mobile networks: 
Orange, SFR and Bouygues Telecom. 

The new service, powered by French digital service 
provider Moblvlllage, allows customers to buy ringtones 
from EMI's catalog for €3 ($3.83) each. The service will 
additionally provide customers with mini-biographies, tour 
dates, album covers and "anything that can add value to the 
customer experience," EMI France deputy director/VP of 
strategy and development Morvan Boury says. Video content 
should t>e available shortly, but full-track downloads are not 
planned in the short term. Boury says EMI Mobile will push 
current hit repertoire and new acts. —Aymeric Pichevin 



tour and swiftly contacted venue 
operator the Miami Performing 
Arts Center Foundation. 

The Miami tour opener at the 
center's 2,500-capacity theatre 
features Grammy Award- 
winning Colombian duo Ater- 
ciopelados (Nacionat Records). 
Barcelona-based multi-ethnic 
group Macaco (EMI) and 
Miami-based Spanish-bom soft- 
rock artist Javier Garcia ( Surco) 
— "a fair representation of what 
is understood in Miami as rock 
en Espaflol," Novaes says. 

The tour ends Nov. 11 in 
Buenos Aires after passing 
through Mexico. Venezuela and 
Uruguay. Artists are still being 
selected for the Mexico, 
Venezuela and Argentina dates. 

Novaes acknowledges the 
Miami concert could be a chal- 
lenge, noting that rock en Es- 
paflol is more associated with 
such music centers as Los An- 
geles or New York whereas 
Miami is more familiar with 
pop/dance genres. 

In Miami, Latin rock contin- 
ues to be a small movement, 
says Hinsul Lazo of H&L Dis- 
tributors. Sales of the genre have 
grown for Lazo. who has a dis- 
tributor and a brick-and-morlar 
store — Museo del Disco — in the 
city. But Lazo attributes those 
sales to new immigrants who 
yearn for the sounds of their na- 
tive countries, as opposed to a 



home-grown movement. 

"Nationally, there are pock- 
ets of sales for Latin rock," Lazo 
says. "New Jersey, New York. Los 
Angeles. But we're not talking 
even close to mainstream 
[Latin]. Again, it all goes back to 
radio." he says, noting that there 
are no full-time Latin rock sta- 
tions in the United States. 

Fernando Gonzalez, curator 
of jazz programming at the Car- 
nival Center, says that "precisely 
one of the reasons Rock En N has 
not been in Miami is that there 
has not been a place [to playj. For 
rock here, the options often have 
been either the (20,000<apacity 
American Airlines Arena] or a 
small theater or club." 

Madrid-based EMI Spain 
president Manolo Diaz admits 
Miami itself "is not a good 
market for Latin rock." Diaz 
returned to Spain two years ago 
after 16 years as a record label 
executive in Miami, including 
two years chairing the Latin 
Recording Academy. Despite his 
comments, he calls Rock En N's 
U.S. return "excellent news." 

Macaco's latest album, "In- 
gravitto," was released in March 
in Spain, where Diaz says it has 
sold 22.000 units, and rolled out 
in several continental European 
markets in July. If the response 
to Rock En N is favorable, he says, 
"we could even consider a U.S. 
release for 'Ingravitto.' " 



>»MUSICBRIGADE, SONY BMG DEAL 

Stockholm-based digital content aggregator Musicbrigade 
has struck a Pan-European content deal with Sony BMG 
whereby the Swedish company will deliver audio and video 
content from the major via its subscript! on -based and a la 
carte digital music offerings. 

The deal extends an agreement between the two firms, 
dating from 2000, that covered Just Norway and Sweden. 
The 10 territories covered by the new deal Include the United 
Kingdom, Germany and France. 

Musicbrigade opened for business in 1999 as a video-only 
streaming service. The company now boasts a catalog of 
more than 13.000 videos licensed for streaming or 
download. The company last month clinched a Pan- 
European content deal with EMI Music. —Lars Brandie 

>>>CANADIAN POLICE RAID PIRATES 

Police and investigators from the Canadian Motion 
Picture Distributors Assn. (CMPDA) seized about 20,000 
copies of pirated films Aug. 28 at a Toronto-based DVD 
counterfeiting lab. 

The facility included two retail units and a basement unit 
equipped with 142 data burners. Local authorities estimate 
that the operation could generate more than $43 million 
Canadian ($38 million) in annual retail sales. 

"This is the largest lab we have ever seen in Canada," 
Toronto-based CMPDA investigator Jim Sweeney says. 

—Larry LeBlanc 
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UpFront 



BY LARS BRANOLE | 



FESTS OF HONOR 

Glastonbury Takes A Holiday, But U.K. Outdoor 
Summer Concert Biz Stays Strong 



LONDON — As festivalgoers scrape the mud from their boots at 
the end of another typically damp British summer, promoters 
of the big events are celebrating a banner year in the absence of 
the Glastonbury Festival. 

But even with Glastonbury's vacation, many new events found 
business challenging, raising fears they may not survive next 
summer, when the juggernaut of U.K. outdoor music events is 
set to return, bigger than ever. 

"In terms of income for festivals, it must have been the high- 
est ever, even vkithout Glastonbury," says Martin Elboume. music 
director of the legendary festival, which raked in more than / 15 
million {S28 milUonj from ticket sales alone in 2005. 

His sentiments are echoed by Live Nation U.K. managing di- 
rector Stuart Galbraith, who boasts, 'The festivals scene is very, 
very healthy, without a shadow of a doubt." 

But traffic to the numerous upstart and "boutique" events 
wasn't always as hasty, promoters confirm. " It was a tough year 
actually. It certainly wasn't a slam-dunk," says Melvin Benn, 
managing director of London-based Mean Fiddler Music Group, 
which also handles operational management for Glastonbury. 
"A number of festivals got off the blocks this year thinking it 
would be very easy with Glastonbury not there. That didn't prove 
to be the case." 

M FMG this year launched its new boutique Latitude festival in 
July. Although he admits losing money on the 15,000-capacity 
multifaceted festival, Benn says Latitude will return. 

Glastonbury skipped this year to allow the site — Michael Eavis* 
farm in Somerset, southwest England — time to regenerate. But 
its absence did not seem to translate to an extra 120,000-plus 
people searching for alternative entertainment — one casualty 
was the Lost Weekend festival in Devon, a spinoff from Glaston- 



bury's Lost Vagueness field that 
was canceled after poor ticket 
sales. "Most of the new festivals 
suffered," Elbourne says, "so 
dearly there was some market 
saturation." 

At least 45 outdoor festivals rolled out in the United Kingdom 
and Ireland in 2006, in a season that now stretches from mid- 
May to mid-September. Festival promoters, however, were typi- 
cally guarded on their grosses, with just two Irish events — Dublin's 
Download Festival ($4,725,059) and Kilkenny Source Festival 
($1,613,043) — reporting to Billboard Boxscore so far. 

The king-hitters again proved to be the well-established events 
such as V. the Carling Weekend Reading and Leeds festivals, Isle 
of Wight and T in the Park, which all sold out their respective ca- 
pacities in record time. Reading alone generated /8.1 million 
{$1 5.4 million) in ticket revenue within one hour of going on sale. 

"It's now a rite of passage for a young person to go to a festi- 
val in the summer." says John Giddings, managing director of 
Solo, the London-based promoters of the Isle of Wight festival. 
"It's a better way of hanging out with your mates and having a 
good time than going on holiday." 

Demand for tickets to the biggest brands is now so high some 
organizers have already released tickets for their 2007 edition, 
months before a single band is announced. Metal event Down- 
load, V and Reading and Leeds are among those to have issued 
thousands of presale tickets. Giddings is blunt on the phenome- 
non: "They're doing that to get the money in the bank and earn in- 
terest- It's called greed." Festival organizers that are preselling 
tickets for 2007 events say it ensures core fans do not miss out. 

Generally, the rise of small regional festivals — such as Beau- 




Musk fans gathered July 8-9 for Scotland's T In the Park festival. 



tiful Days (Devon). Wicker Man (Dundrennan) and Bestival (Isle 
of Wight) — is a positive trend, promoters say. But those promot- 
ers hungry for a piece of the festivals' pie are warned to come to 
market with a watertight concept. And be prepared to do battle 
with the heavyweights. 

"If you are not part of the MCD/Live Nation monopoly, then 
it is very difficult to get a decent lineup, and [the artist] fees are 
still stupid." Elbourne says. Dennis Desmond's Irish promoter 
MCD is behind the country's Oxegen and Hi:Fi festivals, among 
others. MCD and Live Nation co-own the Hamsard investment 
vehicle, which in turn owns MFMG. 

Glastonbury, for its part, is poised to return in 2007 revital- 
ized. Organizers are exploring an expansion of next year's fes- 
tival to a 1 75,000 capacity, subject to license approval. Eavis says 
Australian pop singer Kylie Minogue will be one of the headlin- 
ers for the June 22-24 event. 

Promoters both competing against and working closely with 
the festival are optimistic the "Glastonbury effect" won't be a 
negative one. " It doesn't make a blind bit of difference. Glaston- 
bury will sell out in a heartbeat. It's a different experience and 
it won't affect [Isle of Wight]," Giddings says. 

"I'm still very positive about the business in 2007," Benn says. 
"Glastonbury doesn't impact on Reading and Leeds and the V. 
It certainly impacts on other shows, but there's such a buzz about 
Glastonbury, it could be argued that when Glastonbury is on. 
more people are interested in festivals generally." 



U.K. Summer Wrap-Up 



Five Fests, Five Fine Paydays 



T IN THE PARK 

VENUE Balado, near Kinross, 

Scotland 

DATE July 8-9 

TICKET PRICE weekend £97.50 
($185); weekend with camping £115 
($218): £5e.50 ($107) per day 
ATTENDANCE 75,000 each day 
(weekend/day split not disclosed) 





TICKETS AVAILABLE Sold Out 

PROMOTERS Glasgow-based 
Big Day Out 

MEDIA PARTNERS BBC TV, BBC 
Radio 1,NME 

HEAOLINERS Red Hot Chili Peppers, 
the Vi/ho 

SPONSORS Tennent's Lager, Bacardi, 
Virgin Mobile, iTurws, Duraceil, Red 
Bull, Nintendo, Superdrug, Voivic, 
Scottish Water, Kodak, EA Games 



THE CARLING MTEEKEND 
READING AND LEEDS 
FESTIVALS 

VENUE Richfield Avenue, Reading; 
Bramham Park, Leeds 
DATE Aug. 25-27 

TICKET PRICE weekend £135 ($256); 
£60 ($113) per day 
ATTENDANCE Reading: 105.000 
(60,000 weekend, 15,000 per day); 
Leeds: 100,000 (62,500 weekend. 
12,500 per day) 

TICKETS AVAILABLE Sold out 

PROMOTERS London-based Mean 

Fiddler Music Group 

MEDIA PARTNERS BBC Radio 1, 

BBCTV.NME 

HEAOLINERS Franz Ferdinand, Muse, 
Pearl Jam 

SPONSORS Carling, Nokia, Hscali 



NOKIA ISLE OF WIGHT 
FESTIVAL 

VENUE Seaclose Park, Newport, 
Isle of Wight 
DATE June 9-n 

TICKET PRICE Adults: Weekend £85 
($165), weekend with camping £105 
($200); Children (under 12): week- 
end £42.50 ($80), weekend with 
camping £52.50 ($100) 

ATTENDANCE 50,000 
TICKETS AVAILABLE SoM out 




PROMOTERS London-based Soto 
MEDIA PARTNERS Virgin Radio, 
Channel 4 TV 
HEAOLINERS The Prodigy, 
Foo Fighters, Coldplay 
SPONSORS Nokia, Bacardi, 
Strongbow 



V FESTIVAL 

VENUE Hytands Park, Chelmsford; 
Weston Park, Staffordshire 
DATE Aug. 19-20 

TICKET PRICE weekend £100 
($190); weekend with camping 
£120 ($228); £58.50 ($111) 
per day 

ATTENDANCE Chelmsford: 70,000 
each day (32,000 camping); Staffad- 
shlre: 85,000 each day (68,000 
camping) 

TICKETS AVAILABLE SoldOUt 

PROMOTERS London-based 
Metropolis Music and SJM 
Concerts 

MEDIA PARTNERS Channel 4/E4 TV, 

NME, Virgin Radk> 
HEAOLINERS Radlohead, 
Morrlssey 

SPONSORS Chelmsford: Virgin Mo- 
bile, Carilng, Bacardi, Strongbow, 
Duraceil, Lynx, Intel/Napster, JJB/ 
Puma, NInterKjo, Red Bull; Stafford- 
shire: Virgin Mobile, Carilng, Bac- 
ardi, Strongbow, Duraceil, Lynx, 
Intel/Napster, JJB/Puma, Nin- 
tendo, Red Bull, EA Games, Kodak, 
Superdrug 




02 WIRELESS FESTIVAL 

VENUE Hyde Park, London; 
Harewood House, Leeds 

DATE June 21-25 

TICKET PRICE £37.50 ($71) per day 
ATTENDANCE London: 110,000 
(over five days); Leeds: 38,000 (over 
two days) 

TICKETS AVAILABLE Not disckised 
PROMOTERS London-based Live 
Nation (Musk) U.K. 
MEDIA PARTNERS London: Channel 
4 TV, XFM, Metro newspaper, My- 
Space; Leeds: Radio Aire, Galaxy FM, 
Metro newspaper 
HEAOLINERS London: The Strokes, 
David Gray, Massive Attack, James 
Blunt, Depeche Mode; Leeds: Massive 
Attack, the Who, the Flamimg Lips 
SPONSORS London: 02, Motorola, 
Red Bull, Fender, Transport for Lon- 
don, HMV, Brothers Cider, Leeds: 
02,HMV 
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IN THE UNITED STATES BANKRUPTCY COURT 
FOR THE DISTRICT OF DELAWARE 



bira: 

THREE A S HOLDINGS, L.L.C., 

a Delaware limited liability company, si al>>' 

Debtors. 



) Clw|itMr11 

) Case No. 06-10886 (BLS) 

) (Jointly Administered) 

) 



NOTICE OF PUBUC AUCTION AND SALE HEARING 



PLEASE TAKE NOTICE that, on August 20. 2006. Three A's Holdings, L.L.C.. a Delaware limited liability company. oM Its 
direct and indirect affiliates, Jeremy's Holdings, LLC, a Delaware limited liability company. Tower Direct LLC, a Delaware limited liability 

company, 33rd Street Records, Incorporated, a Delaware corporation, Pipemick Corp., a Delaware corporation, M T S, Incorporated, a 
California corporation, Columbus & Bay, Inc., a California corporation and R.T. Records, Incorporated, a California corporation, each) as 
a debtor and debtor-in-possession (collectively, ttie "Debtors" or "Tower Records"), filed a Motion for an Order (a) Approving the Bidding 
Procedures, (b) Approving ttie Form and Manner of Notice of the Auction and Sale, and (c) Approving tfie Sale of tfie Debtors' Assets 
(the "Sale IVIotion"). The Debtors seek, among other things, to sell all or substantially all of the Debtors' Assets (the "Assets") to the 
successful bidder(s) at an auction (the "Successful Bidder"), free and clear of all liens, claims, encumbrances and other interests 
pursuant to section 363 of the Bankrupt^ Code. 

PLEASE TAKE FURTHER NOTICE that, on September 6, 2006. the Bankruptcy Court entered an order (the "Bidding 
Piooedures Order*) appraving the bidding procedures (the *Bkldlng Proceduree^, which set the key dales and times relaled to the 
sale of the Assets under the APA. All interested tuddas shotM carefLi^y imarf tfio mddktg Procaduras. To the extent that there are any 
inconsistencies between the Bidding Procedures and the summary description of its terms and condHkxis contained in this Notice, the 

terms of the Bidding Procedures shall control. 

PLEASE TAKE FURTHER NOTICE that, pursuant to the terms of the Bidding Procedures and Bidding Procedures Order, 
an auction (the "Auction") to sell the Assets will be conducted on October 5, 2006, at 10:00 a.m. (ET) (the "Auction Date") at the offices 
of Richards, Layton & Finger, P.A., One Rodney Square, 920 North King Street, Wilmington, Delaware, 19801 or at any such other 
place, date and time as may be designated in writing by the Debtors. Parties may submit bids no later than September 12, 2006, at 
10:00 a.m. (ET) in order to qualify as L^d Bidder (as defined in the Bidding Procedures). Except as othenvise provided in the Bidding 
Procedures, only partiee and their adirisore that have sutimMed a QuaHying BkJ (as defined in the BkMing Procedures) by rw later than 
September 26, 2006 at Noon (ET). will be permitted to partksipate in ttie Auctkxi. 

PLEASE TAKE FURTHER N0TK2E that hearings will be held before the Honorable Brendan L Shannon, United States 
Bankmptcy Judge, in the United States Bankruptcy Court, District of Delaware (1) to approve proposed Bid Protections (the *Bld 

Protections Hearing") on September 15, 2006, at 10:00 a.m. (ET) and (ii) to approve the sale of the Assets to the Successful Bidder (the 
"Sale Hearing ), on October 6, 2006, at 10:00 a.m. (ET), or at such time thereafter as counsel may be heard or at such other time as 
the Bankruptcy Court may determine. The Bid Protections Hearing and the Sale Hearing may be adjoumed from time to time without 
further notice to creditors or parties in interest other than by announcement of the adjournment in open court on the date scheduled for 
the Sale Hearing. Objections to the Bid Protections must be filed and sen/ed so that they are received by the Debtors no later than 4:00 
p.m. (ET) on September 1 1 , 2006 (except that objections solely as to the amount of the Bid Protections must be filed and served so as 
to be rsraived by the Debtors no later than l^oon (ET) on September 14, 2006). Ob|eclions to the Sate Motion must be filed and served 
so that they are received by the Debtors by no later than 4:00 p.m. (ET) on September 29, 2006. 

PLEASE TAKE FURTHER NOTICE that this Notice of the Auction and Sale Hearing Is stdaject to the full terms and 
conditions of the Sale Motion, Bidding Procedures Order and Bidding Procedures, which shall control in the event of any conflict, and 

the Debtors encourage parties in interest to review such documents in their entirety. A copy of the Sale Motion, Bidding Procedures 
Order and/or Bidding Procedures may be obtained by written request made to proposed special counsel to the Debtors, Akin Gump 
Strauss Hauer & Feld LLP, 2029 Century Park East, Suite 2400, Los Angeles, CaNfomia 90067. Attention: Patrick J. Ivte, Esq., 
Telephone: (310) 229-1000, Facsimile: (310) 229-1001. 



Dated: September 6, 2006 

/s/ Brendan L. Shannon 



United Stales Bankruptcy Judge 



The Debtors ^dre the following entities: Three A's Holdings. L.L.C, Jeremy's Holdings. LLC. Tower Direct LLC. 
33rd Street Records, Incorporated, Pipemick Corp., MIS, Incorporated, Columbus & Bay, Inc. and R.T. Records, Incoipoiated. 
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Crack That Web 

Babygrande Impresario Launches Urban Streaming Space 



s indie labels create their own online com- 
^■^^ munities, Babygrande Records founder 
^M^^^ Chuck Wilsonisthinkingalittlebigger. 
^m^^^^ His Web site hiphopcradccom is slated 
tolaunchOct.lasasortofMySpacc/ 
YouTube/download store directed solely at the 
urban audience. 

With new online communal sites arriving on 
a seemingly weekly basis, this bit of news may 
not illicit that much excitement at first. Yet Wil- 
son, whose Babygrande has released albums 
from rappers |ean Crae. Immortal Technique 
and the |edi Mind Tricks, is promising to launch 
with previously unreleased songs or remixes 
from Ludacris. Ghostface, Rick Ross. T.I.. Pur- 
ple City and Foxy Brown, among many others. 
If the content is there, the only question is 
whether users will follow. 

The indie hip-hop impresario, who also wrote 
the script to 2004 film "Soul Plane." says songs 
will only be streamable at first. But he is open (o 
partnering with someone to sell downloads for 
third-party labels. To help get the word out, a pro- 
motional partner in Wilson's site is the Web com- 
munity of Hip-Hop Info (hh41l.com). which 
attracts nearly 400.000 unique visitors per month 
to its message boards. 

"I feci like I'm at a place in my career where 
the sky is the limit," Wilson says. "I can make a 
call to anyone's camp, and in most cases to the 
artists direct, and tell them what this site is about. 
For the exposure that we offer. I'm expecting con- 
tent from every artist in the urban hi p-hop world. " 

Wilson tapped Frog on Top Studios to develop 
the site. A key component of Hip-Hop Crack is 
its MySpacc-inspired Crackspace, where users 
can upload their own songs and videos and sell 
them. Wilson formed Triumph Media Holdings 
to launch the site, and has partnered with Musi- 
cane, which will handle Hip-Hop Crack's back- 
end transactions. 

U nstgned artists can sell music, ringtones and 
wallpaper via the site, with Musicane taking a 20% 



IMMORTAL TECHNIQUE 



cut of each transaction (the rest goes to the artist). 
Users can dictate what format songs will be in, as 
well as whether they will be encoded with digital 
rights management. For now, Wilson won't take 
a percentage of the sales, but that may change 
down the road. 

"At launch, we won't dip into that." Wilson says. 
'If this becomes something incredible and is the 
place to be, we may look into it. But for now, we're 
passing on a relationship between Musicaneand 
the end user. It's up to us to make the commu- 
nity appealing." 

Other aspects of the site include news and gos- 
sip sections and a budding mix-tape database. 
Hip-Hop Crack won't stream mix tapes, but will 
point users to sites that do. 

To help sustain the site, Wilson says he has en- 
listed TAG Strategic, the company started by for- 
mer EMI Music Group senior VP of digital 
development and distribution Ted Cohen, to con- 
sult af^er launch. 

Aside from simply attracting users, Wilson 
knows a hurdle will be persuading other labels 
that this is not a vehicle for the Koch -distributed 
Babygrande. He promises his label will not be 
heavily promoted on the site's home page, espe- 
cially in the early going. 

"I'm going to stay away from Babygrande con- 
tent as long as I can," he says. "This is a place for 
anyone who loves the culture. We still have to sell 
records, but we have to be very much in touch 
with the places where kids experience music and 
really set the table for when the majority of sales 
are online. Thafs really what this is about." • 
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Meet the new scam . . . 

On Aug. 30. it was announced that Univer.<;al 
Music Group had closed a deal with New York- 
based Web site SpiralFrog to make their entire li- 
brary of songs available for free downloading as 
long as consumers watch ads while they do it. 

I hope this is a joke, but the pathetic penny- 
pinching insanity rampant throughout our cul- 
ture at this point makes anything seem possible. 
I f nobody's seriously suggested this idea yet. some- 
body probably will eventually, so let's look at it. 

The article doesn't explain, but the model for 
pwying the artists must resemble how perform- 
ance royalty works with ASCAP and BMI. A per- 
centage paid from a pool of loot. 

The ad agency pa)'s the record company, let's say 
$10 million, and if there are lOmillion downloads, 
each is worth a dollar, right? If Froggy takes 30% 
that would leave 70cents, about the same as iTunes 



(not great, but that percentage will change soon). 
So is itacrapshoot.' 

If there are 5 million downloads, you score $2 
a song? And if there are 20 million dovmloads, they 
arc worth 50 cents? And what about the writers 
who are being screwed by downloading as it is? 

You think advertisers are going to give some- 
body $10 million hoping consumers will watch 
their ads on the honor system? 

" Now promise you won't leave the room or dose 
your eyes, kids, while you are downloading!" 

No. luckily this idea is so stupid if 11 be bom dead. 

But that won't stop record companies from des- 
perately seeking new ways to stop the bleeding. 

They'll do everything except face the fact that 
their records R E A LLY S UC K. 

Call me old school if you want to but I believe 
quality is something people are happy to pay for. 

They just can't find any. 
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TH' LOSIN STREAKS 



BY BRIAN GARRITY 




SPRINT VP OF 
BUSINESS 
DEVELOPMENT 
AND PRODUCT 
INNOVATION 



Paul 
Reddick 

Music videos, streaming radio, bundled 
download sales: Sprint builds revenue 
for the burgeoning mobile market. 



ult-song downloading to mobile phones in the United States is fast approaching its one-year 
anniversary. Sprint pioneered the first over-the-air service in tandem with Groove Mobile 11 
months ago. In its most recent publicly disclosed numbers. Spnnt had sold more than 5 mil- 
lion tracks to an installed user base of more than 1 million customers. Now the company, which 
has introduced six new phone models capable of downloading music since the first quarter, 
is looking to stretch deeper into everything, from song sales and bundled product offers to music 
video and streaming radio. 

In a move that signals increased experimentation with discounts, the Sprint Music Store re- 
cently launched a limited-time "buy two songs, get a third song for free" offer that runs through 
Nov. IS. sprint has also launched a music recommendation feature that suggests songs to 
music store users based on previous purchases. A radio feature, offered in conjunction with 
mSpot, now Includes more than SO channels of streaming music video and rwws and talk for 
$5.95 a month. 

Overseeing all of these initiatives is Paul Reddick, Sprint VP of business development and 
product innovation. Reddick is no stranger to growing wireless businesses. Prior to joining 
Sprint, Reddick was with the Dallas and Oslo offices of McKlnsey & Co., where he led strategy 
development for clients in multiple industries In the United States and Europe. 

Just ahead of his opening keynote presentation at Billboard's MECCA conference on 
Sept. 11, Billboard caught up with Reddick to discuss the company's evolving music strat- 
egy, the growth of mobile entertainment to date and the remaining challenges that must be 
faced in order for the industry to expand even further. 




How Is the music store progressing? 
Very well, both in terms of adop- 
tion by people who buy a Power 
Vision plan that are registering 
and downloading music, and the 
number of songs they arc down- 
loading. The rate of adoption is 
limited a bit by the number of 
handsets that are out there capa- 
ble of downloading music. That is 
a key thing for us — to get those 
into people's hands. There are 
fewer music-capable phones out 
there than there are iPods and 
MP3 players running around. As 
the market continues to prolifer- 
ate with music-capable phones, 
we are very comfortable with how 
that will expand. 

What was the thinking on the 
"buy two songs, get one free" 
initiative you launched with the 
music store? 

That was to get beyond the novelty 
of buying just one or two songs. It 
also allows us to test the market 
on price elasticity. 

What's your take on bundling of- 
fers versus a la carte offers? 



We're in a new pioneering era of 
how to bundle music, as well as 
entertainment in general. The 
level of bundling has been lim- 
ited in the past by physical distri- 
bution. As things go digital 
there's no reason why you could- 
n't come up with a lot more cre- 
ative bundles. There's no reason 
why there can't be bundles of five 
songs rather than the 13 tracks 
you get on a CD. There's no rea- 
son that, with rights holder ap- 
proval, it can't be mixed across 
some other themes. And there's 
no reason it has to stay within just 
the music genre. It could be a 
pack of music and art and poten- 
tially games, or entry into a fan 
club that could be bundled to- 
gether into a package the cus- 
tomer purchases. 

Why haven't we seen more 
bundling efforts in the United 
states? What have been some of 
the factors limiting experimen- 
tation with such initiatives? 
There are a few limiting factors. 
First, the billing systems. The car- 
rier is the primary billing inter- 



face. The ability to specify several 
items at one time, provide it to the 
customer, and have it all come out 
on one bill sounds pretty simple 
to the casual observer. But it is ac- 
tually very complex. It's some- 
thing carrier billing systems have 
struggled with. Everybody gets 
that, and everybody is working on 
it. It's just a matter of timing. Over 
the next 18 months you'll see the 
carrier billing system limitation 
drop considerably. 

There is also the issue of how 
comfortable rights holders — 
artists, management, labels — are 
having their wares bundled in 
ways they didn't conceive of 
when they created the music or 
entertainment piece. Another 
limitation is the ability of the 
market to absorb new product 
messages. There is a certain sim- 
plicity around a digital track or 
$1.99 videos from Apple. But 
when you offer more choices to 
customers you can introduce 
more complexity, too. 

What can the industry do to 
drive more consumption of ring- 



tones and mobile downloads? 
This market really needs someofT- 
the-phone and off-carrier market- 
ing to really stimulate and tell 
people what you can do. The fact 
that you can download music 
products to your phone is not a 
ubiquitous message when people 
talk about music. 

One of the things that would 
help stimulate the market more 
would be for the labels and other 
people with an interest in growing 
the market to spend more market- 
ing dollars. It is one of their faster- 
growing areas, even if it is not their 
largest distribution channel. 

How is the wireless Industry's 
relationship with the music busi- 
ness evolving? 

Labels respect what is the same 
versus what is different in distrib- 
uting music over mobile. Clearly 
ringtones are different than reg- 
ular downloads. And wc think 
over-the-air downloads are differ- 
ent than PC downloads. They un- 
derstand and seem to respect that, 
unlike other broadband services 
where the network costs are seem- 



ingly zero, there are network costs 
associated with what we're doing. 

There has been an Increase In 
holding back digital singles for 
the PC to push windowing strate- 
gies for ringtones and over-the 
air downloads. Thoughts? 
It's a win-win. We end up in the 
window when there is some heavy 
promotion around the artist, when 
there is some pent-up demand, 
and this is the only place you can 
get it. It's also great exposure for 
the artist. But there could be a lot 
more windowing going on. Right 
now. it's happening on a select 
basis. It's not like there is a stan- 
dard window that has developed 
like with movie releases. 

How important are windows to 
maximize the success of sales? 
They sell better. But we also pro- 
mote windowed ringtones. So 
you have to account for a couple 
things: Is it the scarcity or is it 
because we arc featuring the 
ringtone? 

Does that mean that window- 
ing doesn't drive sales in and of 
itself? 

Carriers have limited ability to fea- 
ture every release, so if you hold 
everything back and make it only 
available through the carrier and 
the carrier is not featuring it, that 
could be problematic for a label. 
On the other hand, you could see 
an evolution where there is formal 
windowing. If that becomes stan- 
dard practice then people will say, 
"This is OK. this is where I go to 
get it." That could go to some of 
the pricing differences between 
mobile and PC. It is possible that 
you could say that the window is 
one of the advantages of getting 
music on mobile. You are in a se- 
lect group able to get a download 
a week or two before your friends 
can get it. •••• 




There's no reason why there can't be bundles of fr^''^ 
songs rather than the 13 tracks you get on a CD.' 
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GREAT WIDE 
OPEN' 



EVANESCENCECONQUERS DRAMA WHILE 
UNLOCKING 'THE OPEN DOOR' 

BYTAMARACONNIFF 
PHOTOGRAPH BY FRANK W. OCKENFELS 3 

Amy Lee is sitting cross-legged in a lounge chair on the roof of New 
York's Dream Hotel. She's decked out in worn jeans and a Joan [ett T- 
shirt, and her pale-blue eyes are translucent — a sharp contrast to her 
long dark hair. 

In the past three years, her band Evanescence has skyrocketed to 
fame thanks to its 2003 Wind-up debut, "Fallen," which won two 
Grammy Awards and has sold 6.5 million copies in the United States, 
according to Nielsen SoundScan. But as quickly as the band hit the 
big time, the threads that held its members together began to fray. Co- 
founder Ben Moody abruptly left mid-tour in 2003; his replacement, 
former Cold guitarist Terry Balsamo, suffered a stroke last year; and 
bassist Will Boyd, whom Lee has known since middle school, opted 
out of the group in July. 

Adding to the drama, Lee split from her boyfriend, Seether front- 
man Shawn Morgan, and changed managers. But the artist says the 
trials have made her stronger and more independent. "It took me a 
while to figure out who I was," she says. "I'm the youngest person in 
the band. I'm the leader of the band. I'm a chick. I learned how to say 
no and draw boundaries." 

Indeed, Evanescence's new album "The Open Door," due Oct. 3, is 
an ode to a stronger Lee. As Wind-up founder/CEO Alan Meltzer notes, 
"She is the female voice of her generation. She's come into her own 
as a writer and a singer. She made this record with no label involve- 
ment. It was all her." »> 
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"Fallen" was a multfplatinum smash. Were you 
under pressure to produce a follow-up that could 
stand up to it? 

I think people sometimes lose the love of what they 
do and just try to put out another record. That's a 
crime. If you don't feel it, wait until you're hungry 
for it. What's (he point of making a huge piece of 
music if it's not for the love of the art. 

It took longer than I thought. But. I am a perfec- 
tionist. We took all the time we needed and wrote and 
wrote and wrote. If it wasn't good, 1 threw it away. I 
wanted every piece of it to be as good as it possibly 
could be. We accomplished what I wanted, which was 
to do something that 1 was more proud of than what 
I'd done before. I constantly have to top myself, it's 
just the way I am. 

Is "The Open Door" thematically different from 
"Fallen"? 

What music is for me and what Evanescence has been 
is me purging all of the negative and hard, difficult ex- 
periences that I 've had in life. Naturally that's still com- 
ing across; I'm still purging the trials. I feel like this 
album comes from a place that is not so hopeless. The 
first album, I was talking about the hard stuff, but i 
was also wallowing in it. I wasn't strong enough to 
take a stand and say no in a lot of situations. 

1 listen back to " Fallen' now and definitely hear all 
the vulnerability and the fear and all the childish 
things in me that are just human. But I've grown so 
much now. The lyrics on the new album are looking 
for the answers, looking for the solutions, looking 
for happiness. It's not, "I'm miserable, end of song." 
It's more, "I'm miserable, and what do 1 have to do 
to work this out and get out of this bad situation." 
Have you matured? 

Yes. I've learned how to say no. This is a bad situa- 
tion. See the signs and say, "I'm out of here." Espe- 
cially in relationships. You have to be willing to jump 
off the cliff and know that when you get to the bot- 
tom that it's going to be way better, and know it could 
also be crash and burn. Those are the times in my 
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life that I've really broken through and had great joy. 
because I took those chances. At least when you're at 
the bottom and all alone again and starting over, it's 
a clean state. 

What is it like having such a different configura- 
tion of the band? 

The biggest difference is Ben [Moody]. We formed the 
band together. We were the main writers. Without 
him, it wasn't like I was thinking, "Oh, my God, what 
am I going to do.^' It really had gotten to the point 
where it was so horrible and dramatic, it was a relief 
and I knew the band could continue. When it came to 
writing, I had so much by then to write about, it was 
spilling out of me. I didn't know how to stop writing. 

I have so much more freedom to do everything my- 
self this time, for a lot of reasons. I wanted to prove 
that not only could I do it myself, but I could make a 
better album than before. I've never really tried to 
sit, say OK and just start writing and go for it and not 
have anyone to answer to. at all. I'm the boss. Here 
we go! If it sucks. 1 figure it out. 
Terry Balsamo replaced Moody and has become 
your songwrlting partner. How do you guys write 
together? 

It's a completely different writing process [than with 
Moody]. He's completely laid-back. There's no pres- 
sure of wanting to rule the world. It's just about writ- 
ing great music. 

Terry and I will just sit in a room and jam. As sim- 
ple as that is, it's completely different for me. I was 
so insecure at the time, though I didn't realize it then. 
I thought I was strong. It's so hard to let yourself be 
vulnerable. In front of a huge audience, it's not so 
bad, because it's just a sea of people. But in front of 
two people you know, it's impossible. It was a first 
for me to just make music as we go. 
Why are there so few female rockers today? 
In the music industry today, there are a lot of holes. 
There are things I miss, like great female rockers like 
loan Jett. She totally inspired me and inspired guys 
and everybody everywhere. Where did they go? It 



TOURING SMART Evanescence's Globetrot More Relaxed 



A couple of years have passed since Evanescence toured 
the globe in support of its multiplatinum 2003 debut, 
"Fallen." and the band Is eagerly awaiting round two. 
"They're very excited to get the [new] music out there 
and have a chance to play it." says manager Andy Lurie 
of 110 Management. 

The rockers haven't long to wait: another worldwide trek 
is in the works. This time around Evanescence will take a 
slightly different, more relaxed approach to global domina- 
tion. "They intend to tour smart this time," Lurie says. "I think 
they suffered from a little burnout last time because they 
didn't build in any reasonable breaks. They pretty much 
toured nonstop for up to 18 months." 

Seventy concerts reported to Billboard Boxscore between 
Feb. 25, 2003, and Aug. 14, 2004, show that Evanescence 
pulled in $8.6 million. Twenty-three of those gigs were sellouts. 

Two days after "The Open Door" hits stores Oct. 3 via 
Wind-up Records, Evanescence will embark on the first leg 
of its jaunt, playing 17 dates in 1,200- to 3,300-capacity ven- 
ues across the United States and Canada. Tickets range from 
$25 to $35, and New York-based band Revelation Theory 
supports on all dates. The idea was to start off light and give 
Evanescence's "core crowd" a chance to see the band up 
close and personal. "This is sort of their way of thanking fans 
for being so patient," Lurie says. 

Creative Artists Agency's Jenna Adier, who represents the 
band in North America, says New York's Hammerstein Ball- 
room and Los Angeles' Wiltern LG sold out immediately fol- 



lowing the Aug. 19 general on-sale. "It definitely created the 
buzz we wanted," AdIer says. "They had such a huge first 
record that people were wondering if, on the second record, 
they could continue this growth pattern. It's quite obvious 
they have." 

Along with the upcoming trek linked to the release of 
"The Open Door," AdIer says she strategically coordinated 
with Wind-up to give the album's first single, "Call Me When 
You're Sober," radio play to build interest in ticket sales. 
"What you see happening more and more is labels and 
agencies collaborating more in terms of setting up an artist 
and making sure all the t's are crossed and the I's are dot- 
ted," she says. 

After the North American run ends Oct. 29, Evanescence 
will head to Europe to play 2,000- to 4,000-capacity venues. 
From there the band will return stateside for radio concert 
(including top 40 radio station WHTZ [2100] New York > 
annual Jingle Ball ) and TV appearances. Then it's off to 
Japan, Australia and New Zealand to ring in the new year, 
according to Lurie, who says dates are still tentative. Geoff 
Meall of the Agency Group books the band worldwide (ex- 
cept South America) out of TAG'S London office. 

Once spring rolls around. Evanescence plans to revisit 
North America to play 5,000- to 7,000-seat buildings. The 
intent is to hit secondary markets for a six-week run, says 
AdIer, who explains that it's better to take gradual steps be- 
fore jumping to amphitheaters and arenas. "We don't want 
to go zero to 60 in a second," she explains. "1 think it pays to 



seems like if there were any women in music, it was 
either R&B or easy listening. No one was rocking. No 
one had the real power, not the sex appeal, the real 
power of rock'n'roll. We need chicks in rock. 
"Fallen" was first released in the Christian market. 
Do you consider Evanescence a Christian band? 
Can we please skip the Christian thing.' I'm so over 
it. It's the lamest thing. 1 fought that from the be- 
ginning; I never wanted to be associated with it. It 
was a Ben thing. It's over. It's a new day. 
You are prepping for a major tour. What are your 
expectations? 

We just started rehearsals. I was really stressed. It's 
been two years since I've been onstage. 

More than that, Terry had a stroke. It's been about 
nine months and he's doing great. We had our first 
day of practice and he's playing guitar on every song. 
That is such a big step. There was so much pressure, 
but I didn't want to hire another guitar player. We 
wrote this record together. I knew he was going to 
gel belter. I knew he'd make it just in time. The doc- 
tor couldn't believe he was still alive. 

Our band has been through so much together 
by now, we couldn't be more tight onstage. We love 
each other. 

You were still in your teens when "Fallen" broke. 
You seemed overwhelmed by the fame and glitz. 
Are you more comfortable in your skin now? 
I don't feel that nervous about it anymore. In the be- 
ginning. I was so wide-eyed. It's fun now. I used to 
think I didn't belong, like everyone thinks I'm a dork, 
everybody hates me. 

When we won those Grammys. I remember stand- 
ing there after winning best new artist, and people 
were clapping, but they weren't sure why. they didn't 
know who we were. I remember trying to get out 
my thank-yous to this sea of faces who were think- 
ing, "Who are you. and why should 1 care?" I don't 
feel like that anymore. Especially after writing this 
album, I feel like I am an artist, and I respect my- 
self a lot more. 




take the appropriate steps at the appropriate time, and leave 
people wanting more every time." Ticket prices will most 
likely stay In the range of $25-$35, she adds. 

Another key place of interest is South America. Lurie notes 
that Evanescence has a strong following in the region, and 
didn't have a chance to tour there the last time around. The 
band is also scheduled for a two-song appearance at the 
MTV Video Music Awards Latin America, which takes place 
Oct. 19 in Mexico City. —Mitchell Peters 
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THE ONES 

THAT 
GOT AWAY 



Five Summer Concert 
Dates That Fell Short 
Of Expectations 
BY RAY WADDELL 



For years, the mantra of the Uve music busi- 
ness has been, "There are no bad shows, 
only bad deals." 

While business is up and there have been 
some major — and weU-chronicled — successes 
so far in 2006, the touring highway is littered 
with a few stiffs as autumn arrives. 

Promoters, agents, managers and venues 
are, for obvious reasons, reluctant to talk 
about shows that don't do well. The artist 
psyche is best handled with care, and human 
nature dictates that accepting blame is diffi- 
cult. Besides, today's box-office dud may be 
tomorrow's advance sellout, and no one 
wants to jeopardize future business. 

Few tours are a failure across the board. If 
ticket sales indicate a tour will be a total dog, 
in most cases it will be reconfigured, post- 
poned or even cancelled before it ever gets out 
of the gate (Lollapalooza 2004 is the poster 
child for the last scenario). Many dates on a 
less-successfiil tour will at least break even. It 
could be that only a handful of dates, or just 
one, do not work out financially. »> 
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There are many reasons why a show can do poorly. Perhaps radio did not gel onboard; there was another, bigger event in 
the market at the same time; weather killed the walk-up: or too many same-genre shows hit the area in a narrow time frame. 
Promoters have to cast a wide net when casing potential pitfalls today. 

Sometimes a show only looks on the surface like a failure. In many cases, promoters invest in an act. venue or market and 
look at low attendance as the ante to be in business with the artist for the long term. In other cases, attendance looks low but 
the gross puts the date over the top. 

Bottom line, no judgment on any of these tours or acts should be passed based on the information presented here. These 
are stand-alone examples intended to provide information and insight. 

In any case, here we have a rare look at some shows that some might say underperformed. We give the promoters' 
perspective because, after all, they are the ones that put up the money. 

Sometimes great talent, creative promotion, a fair ticket price, a beautiful venue and a Saturday night aren't enough. To 
paraphrase Yogi Berra, "If people don't come to the concerts, you can't stop them." 



SOUNDS OF THE 
UNDERGROUND 

Merrlweather Post Pavilion, Columbia, Md. 
July 17 

ATTENDANCE: 1.875 
CAPACITY: 10.000 
PERCENTAGE OF CAPACITY: 18.8% 
GROSS: $55,312 
TICKET PRICE: $29.50 
PROMOTER; I.M.P 
The Sounds of the Underground tour, now in its second year, 
is a Warped-styled hard-rock package that this year featured 
As I Lay Dying. In Flames, Trivium. Cannibal Corpse and oth- 
ers. Conceived by Tim Borror at the Agency Group, the tour 
is produced with House of Blues, Ferret Records label execu- 
tive/artist manager Paul Conroy. Ferret owner Carl Seversen 
and artist manager Larry Mazer. 

Promoter Seth Hurwitz of I.M.P. says that without the suc- 
cess of such tours as Ozzfest and Warped, SOTU would have 
meager expectations. "If you look at [the billl, there arc no big 
bands on there, so you're basically selling the concept, and 
people don't pay to see concepts," Hurwitz says. Warped pro- 
ducer "Kevin Lyman has made it look easy, but he's worked 



years and years on it. done a great job. been true to his integrity 
and vision, and it takes a long time." 

Hurwitz adds that he does not think Borror and his part- 
ners expected instant success with SOTU. "I think what he's 
trying to do is begin that long process himself," he says. So 
why did Hurwitz buy the show? 

"I like Tim. I like his energy, and I thought it was worth giv- 
ing him a shot to get this thing started." he says. "It might 
have done a little better, but all along Tim had sold this as, 
' Maybe we can build this into something.' He certainly wasn't 
asking a lot of money for it." 

Hurwitz says the show wasn't really a big loser for I.M.P. 
"It wasn't a lot [of money] to begin with and Tim even worked 
with us after that without much prodding, because he has a 
vision for this thing." he says. "A lot of these bands could sell 
out the 9:30 Club [in Washington. D.C.]. but he certainly didn't 
have one really big act to play off of." 

Hurwitz says he wouldn't call the show disappointing 
"because I don't think anyone expected much more than it 
did. I would say. actually, getting 2,000 people to go see a 
bunch of bands that a lot of kids had never even heard of 
isn't too bad." 

And would Hurwitz book SOTU again? "It depends on how 
Tim behaves in the coming year," he says. 




ASHLEE SIMPSON 

Coors Amphitheatre 
Englewood, Colo. 
June 13 

ATTENDANCE; 1,161 

CAPACITY: 6,473 

PERCENTAGE OF CAPACITY: 17.9% 

GROSS: $44,015 

TICKET PRICE: $39.50. $27. $24. $21 

PROMOTER: House of Blues Concerts 

A percentage capacity of slightly less than 18% is actually 

quite generous for Ashlce Simpson at the Coors 

Amphitheatre, which can accommodate 16,823 with the lawn 

included. That lawn must have looked vast on June 13. 

"Sometimes capacity isn't the criteria," points out Alex 
Hodges, executive VP at House of Blues Concerts. 

"It's your original pro)ection." he says. "It's the same gen- 
eral thing except you may have a 19,000-capacity venue set 
up as a theater for 6.000. modeling a show for profit at 4,000 
[in ticket sales], then lose your shirt and shoes and socks 
at 2.000." 

Hodges says "liming is everything" and it was not in Simp- 
son's favor for this show. "She needed hot product to meet 
the expectations that we had set." he says. "Radio and sales 
of product, no matter if it's downloading or in-store, are 
still essential." 

Alluding to the "bad shows/bad deals" adage as it relates 
to the Simpson show, Hodges says, "What makes a good deal 
[is] being able to sell according to expectations. She'll be 
back and hopefully to a full house next time." 
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GRETCHEN WILSON 



Merriweather Post Pavilion, Columbia, Md. 
June 18 

AlTtNDANCE: 
CAPACITY: 

PERCENTAGE OF CAPACITY: 

GROSS: 
TICKET PRICE: 
PROMOTER; 



2,218 
10,000 
22.2% 
$96,480 
$45, $30 
I.M.P. 

After breaking big with "Redneck Woman" in 2004, Gretchen 
Wilson opened for Kenny Chesney and then toured with fel- 
low Muzik Mafia members Big & Rich the following year. 
She stepped out as a headliner in 2006, selling well in mid- 
capacity venues. 

But larger venues have been a tougher nut to crack, as evi- 
denced by the Merriweather show, the failure of which Hur- 
witz blames on himself. 

"This was a case of me just not taking people's advice and 
believing in her as an act because I felt she was a very strong 
personality. I thought it would simply be a country show that 
people would want to go to," Hurwitz says. "1 believed 
in her, no one else did, everyone warned me and 
didn't Hsten. So I got whacked." 

Hurwitz says even though local country radio j 
got behind the show, "dearly [Wilson is] not ready 
10 headline venues of this size. I don't really know 
why. She seems to be a pretty popular figure all 
around to me." 

And with tickets at 545-$30, it wasn't high prices 
that kept attendance down. "I don't believe it ever i 
ticket (price) issue," Hurwitz says. "I still believe she's a head 
liner and perhaps just a bit ahead of the curve." 
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COUNTING CROWS/ 
GOO GOO DOLLS 

Cricket Pavilion. Phoenix 
Julyl 

ATTENDANCE: 7.279 
CAPACITY: 20.001 
PERCENTAGE OF CAPACITY: 36.4% 
GROSS: $238,952 
TICKET PRICE: $67.50, $9.69 

PROMOTER: Live Nation 

With the highest attendance of any of the shows ex 
amined here, the Counting Crows/Goo Goo Dolls 
tour was relatively strong for much of the sum- 
mer. The Phoenix dale happened to hit at a bad 
lime, according to the promoter. 

Radio was onboard with a ticket promotion 
and the tour was sound, so why didn't it draw 
10,000-plus people? "I'll tell you why," says Dann 
Zelisko, president of Live Nation/Arizona. "It 
Fourth of July weekend. " 

Historically, people leave Phoenix on that week- 
end, Zelisko says. "Let's say people will pay $140 
for a good pair of tickets," he points out. "If 
you've got that kind of dough, chances are 
you're going to spend some money and go 
somewhere cooler," he says, referring to the 
temperature. 
So, 7.000-plus paid is "not bad," Zelisko says, 
.idding that if he had the chance, he'd buy this pack- 
jgf again. "I would love to have that show in the spring 
before school lets out," he says. "In April or May I think i 
would've had over 10,000 people." 



THE BLACK CROWES, 
ROBERT RANDOLPH, 
DRIVE-BY TRUCKER^ 



Verizon Wireless Amphitheatre 
Pelham, Ala. 

June 28 

ATTENDANCE: 
CAPACITY: 



PERCENTAGE OF CAPACITY: 
GROSS: 
TICKET PRICE: 
PROMOTER: 



1047* 

29.3% 
$107,590 
$35 

Live Nation 




On the surface, a Southern-fried bill like the Black 
Crowes, Robert Randolph and Drive-By Truckers in 
the Birmingham, Ala., market looks like a no- 
brainer. But the disappointing numbers for the 
I show are a perfect illustration of why the tour- 
J ing business is so tough. 

Live Nation/South Region president Bob Roux 
says he "made a mistake and did not follow my 
gut or the research the way I should have" when he 
booked the show. "Our show was on a weeknight. right 
in front of the long Fourth of July weekend, and people all 
throughout Alabama take the opportunity to go on vacation 
all along the Gulf Coast for an extended break." Roux says. 

In addition, the show was the Crowes' third in Birmingham 
in slightly more than a year. "They played City Stages in june 
of 2005, then came back for a fantastic show at the Alabama 
Theater in the early fall," Roux says. 

He is quick to add that "even on the third time through a 
pretty small market in one year, the Black Crowes still did busi- 
ness well above the theater level on that [Pelham] play, and 
that is a true testament to the band's live show and their rela- 
tionship with their core fans. I felt bad about the resitlts, and 
I won't make the same mistake again.' 
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SPECIAL FEATURE 





anu 
th 

fields ot 
and entertainment 
forward with 
their artistic and 
business vision. 




ntertainment in all its forms continues 
nnand the attention of the entertain- 
ment^nd technology industries. It repre- 
he future of both businesses, and it's 
hat has yet to fully take shape. 
The companies profiled in this Power 
Players report have a front-row seat to this 
history in the making. They are the pioneers 
that are building this digital future, on their 
own or in partnership with others. 

Billboard's editors compiled this top 20 list 
based on the successes— and in some cases, 
failures— of key companies in the last year. 
Contributing to the selection, ranking and 
profiles are digital/mobile contributor 
Antony Bruno and business correspondent 
Brian Garrity in the United States, contribut- 
ing writer Juliana Koranteng in London and 
Asia bureau chief Steve McClure in Tokyo. 

These selections represent the broadest 
cross-section of the converging industry, 
including record labels, wireless operators, 
computer companies, phone manufacturers 
and digital retailers of all stripes. 

Everybody involved in digital entertain- 
ment can boast of a vision. This list is based 
on action and the ability to make a vision a 
reality in the marketplace today. 

—Antony Bruno 
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Apple Computer 



Cupertino, Calif. 
Steve Jobs, CEO 
apple.com 



IJust when it seemed like Apple Com 
puter's vise grip on power in digital 
entertainment couldn't get any tighter, 
it did. During the last 12 months the 
company successfully stared down 
music industry executives in a debate 
over variable pricing and trumped the 
Beatles in a copyright clash over the 
Apple brand. It also transformed 
the market for flash-based digital music play 
ers with the Nano, and kicked open the door 
for music video sales and TV show downloads 
with its video iPod. Reports are swirling that 
a widescreen video iPod and movie down- 
loads could be on the way in the next year. 

Still to be seen is if and when Apple makes 
a move to meet competition from the wire- 
less industry head-on. "We don't think that 
the phones that are available today make 
the best music players; we think the iPod 
is," Apple CFO Peter Oppenheimer said in 
July. "But over time that is likely to change, 
and we're not sitting around doing nothing." 

But challenges are mounting. The debate 
over interoperability is intensifying, and arch- 
rival Microsoft has plans to launch its own com- 
peting device/service combo for the first time 
with its Zune brand. Regardless, Apple is the 
undisputed winner of Round One. Let's see 
how it fares in Round Two. 




Yahoo Music 





Universal Music G 

New York 

i>oug MorriSt chairman/CEO 
umusic.com 

Industry kingpin Universal Music 
I afraid to throw its weight aroun 
I music arena, either in the I 
abroad via Universal Music Group International. 

The company, the U.S. leader in digital mar- 
ket share, is investing in mobile-phone plays 
like Amp'd and in its own Move U service; dis- 
tributing its own music video channel, IMF. via new telco TV 
services from the Hkes of Verizon; and making waves by opting 
to delay digital distribution of some hit radio singles until the 
albums that generate them reach stores. 

UMG became the first major to have a No. 1 album on Tlie 
Billboard 200 with more than one-quarter of its sales coming 
from digital retailers: Jack Johnson's "Sing-A-Longs and Lulla- 
bies for the Film 'Curious George' ° (Brushfire) in February. The 
company wants to expand its digital sales to keep pace with the 
shift away from CD sales. "The object of replacing the falling 
physical formats with the growing digital ones is very achievable 
in the near future," says Larry Kenswil, president of UMG eLabs. 



Microsoft 




Redmond, Wash. 
Bill Gates, chairman 
microsoft.com 

a Microsoft has accomplishedj^fP^t until prj 
viously has been almost untHin^ablc: It has, 
supplanted Apple Computer in th«li)[iie<?jNrlc 
for a pending digital-music device. Microsoft 
dropped a bombshell with the introduction of 
its Zune strategy, which is not only a WiFi- 
enabled M P3 player, but a service that will allow 
users to share and recommend music across a range of devices, 
including the Xbox 360 and Windows- powered mobile phones. 

With an expected advertising budget to match its Xbox 360 launch, 
a successful effort would achieve something the music industry 
has long desired: competition in digital retail. "When they focus on 
execution and delivering a particular set of value to the consumer, 
they bring a lot to the marketplace," says George White, Warner 
Music Group senior VP of strategy and product development. 

Microsoft continues to support the PlaysForSurc ecosystem 
of devices and services competing with Apple, and the Xbox Live 
gamer community is becoming a vehicle for promoting new 
music, videos and movies. 




Sunnyvale, Calif. 

David Goldberg, VP/GM of music 
yahoo.com 

Although Yahoo .still won't discuss its 
Mu.sic Unlimited subscriber numbers! 
general consensus is that the servi* 
ging behind its competitors. But you can't 
measure Yahoo's impact on the digital music 
landscape in subscriber numbers alone. 
When Yahoo first launched its beta mobile 
subscription service for $5 per month, it sparked a price war 
that many believe kept Microsoft out of the subscription game 
altogether. When it became the first digital retailer to offer an 
a la carte download from a major label sans digital rights man- 
agement (lessica Simpson's "A Public Affair"), speculation 
followed that it would soon begin offering additional unpro- 
tected tracks. With 350 million streams per month, its video 
service has effectively supplanted MTV as the place to catch 
new music videos, and its new fan-remix series helps extend 
the freshness dale even further. 

Yahoo Music chief David Goldberg continues to rally for 
DRM-free music, and industry sources arc whispering about 
a pending mobile play on the distant horizon. Clearly, Yahoo 
will continue making its presence in the marketplace known. 



MySpace 



myspace.com 

i 




Santa Monica, Calif. 
Chris DeWolfe, CEO 
myspace.com 

When News Corp bought sq 
powerhouse MySpace last 
afraid the irreverent hodgepodg 
erated content would go corporate under the 
nile of Rupert Murdoch. But the service has 
quadrupled in membership since the purchase, 
and with 1 billion page views per day. it is the 
top-visited Internet destination in the world after Yahoo. 

Musicians of all stripes maintain MySpace pages, and new 
technology promises to let ihem sell their music directly to 
fans via the service as well. Its record-label venture has gotten 
off to a rocky start, although it has proved quite adept at pro- 
moting local live concerts at the drop of a hat. 

The service has even created its own economy, with start- 
ups emerging with services that let artists sell full songs and 
ringtones directly from their MySpace profiles. The Web site 
is quite simply a marketing gold mine. It gives users complete 
control to do what they want, when they want, and in doing so 
has illustrated how the Internet of tomorrow belongs not to 
big media, but the individual. 

Warner Music Gro 

New York 

Edgar Bronfman Jr., chalrman/CEO | 
wmg.com 

P Label executives stress the n^ 
big when it comes to driving g 
Music Group chairman Edgar f 
underscored the point at a Goldman Sachs 
investor conference in October 2005. 
"Twenty years ago we gave our music videos 
to MTV. and MTV has since created an out- 
standing business," the WMG chief noted. "Even more re- 
cently we have been selling our songs to iPods. but we don't 
have a share of iPods' revenue. We have to keep thinking how 
we are going to monetize for our shareholders the value we 
are creating for so many other streams." 

Bronfman and company are betting on digital, and have 
transformed its structure. Included: a joint venture with Korea's 
SK Telecom: an e-label. Cordless, from former Etektra CEO 
Jac Holzman; partnerships with indie record stores to launch 
digital sales and "mobile music bundles" of audio, video, graph- 
ics and text in a single, downloadable file. Still on the way: a 
plan to sell albums on DVDs instead of CDs. 
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FROM YOUR PHONE 



Your phone can do much more than make phone calls. Accessing and buying content like ringtones, music and video has, until now, 
been an experience that only the most enthusiastic gadget fan would consider. The barriers to consumption and revenue have been high. 
That is about to change. 

Introducing QuickPlay Personal Entertainment Center. Finally a mobile service that will engage a mass audience 
to bring eyes and ears to the mobile screen. 
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KDDI 

Tokyo 

TadashI Onodera, 
chairman/president 
kddl.com 

KDDI is Japan's second 
largest mobile opera- 
tor, but the Tokyo- 
based company is the 
country's clear front- 
runner when it comes to delivering 
music and music-related content via 
mobile phones. Since November 2004 
KDDI has sold more than 50 million full- 
length songs through the Chaku-uta 
Full service, and in May it launched the 
Lismo Music Store, which allows users 
to download Chaku-uta Full content 
via personal computers. 

"Much of KDDI's success in mobile 
music is due to the fact that they have 
moved so quickly and aggressively to 
bring new music services to market," 
says Steve Myers, president of Tokyo- 
based software developer Theta Music 
Technologies. "They've enjoyed first- 
mover advantage with chaku-uta [mas- 
tertones], full-song mobile downloads 
and an integrated PC-based service . . . 
they were first to offer flat-rate plans for 
data. Without the flat-rate data plans, 
full-song downloads would be far less 
popular than they are today." Myers also 
says KDDI has "the fastest third- 
generation network speeds in Japan, 
[and] the widest range of music services." 
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Sony BMG Music 
Entertainment 

New York 

Rotf Schmfdt-Hottz, CEO 
sonybmg.com 

Sony BMG has spent much c 
dogged by controversy. I ts use of flawed copy- 
protection technologies on CDs caused a PR 
backlash that continues to resonate. It has 
pushed Apple Computer to embrace variable 
pricing sooner rather than later. And mem- 
bers of the Allman Brothers Band and Cheap 
Trick have alleged in a class-action lawsuit that the label group 
underpaid artists for digital music transactions. 

But in the process Sony BMG has been at the fore of the 
conversation on some of the industry's toughest and most de- 
bate-worthy topics. During the past 12 months Sony BMG also 
launched Italy's first digital label and embraced the use of Web 
2.0 technologies like RSS feeds and viral video for promoting 
its artists. Next up for the major: driving increased revenue 
diversification from new products and items previously used 
only for promotion. 

T-Mobile Internati 

Bonn, Germany 
Ren4 Obermann, chairman 
t-mobile.net 

* While its parent company baj| 
share in the United Stales, 
national is a rising star. 
The international carrier unveiled an 18- 
month exclusive Pan-European partnership 
with British artist Robbie Williams and his 
management company IE Music in July 2005. 
No carrier has ever before committed to one artist on this scale. 
T-Mobile is head sponsor of shows in key markets during 
Williams* current European tour, which sold a record 1.6 mil- 
lion tickets in one day. and is now in the 2007 edition of Guin- 
ness World Records for most concert tickets sold in a single day. 

The partnership led to exclusive content for T-Mobile sub- 
scribers, including a mobile-TV channel dedicated to the toun a 
Europe-wide TV ad campaign; and support for Sony Ericsson's 
special-edition Williams handset. By the end of 2005, some 250,000 
of his tracks were downloaded via T-Mobile in five countries. 

"The deal has put Robbie Williams at the leading edge of 
the digital revolution to get music to the fans faster and more 
easily than ever before,' IE Music partner Tim Clark says. 
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EMI Music 

London 

Atain Levy, chairman/CEO 
•inlgroiip.com 

- EMI Music is on trackl 
clared goal to produce J 
digital sources b 

tivities have ranged from major trials to full com- 
mercial ventures encompassing full-track 
downloads, master ringtones. Bluetooth mar- 
keting and other third-generation mobile en- 
tertainment. EMI made its recordings available to GNAB. a 
Pan-European peer-to-peer down loadable- music service, and to 
Qtrax, the world's first ad-supported P2P music service. 

Additional initiatives include Placebo's collaboration with 
French wireless carrier SFR in March and Robbie Williams' 
Europe-wide exclusive 18-month partnership with T-Mobile. 
In June, it linked with PayPal, eBay's international secure on- 
line payment system, to encourage fans to buy music safely 
via mobile phones. And it helped to make international reper- 
toire available in Turkey's digital market for the first time in 
June via a deal with local mobile operator Turkcell. 

"We're not simply digitizing an old business model," EMI vice 
chairman David Munns says. "We are embracing and creating 
new business models." 




The Harry Fox A^ncy 

New York 

Gary Churgin, cliairman/CEO 
harryfox.com 

Tired of waiting for roya^Hates for c 

music subscription servid 
the Harry Fox Ag» 

own hands late last year. In a strategy shift, 
the mechanical-rights agency changed its li- 
censing terms for new subscription services, 
asking for rates that are substantially higher 
than the services have been willing to pay. 

The move at the time left at least three proposed subscription 
services — two of which would spend "several millions in mar- 
keting" — stuck in licensing-negotiarion limbo. With big names 
like Microsoft. Target and Amazon still eyeing the market, pub- 
lishers have served notice on the digital music business that they 
cannot be overlooked in the development of new models. 

Harry Fox chairman/CEO Gary Churgin explains. "Every- 
one else in the online music economy is profiting, including 
the record companies. In order to ensure that publishers and 
songwriters begin to be paid for the use of their music by these 
services, HFA is seeking to enter into agreements with indi- 
vidual services at mutually acceptable rates pending the es- 
tablishment of an industry-wide rate." 





RealNetworks 

Seattle 

Rob Glaser, chairman/CEO 
rea i networks.com 

^^^^^^ / '^^^ claiming more tha^H6 milli^ii^om- 

f^B^m' . bined monthly users o^^Rhaii 
Hijfl^^B^^ Radio Pass servio 

' fj^^^^ fore of the budding music subscription busi- 
^^^^^ ness. But in its biggest coup of the last 12 
^^^^^H months, the Seattle company settled a long- 
'^H^^^l standing antitrust lawsuit against Microsoft 
for $761 million last October. 

The settlement included integration of the Rhapsody music 
subscription service into Microsoft's MSN search, instant- 
messaging and music-store services. The two companies also 
agreed to make their digital rights management technologies in- 
teroperable and partnered on several online gaming initiatives. 

None of this is stopping Microsoft from developing its own 
competing services, but Real Networks chairman/CEO Rob 
Glaser. sitting atop a fresh pile of cash, is viewing the glass as 
half-full. In July, he told analysts that Microsoft's plan is "a 
great opportunity to partner with a number of other compa- 
nies who make excellent hardware and who are open to inte- 
grating tightly with . . . Rhapsody." 




Verizon Wirele 

Basking Ridge, N.J. 
Denny Str/gt, president/CEO 
verizonwireless.com 

^^^^^^^^^H While all the major ' 

^^^^^^^H csted in tlie mobile- in usic ga mlSfionc has 1 
K ^ €^^^1 aggressive a»¥enzon Wreletu. lu kte ftiT 
^ company dropped a huge price barrier to 

.,J09 mobilemusicbyeliminatingtheSlS monthly 
^^^Pvl^fl fee formerly required to download full songs 
^^^KA via the VCast Music service. 

The company is also positioning the new Chocolate from LG 
as its flagship music phone. While not the same closed ecosys- 
tem as iPod/iTunes, the strategy rings familiar For its next act, 
the company reportedly is lowering its "walled garden" approach 
to allow subscribers to buy ringtones and other content directly 
from third parties, and it conrinues to add more label content to 
the now 1 million tracks in its full-song music catalog. 

Verizon is very bullish about its mobile-music business, ad- 
vertising it more heavily than its competitors and in the process 
it heavily promotes such acts as Shakira, John Legend and Yel- 
lowcard. It sponsors concerts, buys advertising on all manner 
of media and puts the music front and center. 
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MOBILE? 




Are you looking for new revenue streams? Are you looking for a way to make music, video and content 
mobile and get paid for it? Now you've found it. SMS.ac, with the world's largest network of mobile 
operators, gives you access to: 

• 50 million and growing international SMS.ac members 

• Over 1.5 billion billable mobile phone users in over 180 countries 
•An automatic, mobile billing system that is hassle-free 




It's the SMS.ac mobile entertainment connection. 

To talk about partnership opportunities contact: bizdev@corp.sms.ac 




New York 

Van Toffler, president of MTV Networks Music, 

Logo and Films Group 

mtv.com 

MTV finally stepped up to the digital- 
music plate with Urge and did so with 
conviction. In a first, it partnered with 
Microsoft to integrate Urge into the new 
Windows Media Player 11. The result is 
a strong partnership between software 
and service, with tracks stored on a PC 
blending seamlessly with streamed sub- 
scription tracks stored online. 

More broadly, MTV is on a digital mis- 
sion to expand its brand and content 
to multiple platforms online, mobile 
and beyond. MTV.com, Overdrive, 
VSpot, mtv Ober and Made Hear are 
just a few of the company's digital ini- 
tiatives gaining traction. 

According to MTV president Christina 
Norman, the company is thinking not 
only about extending archived content 
to new platforms, but 
also creating original 
, programming for 

iH \ each new digital out- 

• let as well. 

"There's always 
going to be lessons and 
successes," she says. 
"Just like TV, there's 
shows that work 
and shows that the 
audience com- 
pletely rejects." 






YouTube 

San Mateo, Calif. 
Chad Hurley^ founder/CEO 
youtube.com 

EThe rise of user i:cncratW?nnt4ff|ilcs, led J 
by YouTube, has -.pji J a r* solution in ihq 
sharing of nmsK w itieos across ihe Web. I'hf 
problem is that much of the distribution tak- 
ing place, outside a select number of pro- 
motional deals, is happening without the 
approval of record companies. 
The site, which now claims more than 1 3 million monthly vis- 
itors and 100 million streams daily after launching in February 
2005. has caught the attention of the entertainment industr>'. La- 
bels want to stop the sharing of their popular videos on the rap- 
idly expanding site to protect growing revenue from ad-supported 
on-demand video-streaming and video-download sales. 

But there are signs YouTube wants to play ball. It inked a 
pact with NBC in june to preview its fall TV season, and re- 
portedly is in talks with labels and other entertainment com- 
panies about licensing content as well. "Bringing more 
entertaining and exclusive content to YouTube helps further 
our goal of providing the best video entertainment experience 
on the Internet." CEO Chad Hurley says. 

Sprint 

Kansas City, Kan. 
Gary Forsee, president/CEO 
sprint.com 

2 Sprint ushered ' 
download era 1; 
passed 5 mil 
Sprint Music Service. But at a whopping $2.50 
a track, one wonders how many more the 
company could sell. 
Yet Sprint's music initiative spans far 
greater than a la carte downloads. It includes streaming music 
from Sirius Satellite Radio and Rhapsody; a Sprint Music Se- 
ries with exclusive access to interscope artists; and video ring- 
tones. The company has even made noises about bringing a 
mobile-subscription music service to market soon. 

But one of the company's biggest initiatives is almost basic: 
expanding the appeal of ringtones beyond the traditional base 
of hip-hop and urban genres. In particular, the company is 
putting quite a bit of weight behind country music as the next 
mobile hit. 

"They've pushed the envelope in the past, and they continue 
to do so." says Adam Sexton, VP of marketing and product man- 
agement for Groove Mobile, which powers the Sprint Music Store. 



Napster 

Los Angeies 

Chris Gorog, founder/CEO 
napster.com 

H^^^^^^H Opinions of its businJ 

^^^H but give Napster credil 
H ^^^H Earlier this yeas. 

I\ r^^H serious trouble. Its stock price plummeted 
.J^y to a 52-week low, it has just laid off about 
^b^J^^I 10% ofits work force and — despite a 100% 

^^L^ subscriber growth rate over the prior year — 

was showing no signs of gaining ground. 

It responded by relaunching Napster.com 
as a free, ad-supportcd service, allowing vis- 
itors to stream any song up to five times 
each. While the site saw a 50% increase 
in page views, subscriptions fell 7% in 
L the most recent quarter and rumors 
of a potential sale persist. But Nap- 
ster keeps trucking along, this 
time launching a branded mo- 
bile-music service with Sun- 
Comm. a regional wireless 
carrier in the Southeast. 
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Sirius Satellite 




New York 

Mel Karmazin, president/CEO| 
sirius.com 

kym^ Fueled by Howard S 
^ ■ Sirius has been i 
Jfl The Met Karmazin-helmed Sirius claimed 
H 4.7 million subscribers at the end ofits second 
quarter in )une — up 1 58% from a year earlier 
■1 when it had 1.4 million subscribers, narrow- 
ing XM's lead to just more than 1 million subscribers. Mean- 
while the company, which anticipates more than 6 million 
subscribers by year's end, looks to double the number of sub- 
scribers it generates through deals with auto manufacturers. 

The company still finds itself facing tough negotiations in 
the months ahead with the record labels over licensing rights 
for music and portable devices that can record satellite pro- 
gramming. But Karmazin is focused on growth, noting in Au- 
gust that Stern is ""mobilized for an aggressive campaign in 
the fourth quarter to bring on some of the fans that he didn't 
get" from traditional radio last year. 



Nolcia 





Espoo, Finiand 

Olli-Pekka Kallasvuo, chairma| 
noi(ia.com 

Nokia is driven to becq 
:^ ;yer. The world's, 
ni.dker proved 

bid to acquire Loudeye, the digital-music serv- 
ice supplier. Loudeye operates 60 branded dig- 
ital-music services and stores across Europe. 
Africa and Asia-Pacific. With shareholder and 
regulatory approval to buy Loudeye. Nokia will be transformed 
into a leading global digital -entertainment provider. 

"It is our fundamental intention to offer consumers a com- 
prehensive music experience," explains |onas Geust, VP of Nokia 
Nseries Players. "We're seeing more and more convergence be- 
tween music, downloadable videos and mobile TV." 

This will be achieved by integrating Loudeye's resources with 
the music-enabled phones, led by the groundbreaking N91 , part 
of Nokia's Nseries multimedia PC handsets launched in 2005. 
The N91. which stores 3,000 songs and plays for 12.5 hours, is 
hailed as a close contender for Apple Computer's iPod crown. 

Nokia expects to ship 80 million music handsets in 2006, up 
from last year's 46 million. "We see it as a serious challenge for 
stand-alone music players,' Geust adds. 




Dimensional Associates 
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New Yoric 
Danny Stein, CEO 
emusic.com, theorchard.con 

Holding tightU^ the coin 
Tail is Dim«AMOUAiA^i>ucUi( 
built its business entirely on the ■ treuiiLi) of 
and demand for indie music online and via 
mobile phones. 

The private equity arm of |DS Capital Man- 
agement owns eMusic and the Orchard. eMu- 
sic touts itself as the second most popular music service onHne 
after iTunes. With an average of 5 million monthly downloads, 
eMusic sets itself apart not only by focusing on an indie-only cat- 
alog, but also because none of the tracks in its 1 million-strong li- 
brary is protected by any digital rights management technologies. 

Meanwhile, the Orchard aggregates the digital rights of a cat- 
alog that this year reached 1 million. From total unknowns to 
the early work of now famous acts to international selections 
spanning the globe, the Orchard licenses niche music to online 
retailers, full-song mobile-download services and ringtones. 

"We (ry to connect music that you couldn't find at the big 
box or traditional retailers with consumers that are looking 
desperately for it." says Danny Stein, CEO of Dimensional As- 
sociates and president of JDS Capital Management. 



Tap into the billion dollar market opportunity in mobile content 



•TELEfHIfl 

Your connection to the digital consumer 

Telephia is the largest provider of 
syndicated consumer research to 
the communications and new media 
markets. 

www.telephia.com 
(415) 395-0500 

Foi more information on Telephia's solutions for 
mobile content, please contact: 

Jerry Rocha 
Aooount Director, Mobile Content and Media 
415-513-5894 
jiocha@telepbia.com 



The mobile content market is exploding, alieady accounting 
for more than $1 billion in monthly revenue in the US alone. 

Content providers focused on maximizing this opportunity 
benefit from Telephia's reliable technology-based 
measurement of what consumers are actuailly viewing and 
purchasing today. Mobile content industry leaders rely on 
Telephia for performance management, competitive 
benchmarking, and audience measurement. Our information 
allows our customers to move forward with confidence, 
knowing they have the best research available. 

Join Telephia at the following Billboard MECCA Conference events: 

Ask the Experts Panel - Mobile TV Usage Patterns 

Telephia experts will discuss the first results of our Mobile TV 

Diary Report, with special guest, MobiTV 

4:00 pm at the Westin Bonaventure Hotel — California Ballroom 

MMA MECCA BashI 
Meet, mix, and mingle 
6:30-8:30 pm at the Hotel Figueroa 
Party co-sponsored by Telephia 



LETVIhlA'l Ok ENABLE 
YOUR 3G STRATEGY 



Vidlator® is a leading multimedia technology and solution enabler 
of mobile video, audio and 3D services for the delivery of live 
and on-demand TV, radio, messaging and multimedia content to 
mobile networks. 
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vidiator 



Visit us at Billboard MECCA 2006 to see 
our latest demos and to learn more about 
the following products and services: 



Xenon™ TV 
Xenon™ Streamer 
Xenon™ Live Encoder 
Xenon™ Encoder 
Xenon™ Transcoder 
Cam2Me™ 

Contact us at: 

sales@vidiator.com 

1.877.633.4202 

www.vidiator.com 



Xend™ Messaging 
Xend™ Cards 
Xend™ Casting 
Xend™ Enterprise 
3G Content Library 



media in motion® 



Official Co-Sponsor of the 2006 MMA MECCA BASH 
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GET FACE-TO-FACE WITH INDUSTRY LEADERS! 





THE DIUDOARD 
Q&A UJITH 
DAnnV HOUJEIU! 

Global DJ/producer Danny Howells will 

discuss his musical journey: where he's been, 
where he's at and where he's headed. 
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Paul Anthony, CEO. Rumblefish 

John Babbitt, Talent Manager & Marketing Consultant. Tsunami Entertainment 

Brandon Bakshi. Director of Writer/ Publisher Relations for Europe, BMI 

Chuck Barrett, Executive Producer, Promo Only 

Maurice Bemstein, CEO/ President, Giant Step 

SuzAnn Brantner, General Manager, 3 Artist Management 

Richard Bridge, A&R Manager, Petrol Records 

Geoffrey Colon, Manager of Marketing and Merchandising, The Orchard 
Lainie Copicotto, President, Aurelia Entertainment 
Mike Cruz. DJ 

Patrick Ooddy. VP of Brand Imaging, Armani Exchange 

Bonny Dolan, VP/Music Producer. Leo Burnett 

Shane German, Artist & Label Relations Manager. SoundExchange 

Geronimo, Director of Dance/Hip-Hop Programming, Sirius Satellite Radio 

Eddie Gordan, President, Music 2 Mix 

Alex Greenbe^, Senior Account Executive, Mitch Schneider Organization 

Gregory Crene. Music Producer. Draft/FCB 

Hosh Gureli, VP of A&R, RCA Music Group 

Jedd Katrancha, Creative Manager, Spirit Music Group 

Jennifer Masset, U.S. Label Manager, K7 Records 

John Melillo. President, John Melillo Entertainment Consulting 

Guy Ornadel, President, Ornadel Management 

John Peake. Program Director, KNGY San Francisco 

Orlando Puerta, Director of Dance & lifestyle Marketing, Warner Bros. Records 
Mike Rizzo. DJ & Remixer 

Gary Salnman, President. BIG Management & Entertainment 

Ricky Simmonds, Co-Founder/Director, Audiojelly.com 

Jeff Straughn. VP of Strategic Marketing, Island Def Jam 

Cary Vance, VP of Promotions, Promo Only 

David Waxman, Senior Director of A&R. Ultra Records 

Jared Willig, Director of Music Programming & Industry Relations, AOL Music 
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LAS VEGAS' PREMIERE, CrfYWIOE DANCE MUSIC EVENT 

Party each night at the hottest clubs during Vegas' premiere citywide dance music eventi 
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THE BILLBOARD DANCE MUSIC SUMMIT Where the "heart 

and soul" of the dance music industry gathers. Join Billboard at this 
must attend event attracting an international and domestic contingent of over 500 
attendees to discuss the latest trends in dance music. Highlights include 4 nights of 
parties in Vegas' hottest clubs, 3 days of informative panel sessions, networl<ing events. 
Billboard DJ Meet-n-Greet and a free one year gold membership to RealDanceFM! 
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Works For Them 

Mach & Daddy gain 
exposure via L A. 



Eclectic Sounds 

Paulina Rubio digs 
into various genres 



19 And New 

R&B rool<ie miguel 
has what it takes 
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Still Sailing On 

Lionel Richie's career 
enters phase three 



We Like Reich 

Composer saluted on 
70th birthday 
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Basement Controversy 

The Girl Who Webcast To The World Stands Her Ground 



The singer who toured the world without leaving her basement is 
finally crossing the Atlantic. 

An Internet-made sensation in the United Kingdom, Sandi 
Thom scored a five-album deal with RCA/Sony BMG and topped 
the charts after streaming a series of live concerts from her Lon- 
don flat. Now, three months after gate-crashing the U.K. charts 
with a webcam, the Scottish-born singer is taking her nostalgic 
blend of ft)lk and soul stateside, ready to tell a unique story that is 
not without controversy. 

'Smile ... It Confuses People," Thorn's debut album, is out Sept. 
12 in North America via Columbia. 

Her public profile took oflf in February, when the then-unknown 
singer set up a webcam in her basement flat in Tooting, South Lon- 
don, and streamed a live performance for 21 consecutive nights. 
Thorn's three-week "tour" began with 60 people watching and re- 
portedly drew 70,000 fans by the last night. 

"I had no idea that the webcasts would become so popular." 
the freckled 25-year-old says. "It was just a great experience for 
me. 1 could make myself a cup of tea in the kitchen, then go out 
and play." 

Columbia's press materials claim Thom launched the web- 
casts because she was "too broke to go on tour." The singer her- 
self adds that she got the idea after her car kept breaking down 
on the way to gigs. 

"It wasn't a very organized plan, it was just common sense — let's 
not make it difficult for people to watch this." says her manager Ian 
Brown of IBC Management. Soon Thom's story was all over the In- 
ternet and made international headlines; the music industry started 
to tune in. "At some point, we had every record company known to 
man down in her basement in Tooting," Brown says. 

Thom was signed to RCA in April by the label's managing direc- 
tor Craig Logan, a former member of '80s band Bros. 

The artist's debut single, "I Wish 1 Was a Punk Rocker (With 
Flowers in My Hair)' was already climbing the singles chart when 
major U.K. newspapers began to question whether her rapid rise 
to fame was "just too good to be true" (The Independent) or "just 
another rock'n'roll swindle" (The Guardian) . Feeling misled, the 
press pointed out that the "basement singer" was already signed 
to Scottish indie label Viking Legacy when she launched her Web 
tour and had a publishing deal with Windswept Panic, home to 
Beyonce. Reporters discovered that streaming and bandwidth 
were provided for free by Streaming Tank, a professional online 
company. Also in question was the involvement of PR firm Quite 
Great, a Cambridge, U.K. -based company specializing in "fan 
base building" and "Internet strategy," which started working 
with Thom in June 2005, and counts Mariah Carey and Slevie 



Wonder among its clients. 

Amid these accusations, "Punk Rocker" shot to No. 1 on the 
U . K. singles chart, having debuted two weeks before at No. 1 5 on 
download sales alone. When Viking Legacy first released the 
single in October 2005, it topped out at No. 55. This week it 
is No. 31 on the singles chart 

Meanwhile, "Smile ... It Confuses People," went 
straight to No. 1 in its first week and is now No. 24 after 
1 3 weeks on the chart. 

Columbia executives did not respond to multiple j 
requests for comment, but Thom stands her ground 
as she gears up for her North American album re- 
lease. "The media hyped it, because it's a brilliant 
story. I think it would be unnatural for them not to 
find something wrong with it, once a new artist is hav- 
ing success," she says. "I have nothing to hide. Yes. I 
was signed to an indie label and had a publishing deal 
when I started doing the webcasts. Anybody who saw my 
webcasts could click on my bio, which was right next to 
the video. It was all there, right in front of you." 

Debates aside, "Punk Rocker" does not sound like your 
everyday radio hit. Relying on spare percussion and Thom's 
crystal-clear voice, the a cappella tune wistfully looks back at, iron- 
ically, the pre-lntemet days. In it. Thom. who has been likened to 
KT Tunstall and Janis )oplin, laments that the '70s were over before 
she was bom. 

"We heard the single once and thought instantly this was a song 
we would get reaction on," says Dave Benson, PD of tastemaking 
triple-A station KFOC San Francisco, which started playing the 
song in June. "At that point, nobody [here] knew the webcam story, 
so we were all going on the music and the quality of the song. 

"I think it's irrelevant whether or not Sandi had a little more struc- 
ture in her business life than throwing up a webcam and going for 
broke," Benson adds. "She'savery talented artist who's found a way 
to reach people and do that thing we all hope for artists and our- 
selves, which is to be heard and get a chance to be creative." 

These days, Thom is no longer webcasting to the world; she's 
touring the country with a three-piece band. She just played 10 shows 
in the United States, including New York, Nashville and Chicago. 
"It was great to finally play here in America." she enthuses. "It's 
amazing to have people come to you after the show and say, ' Hey. I 
saw you on the Internet. I was there.' " 

Thom will be back in the States this month to promote her 
album, and more live shows are planned for November. "I'm 
really excited to come back to do more gigs," she says. "This is 
just the beginning." 




SANDI THOM, who 

wishes she was a 
I punk rocker, has 
[ topped the U.K. 
V albums and singles 
I charts. 
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»TOGETHER AGAIN 

R.E.M. will perform three 
songs with original 
drummer Bill Berry to 
celebrate its induction 
Into the Georgia Music 
Hall of Fame Sept. 16 In 
Atlanta. Berry has 
played only three times 
with his longtime 
colleagues since exiting 
the band in 1997, most 
prominently at the 
October 2005 wedding 
of R.E.M. guitar tech 
Dewitt Burton. Later this 
month, R.E.M. will end a 
yearlong hiatus and hit 
the studio to begin work 
on the foliow-upto 
2004's "Around the 
Sun." —Jonathan Cohen 

: DIDDY PRESSES 
'PLAY' 

Sean "Diddy" Combs is 
surrounded by some of 
the biggest names in 
music on his upcoming 
album, "Press Play." Due 
Oct. 17 via Bad Boy, 
Combs' first artist album 
in five years boasts 
contributions from 
Christina Aguilera, 
OutKast's Big Bot. Mary 
J. Blige. Jamie Foxx, Nas, 
Fergie and Keyshia Cole, 
among others. 

—Jonathan Cohen 

ONE LESS CROWE 

Barely a week after 
parting company with 
longtime keyboardist 
Eddie Hawrysch, the 
Black Crowes have lost 
guitarist Marc Ford on 
the eve of their fall tour, 
which began Sept. 7 in 
Richmond, Va. Ford, who 
rejoined the band in 
2005 after a seven-year 
hiatus, said in a 
statement that he left 
due to concerns that "all 
the difficult work he has 
done to gain his longest 
period of sobriety ever 
was in jeopardy while 
touring." Meanwhile, 
core members Chris and 
Rich Robinson have 
begun work on the 
Crowes' first album since 
200Vs "Lions." 

—Jonathan Cohen 

\ »AMAZING 
ARETHA 

Aretha Franklin will 
receive this year's Award 
of Excellence honor at 
the United Negro 
College Fund's 28th 
annual "An Evening of 
Stars." The event will be 
taped Sept. 8-9 at 
Hollywood's Kodak 
Theatre and be broad- 

I cast nationwide in late 

L January 2007. 

I "Gail Mitchell 
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Go West, Young Men 



Panamanian Reggaeton Duo Takes A Circuitous Route To Success 



The sudden emergence of Mach & Daddy on Billboard's 
Top Latin Albums chart may look like an overnight 
success story. But as Gloria Estefan once told me, "If 
this is an overnight success, it's been a very long night." 

While Latin Notas recently reported the immedi- 
ate factors behind the success of Mach & Daddy (Bill- 
board, Aug. 26), it failed to mention the lengthy 
groundwork that was laid for nearly a year, since the 
album's release in Novemt>er 2005: a rare example of 
a major label willing to bide its time with a new act, 
instead of simply relying on a quick radio hit. 

Back then, Universal Music Latino president John 
Echevarna arxJ senior marketing/A&R VP Walter Kolm 
told me about a Panamanian duo that was climbing 
the charts in Latin America thanks to the catchy ditty 
"La Botella." The pair was part of the roster of Pananra 
Music, which is licensed worldwide by Universal. 

Conventional wisdom indicated "La Botella" could 
also do well in the United States, a mirror market for 
what happens in much of Latin America. 

But, Kolm says, U.S. Latin radio initially flat-out re- 
jected the sound. "It didn't fit any of their formats," 
he says, "it didn't sound like Puerto RIcan reggaetdn. 
It sounded like soca [a Caribbean dance rhythm]. I 
have to say, the initial radio reaction was nil." 



So, instead of Irtsisting on radio, Kolm turned to club 
promotion via record pools. "La Botella" was sent to 
DJs nationwide, arwl by March, it started to climb club 
charts. Surprisingly, the first reaction was seen in Texas, 
which indicated to Kotm that that market was more 
open to other kinds of reggaetdn than the East Coast. 

At that point, with a story to tell, Kolm returned to 
radio, but instead of going to Ecist Coast stations, he 
went to the Los Angeles-based Superestrella network, 
which plays a mix of Latin top 40. The result was un- 
usual: a tropical group initially penetrating radio via 
the West Coast. Once Superestrella picked up "La 
Botella," other stations followed, ensuing in the chart 
entry and East Coast promotion this column noted 
last month. Now, Mach & Daddy's album "Desde 
Abajo" is No. 27 on the Top Latin Albums chart, 
and has just been certified Latin gold by the RIAA 
for shipments exceeding 100,000 copies. 

Next for the duo is a second single. "Las 
Solteras," which, like its predecessor, was initially 
worked to cable video channels and clubs before 
being taken to radio this week. 

Going to record pools, Kolm explains, has be- 
come his MO for acts, particularly new ones, ttiat 
initially do not get radio play. 



A similar plan was followed with Mexico's techno 
pop group BelarKyva, which also failed to conform to 
U.S. radio formats despite being a huge chart success 
in Mexico. Given its sound, Kolm concentrated on 
clubs and the gay market to jump-start interest. Be- 
lanova had two brief singles on the Hot Latin Songs 
chart. Its debut album, "Dulce Beat," peaked at No. 
59 on the Top Latin Albums chart. •••• 




PauHna Rublo is often called "the Golden 
Girl." While the nickname is ostensibly 
attributed to her blonde mane and 
tanned good looks, it also applies to her 
string of top-selling albums and her over- 
all celet>rity-laden persona, tn the Latin 
music world, there are few, if any, female 
stars quite as glam as RutMO, with her vis- 
fele careers in TV and musk:, arKi her artis- 
tic pedigree. (Her mother is Mexican film 
star Susana Dosamantes.) 

But unlike celebrities who sing, Rubio 
is a singer who happens to be a celebrity, 
and her taste for pkrkJng repertoire runs 
toward well-crafted songs that veer from 
traditional to adventuresome arxJ span 
multiple genres, from pop to dance- 
tinged vsritenato. Ri^»o's Sept 22 release, 
"Ananda," is no exception. With tracks 
by such respected authors and good 
friends as Coti, Juanes, Cetso Pina and 
Jutieta Venegas; producers like Cachorro 
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Lopez, Toy Hemandez and TVicky; and a 
few songs Rubk) penr>ed herself, "Anan- 
da" reflects an intriguing, yet surprisingly 
open artist. 

Rubio spoke with Billboard while 
playing her album at her Miami Beach 
waterfront home. 

You look very relaxed considering you 
have an album soon to be released. 
What's up? 

I come from an excellent year where 1 've 
become human again. I spent five years 
nonstop putting out albums, touring, 
and I think it's good to be unafraid to 
stop, see what's going on, and breathe 
and vindicate yourself as a sister, a daugh- 
ter and as a woman. 

You don't need to be on all the time. 
That's such a lie. People who like lo be 
on, maybe it's because they just hit the 
big one. Do you need to always be first? 



Nah. It's like those girls that have to go 
to every party and every award show. 

You're a pop artist, but there's quite a bit 
of rock— and everything else, for that 
matter— on this album. Why? 

I have my rock side. I'm a Gemini, and 
I'm very loyal with my moments. I can 
sing ranchers or ballads or rock. 1 have 
a wild side, and guitars bring it out. The 
good thing about this album is it doesn't 
have to fall under a single genre. Pop 
gives me the liberty of playing with dif- 
ferent rhythms. 

You Include some skits and ambience 
in between some of the songs. What 

is that? 

It projects who you are and prepares you 
for the next track. If I feel the next song 
has crickets and air. well, there's crick- 
ets and air. You'll hear a motorcycle 
motor, a mother's message in the answer- 
ing machine on Sunday morning, a fight. 
Everyday moments. Things you may 
want to share with someone that aren't 
very important, but I include them just 
the same. 

There is no song titled "Ananda." Why 



the album title? 

Its the name of this house, and il means 
"happiness" in Sanskrit. And Ananda was 
a disciple of Buddha. His most daring, 
freest, craziest, most different disciple. 
But he was the one Buddha loved best be- 
cause he was real. I decided on that title 
because what I wanted to exude was hap- 
piness, peace and inspiration. 

Who is this album for? 

For everybody who still has a child in- 
side. People who haven't killed their inner 
child. 1 know Paulina the woman, the 
friend and the artist, and the artist is a 
girl who loves to dress up, go down, go 
up, fly. I don't take myself too seriously, 
and that allows me lo fly and have no prej- 
udices. It's an album for graduations, 
weddings, discos, for the boyfriend, the 
cousin, grandma, kids, gays. My public 
in general. Small, medium, large, Mex- 
icans. Colombians, Spaniards. Everyone. 

You are extremely fashionable. Elvery 
time I see you, I think you should t>e the 
face of a great designer. 
Well. I would love that. I'm not doing 
it right now, but 1 am producing my 
yoga video. •••• 
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An OK Place To Be 

Promising Teen Singer Figures Out Where His Heart Is At 



ou never know what 
twists and turns life is 
going to hand you. A 
case In point is 19-year- 
old singer Miguel. 
The R&B newcomer (last 
name Pimentel) is set to open 
multiple dates for Omarlon's 
fall tour, which kicked off 
Aug. 25. Also in the wings is 
Miguel's debut album, 
"Young and Free." It's being 
released Nov. 30 through 
Black Ice/Bungalo/Universal 
Music Group Distribution. The 
video to lead single "Getcha 
Hands Up" has been in rota- 
tion on BET. 

I got a chance to check out 
Miguel's arresting voice 
when he jumped onstage 
unannounced at the Friars 
Club in Beverly Hills. In fact, 
he stopped several folks 
dead in their tracks as they 
remarked upon his vocals 
and stage presence. 

Miguel, who says it's hard 
to keep him away from a 
stage ("If a mic is there, why 
not rock It?"), has been pas- 
sionate about singing since 
the age of 5. While still com- 
mitted to the production 
company Drop Squad, which 
he signed with at 16, the San 
Pedro, Calif., native first 
flirted with national expo- 
sure last year as a would-be 
member of Fatty Koo. Those 
with long memories will re- 
call that the Ohio-based 
quintet was the centerpiece 
of the BET reality program 



"Blowin* Up!: Fatty Koo." 

Blending R&B, hip-hop, 
jazz, Latin and pop, the group 
eventually gained some no- 
tice with the 2005 album 
"House of Fatty Koo" (Sony 
Urban/DAS/Columbia Rec- 
ords). Still signed to the label, 
Fatty Koo has not released 
any more projects. 

In standard "my people 
knew some of their people" 
mode, Miguel was asked to 
consider joining the group 
after some of his demo work 
and songs were heard. 
Though he appeared on a 
couple of the show's half- 
hour episodes, Miguel ulti- 
mately decided he didn't 
want to be the new guy who 
conflicted with the group's 
established chemistry. 

"It was a good opportunity," 
Miguel says, "but it wasn't 
where my heart was at." 

No longer with the produc- 
tion company and intent on 
making his solo thing happen, 
Miguel met producer DJ 
Curve who brought him to the 
attention of Black Ice. His 
"Young and Free" debut 
offers up contemporary, 
smooth R&B through a vari- 
ety of midtempo tunes and a 
couple of ballads. 

The singer/songwriter/pro- 
ducer describes himself "as a 
do-it-yourself person who's 
in an OK place right now." 
And in all the twists and turns 
he's experienced thus far, 
Miguel says he's learned one 



big lesson: "The only way to 
sustain longevity is to replen- 
ish your passion for what you 
do." Here's betting that 
Miguel has what it takes for a 
good while to come. 

MUSICAL NOTES: Joe 
Adams, Ray Charles' longtime 
manager and business partner, 
is retiring. Replacing him at the 
helm of Ray Charles Enter- 
prises is Valerie Ervln. 

One of the last projects 
Adams is producing is the Oct. 
3 release "Ray Sings, Basle 
Swings." The album was In- 
spired by the discovery of 
never-released concert tapes 
of Charies recorded in the mid- 
'70s by producer Norman 
Granz in Europe. A la Natalie 
Cole's "Unforgettable" duet 
with dad Nat, Charles' vocals 
are paired with new recordings 
by the current Count Basle Or- 
chestra. Concord Records and 
Starbucks Hear Music, which 
co-released Charies' Grammy 
Award-winning "Genius Loves 
Company," are reteaming for 
this effort. 

Several weeks later (Oct. 
24), Concord, in tandem with 
Monster Cable Products' new 
Monster Musk division, wHI re- 
lease the first collaboratkHi l:>e- 
tween Al Jarreau and George 
Benson, "Givin' It Up." Guests 
Include singers Paul McCart- 
ney, Jill Scotland PattI Austin 
and musicians Patrice Rushen, 
Rex Rideout, Marcus Miller and 
Herbie Hancock. 
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Mark Shultz 
Gets Personal 

Singer/Songwriter Taps Experience And Speaks To Parents 




Sometimes it feels like an artist 
has been moving his whole life 
toward one album, a watershed 
collection of songs that perfectly 
marries personal conviction to 
commercial accessibility. Mark 
Schuhz's new Word Records re- 
lease, "Broken & Beautiful." is 
such a project. Due Sept 26. the 
disc finds the recently wed 
singer/ songwriter exploring a 
wealth of topics, including re- 
lationships, parenthood, adop- 
tion and God's grace. 

One of the Christian commu- 
nity's most compelling song- 
writers, Schultz has experienced 
crossover success, gaining air- 
play on mainstream AC radio 
with the poignant hit "He's My 
Son," which voiced a parent's 
worst nightmare — a child with 
cancer. "Letters From War" was 
used by the U.S. Army for its "Be 
Safe — Make It Home" cam- 
fwign. His last project. "Live. . . 
A Night of Stories and Songs," 
won the 2006 Gospel Music 



laborator on "Letters From War." 

The artist is a former youth 
director at Nashville's First Pres- 
byterian Church and a native of 
Colby, Kan. "I've had such a 
good life,' he says. "I was 
adopted when I was two weeks 
old, and I have such great par- 
ents. I wanted it to be a song to 
thank my birth mom for giving 
me the opportunity to live. 

"The song is almost like tak- 
ing her hand and walking her 
through my life when 1 was little 
and playing baseball with my dad 
and the prayers at night with my 
folks and my mom reading 
'Goodnight Moon." ... I love the 
line thai says, 'Was tliis the dream 
you had in mind when you gave 
me up? You gave everything to 
me.' Hopefidly birth moms will 
hear this song and just say. 'You 
know what.^ I feel good.' " 

Another album highlight is 
"She Was Watching." a cau- 
tionary tale for parents that 
was inspired by a sermon. 



'This is kind of a dream 
album for me to work 
with Mark Bright and 
Shaun Shankel as well. 



Assn. Dove Award for longform 
music video of the year. In 
March, his song "I Am" hit No. 
1 on Billboard's Hot Christian 
Adult Contemporary chart. 

Schultz made his bow in [uly 
2001 with a self-titled debut 
album that peaked at No. 8 on 
Billboard's Top Christian Al- 
bums chart and remained on 
the chart for 42 weeks. The 2005 
set "Stories and Songs" debuted 
at No. 12 last October, and has 
sold 1 56,000 units, according to 
Nielsen SoundScan. 

With "Broken & Beautiful," 
however, he seems to tap more 
deeply than ever into his per- 
sonal experience — especially on 
"Everything to Me." a song writ- 
ten for the woman who gave him 
up for adoption. He will debut 
the song Sept. 20 at the Angels 
in Adoption event in Washing- 
ton. D.C. Schultz co-wrote the 
song with Cindy Morgan, his col- 



-MARK SCHULTZ 



"One of the lines from the ser- 
mon was, 'Faith isn't taught, 
it's caught by your kids.' " 
Schultz recalls. "They are lis- 
tening a lot more when you are 
actually acting it out." 

Shaun Shankel and Mark 
Bright produced 'Broken & 
Beautiful." "This is kind of a 
dream album for me to be able 
to work with Mark Bright and 
Shaun as well, two great pro- 
ducers," Schultz says. 

Schultz met Bright through 
BMI Nashville's |ody William. 
Bright, well-known for his work 
with country acts Sara Evans 
and Rascal Flatts, jumped at the 
chance to work with Schultz. 

He credits Bright with using 
a different microphone that 
made him much more comfort- 
able in the studio. "In the past 
I've had to sing the vocals over 
so many times that emotionally 
I would be at my peak for (he 



first few times." Schultz says. 
"Then my wife would say, 
'Gosh, the way you phrase 
things is great, but I don't hear 
your heart as much.' Working 
with Mark, he matched the right 
microphone to my voice and I 
just fell so comfortable." 

Schultz admits he's more 
comfortable as a songwriter 
than a vocalist. "The fiin thing 
for me is to write a new song," 
Schultz says. "Grabbing people 
in my church when they are 
walking by. saying, 'Hey, I want 
to play this new song.* That's 
the biggest thrill for me in the 
whole world, because you get to 
express something and some- 
body gets to enjoy the moment 
with you. That's it for me." 

IN BRIEF: Austin's Bridge 

has signed with Daywind Rec- 
ords. The trio comprises Jason 
Baird, Mike Kofahl and former 
Crabb Family pianist |ustin 
Rivers. Daywind has also 




signed Karen Peck & New 
River. Look for both acts to re- 
lease projects next spring. 

Legendary country group Al- 
abama has recorded its first 
gospel album. "Alabama — 
Songs of Inspiration." featur- 
ing such classic hymns as " How 
Great Thou Art." "The Old 
Rugged Cross" and "Amazing 
Grace." and two new songs. The 
album will street Oct. 24 and 
will be simultaneously released 
by RCA Records to general-mar- 
ket retail and via Provident 
Music Group to Christian retail. 

Blackberry Records, owned 
and operated by the famed 
Williams Brothers, is launch- 
ing a new series of budget-line 
CDs. The first two in the Black- 
berry Collection — the Williams 
Brothers* "Cover Me" and the 
Canton Spirituals' "Wonderful 
Change" — will hit stores Oct. 3 
with a S9. 98 price tag. 
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FOR THE 6TH WHAT TEENS WANT CONFERENCE ) 

October 17, 2006 • Marriott Marina del Rey • Marina Del Rey, CA 




Christina Norman Greg Tseng Gretchen Bleiler Adrian Si Jessica V\teiner 

President CEO & Co-Founder Silver Medalist Interactive Marteting Auttwr & Columnist 

MTV Tagged.com Women's Halfpipe Manager Teen Expert 

2006 Winter Olympics Scion 




We left What Teens Want with 
some fantastic marketing and partnership 
ideas that we're using today! " 

Tori Matt, Marketing Manager 
Dualstar Entertainment 



the top 6 reasons 

you must attend 
What Teens Want 

1 . Hear first about the future of new media 
platforms: viral, mobile & online 

2. Build social networks & communities 
that authentically engage your teen audience 

3. Find out what's hot and what's not to stay 
ahead of the latest trends 

4. Learn how to create and launch new 
teen products 

5. Discover novel, innovative marketing 
strategies that work 

6. Meet executives from other companies 
who are proven experts in reaching teens 



CONTACT US 



Registration 

646.654,5170 

conferenc«s@vnulxjssinessmedia.com 



Sponsorship 

Cebele Marquez; 646.654.4648 
cmarque2@vnubuslnessmedia.com 



Spea Iters 

Rachel Williams: 646.654.4683 
iwilliams@vnubusinessmedia.com 



General Information 

Jaime Kobin: 646.654.5169 
jkobin@vnubusinessmedia.com 



HOTEL 



To reserve your room at the Marriott Marina del Rey 
for the special conference rale of $209 per night, 
caB (800) 228-9290 and mention "What Teens Want." 
(rate valid through 9/25) 



SPONSOR 
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Return To Commodore Lane 



Young Producers Welcome Lionel Richie Back To The R&B Chart 



" 'Where is it you haven't been 
inalongtime?' " Lionel Richie 
says Island Def Jam chairman 
Antonio " LA.' Reid asked him. 
going into Richie's new album. 
"I just said to LA.. 'Put me with 
the best of the best.' " 

And that's where Richie is 
now. where he hasn't been in 
10 years: getting reacquainted 
with the Hot R&B/Hip Hop 
Songs chart, where he now has 
the No. 23 single. "I Call It 
Love." Also claiming No. 1 on 
the Adult R&B chart and climb- 
ing The Billboard Hot 100 at No. 
70, the track is the lead single 
from Richie's third Island 
Records album. "Coming 
Home" (Sept. 12). 

As a member of '70s soul 
group the Commodores. Richie 
was no stranger to the R&B 
charts. That relationship dates 
back to 1974 when the Tuskcgee, 
Ala., act funked its way to its first 
top 10 hit {"Machine Gun"), fol- 
lowed by sue No. Is. including 
"Slippery When Wet," "Easy" 
and "Still." 

Breaking away as a solo artist 
in 1982, Richie garnered more 
R&B No. Is — and even more 
mainstream acclaim — with "All 
Night Long," "Hello." "Say You. 
Say Me" and other chart- 
topping hits. 

His heralded style*changing 
skill with pop and country. 



though, sometimes sparked ac- 
cusations of him forsaking his 
R&B root.s. Of late, despite his 
stellar career, the Grammy 
Award- and Academy Award- 
winning Richie was becoming 
best-known as Nicole's dad. The 
last time he put a song on the 
R&B/hip-hop chart was in 1996 
with "Ordinary Girl." which 
peaked at a pallid No. 76. And 
aside from a 2003 million- 
selling compilation ("The De- 
finitive Collection") , his first two 
Island albums, 2001 's "Renais- 
sance" and 2004's 
"Just for You." have 
sold less than 
500.000 copies com- 
bined, according to 
Nielsen SoundScan. 

Enter Reid, fresh 
from Mariah Carey's 
multiplatinum re- 
turn. Now it was 
Richie's turn to 
come home. 

"The whole con- 
cept was about sur- 
prise," Richie says. 
"Shock value has al- 
ways been a wonder- 
fiil thing in my career 
because of songs like 
country-flavored ' Sail 
On' and pop ballad 
ThreeTimes a Lady." " 

Accompanying 
Richie "right down 



Commodore Lane," as he de- 
scribes it. were Jermaine Dupri, 
Sean Garrett. Dallas Austin, 
Raphael Saadiq and Richie mu- 
sical director Chuckii Booker, 
among others. Whereas some 
might write this off as another 
old-school artist simply leaning 
on more contemporary, hit- 
making shoulders, Richie dis- 
misses that notion. 

"I'm a writer first," he says. 
"And to get the real me on 
record. I wrote with them. They 
brought me things we experi- 



mented with, and my job was to 
skew it back to me. to build the 
bridge between the generations 
without sounding too ridicu- 
lous. Working on this album re- 
minded me of writing with the 
Commodores, We bounced off 
one another creatively: They 
brought the R&B thing; I had 
the pop and country flavor." 

The only song Richie didn't 
write or co-write was "I Call It 
Love." It was penned and pro- 
duced by Taj and Stargate, 
whose credits include Ne-Yo and 




Rihanna. "That was the first 
song LA. sentme," Richie says 
of the single. "These guys nailed 
Lionel Richie — and that's what 
keeps the integrity. People are 
hearing Lionel Richie from back 
in the day." 

And they are responding big- 
time. The song is No. 1 on early 
supporter adult R&B WD22 
Flint. Mich. " Lionel got smart," 
PDTrey Michaels says. "Listen- 
ers appreciate that he's going 
back to his [R&B] roots. He got 
together with some of the 
hottest young producers, and 
that helped redefine him." 

That redefinition isn't just 
bringing back his "Brick 
House" fans, contends R&B/ 
hip-hop WZHT Montgomery. 
Ala., PD Daryi Elliot. "This is 
an absolute new generation," 
he says. "The 18- and 19-year- 
olds who aren't familiar with 
his early work with the Com- 
modores are being reintro- 
duced, and they arc excited." 

Part of that younger appeal 
can no doubt be traced back to 
daughter Nicole of "The Sim- 
ple Life" fame, who appears 
with her dad in the "I Call It 
Love" video. To further build 
awareness for the record, 
Richie embarked on an intense 
cross-country promo tour to 
every major metro market. 
Complementing that push 



were small intimate perform- 
ances staged for key tastemak- 
ers in those various markets. 

His 16-city Coming Home 
tour kicks off Oct. 27 in Detroit 
and wraps up Nov. 25 in Oak- 
land, Calif. He is also slated to 
perform with Lyfe Jennings on 
the new AOL entry. "The 
Bridge," Sept. 13. An offshoot 
of AOL's popular "Sessions," 
"The Bridge" pairs legendary 
artists with rising talents. 

" Lionel is still viewed as a con- 
temporary artist whom con- 
sumers and fans still want to 
hear original material from," Is- 
land Records president/Island 
Def )am Music Group COO 
Steve Bartels says. "The music 
on this album stands strong to 
the buzz." 

A singer /song writer of 
Richie's stature could afford to 
just sit back and enjoy life. But 
Richie proclaims he's still hav- 
ing the same fun he did back 
with the Commodores. 

"Our acting crazy together 
brought us 'SHppery When Wet' 
and 'Brick House." Why get se- 
rious 30 years later? You have to 
keep a light heart in this busi- 
ness. This album is a 200-year- 
old man having the greatest 
time of his Hfe." •••• 

Additional reporting by David 
Gremwald in Los Angeles. 
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BORN TO REGGAE: 
ELAN'S LAID-BACK 
RIDDIMS PREPARE TO 
BREAKTHROUGH 
"Most of the audience thought 
I was llp-syncing when I first 
starting playing with the 
Wallers," Elan Atlas says. "I 
remember people saying, 
'He's white. He can't sound 
like Bob Marley.' " 

Atlas, who was born In Los 
Angeles to an Israetr/Moroccan 
father and Jewish Native Amer- 
ican mother, smiles and shrugs 
his shoulders. 'This is just what 
I sound like. Reggae is just In 
me. I never took voice lessons." 

Only a few minutes ago he 
was very stressed. Stuck in 
traffic, he was running late to 



meet No Doubf s Tony Kanal 
to talk business and music. He 
rushed into Magnolia, a hip 
restaurant on Sunset Boule- 
vard and Vine Street in Holly- 
wood, and gasps, "I'm never 
late. I swear. I'm not some kir>d 
of rock-star type." 

Kanal laughs and pats him 
on the back. "No worries. Eat 
something." 

Kanal and Atias first met at a 
Wallers show In 1998. The two 
hit It off and became friends. 
When Atias was ready to go 
solo, Kanal signed him to his 
imprint Kingsbury Studio via 
No Doubt's label Interscope. 

Atias' debut release "To- 
gether As One," which Kanal 
executive-produced, features 



some of the hottest Jamaican 
reggae producers and musi- 
cians, including Sly & Robbie, 
Fatis, Steve "Lenky" Marsden, 
Tony Kelly, Cutty Ranks and DJ 
Assassin. Kanal's No Doubt 
bandmate Gwen Stefani— reg- 
gae-inspired herself— makes 
a guest appearance as well. 

"It's what we listened to as 
kids." Kanal says of the genre. 
"It's what inspired us." 

Kanal's support is helping 
break Atias in the market, 
manager Al Hassas says. 
"Urban radio is focused on rap 
and R&B," Hassas says. "But 
Elan's album has a lot of those 
elements in it. It's soulful and 
driven by beats. We just need 
to get the program directors 



to take a listen." 

But Hassas is not waiting for 
radio. Instead, they are part- 
nering with brands that vibe 
on Atias' laid-back California 
style. He's inked a deal with 
OP sportswear to be Its new 
spokesmodel, and California- 
based gourmet chain the Cof- 
fee Bean and Tea Leaf are pro- 
moting him in stores. 



Atias will perform during 
the Bitfboard mobile 
entertainment conference 
MECCA'S after-party 
bash, sponsored by AOL 
Mobile. Sept. 11 in Los 
Angeles. For more infor- 
mation on MECCA, go to 
billboarde ven ts.com. 
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The Definitive Source for Industry Information 



INTERNATIONAL TALENT & TOURING GUIDE: 

The leading source in the industry for information on all aspects 
of the music business. More than 30,000 listings in all, includ- 
ing leading facilities where artists perform, agents and man- 
agers, artists, sound and lighting services, instrument rentals, 
security services, merchandisers, and virtually any service or 
supplier you'll need when going on tour. All listings are A to Z 
and fully cross-referenced for easy searching. If you book, 
promote, program, or manage talent, this is a must-have for 
your business. $139 

INTERNATIONAL BUYER'S GUIDE: 

Jam-packed with over 13,000 listings of key personnel and 
other information about every major and independent record 
company, video company, music publisher, digital music com- 
pany and seller of products and services for the entertainment 
industry worldwide. A powerful tool. $ 1 79 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide to clubs, tope disc services, 
A&R, music services, industry web sites and more with over 
6,700 listings. $15.95 (Shipping included) $18.95 overseas 

INTERNATIONAL AUDARENA GUIDE: 

Complete data on over 4,400 venues worldwide, including 
Amphitheaters, Arenas, Stadiums, Sports Focilities, Concert 
Halls and New Constructions. PLUS, the complete FACILITY 
BUYER'S GUIDE listing those who supply and service the arena 
industry. $99 

RECORD RETAILING DIRECTORY: 

The essential tool for those who service or sell products to the 
retail music community. With over 5,000 listings, this directory 
is the most comprehensive compilation of record retailers, feo- 
turing independent and chain store operations, chain headquar- 
ters, audio-book retoilers and online retailers. Listings include: 
store names and addresses, owners, operators, phone and fax 
numbers, e-mail addresses, chain store planners and buyers, 
and store genre or music specialization. And its handy 6X9 
inch format makes it easy to carry and easy to use. $2 1 5 
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Three Movements 

Carnegie, Lincoln And BAM Unite To Celebrate Steve Reich's 70th 



With composer Steve Reich's 
70th birthday on Oct. 3. New 
York is feting a native son in a 
big way. To mark the occasion, 
three of the city's heaviest hit- 
ters — Carnegie Hall, Lincoln 
Center and the Brooklyn Acad- 
emy of Music (BAM) — are col- 
laborating on programming. 
Notably, this is the first time 
these presenters are teaming 
up, which is a real testament to 
Reich's enduring prominence 
and legacy. 

This celebration is a feast in 
three movements; during the 
monthlong celebration, each or- 
ganization will focus on a dif- 
ferent aspect of Reich's work. 

BAM gets things moving in 
early October with program- 
ming that focuses on the chore- 
ography that has been inspired 
by Reich's music. Beginning on 



the composer's birthday, the 
Brooklynites will present the 
U.S. premiere of a new work by 
groundbreaking British chore- 
ographer Akram Khan set to a 
new Reich score titled "Varia- 
tions for Vibes, Pianos and 
Strings," played live by the Lon- 
don Sinfonietta and led by the 
stratospherically rising young 
conductor Alan Pierson. 

Midmonth, Carnegie Hall 
will host a six-day young artists 
workshop led by Reich, fol- 
lowed by concerts featuring 
such longtime Reich partners 
as Pat Metheny and the Kro- 
nos Quartet. Carnegie's series 
culminates Oct. 22 with the 
U.S. premiere of Reich's 
"Daniel Variations," which 
pays tribute to slain Wall Street 
fournal reporter Daniel Pearl. 
(This work, which intertwines 



Pearl's own words with texts 
from the Bible's Book of 
Daniel, is actually the first in 
a series of new pieces commis- 
sioned anonymously to honor 
Pearl's memory, in a project 
developed by the organization 
Meet the Composer.) 

To wrap up the Reich festivi- 
ties in late October and early No- 
vember, Lincoln Center will 
offer programming that empha- 
sizes Reich's vocal and theatri- 
cal works, including the Oct. 28 
New York premiere of "You Are 
(Variations)" with the Los An- 
geles Master Chorale led by 
Grant Cershon. 

Although fine recordings of 
Reich's music exist on a wide 
array of labels, including ECM, 
Naive and Cantaloupe, Reich's 
name has been nearly synony- 
mous with Nonesuch for more 



than 20 years. To honor this 
longtime relationship (one 
nearly unheard-of in these days 
of short-lived contracts between 
labels and classical artists, nev- 
ermind composers). Nonesuch 
is releasing a five-CD Reich 
boxed set titled "Phases: A 
Nonesuch Retrospective." due 
in stores Sept. 26. 

"Phases" contains some of 
Reich's most iconic works in sig- 
nature performances, though 
most selections are repeated 
from the twice-as-big Reich edi- 
tion Nonesuch released a decade 
ago, a 10-CD set called "Works: 
1965-1995." Even so, it's impos- 
sible to overstate the importance 
of such material as 1976's 
"Music for 18 Musicians" and 
1971's "Drumming." both per- 
formed by Reich and his own 
ensemble, or the Kronos Quar- 




tet's recording of 1988's "Dif- 
ferent Trains." 

Nonesuch is not the only label 
commemorating Reich's big 
year. Fresh on the heels of the 
widely acclaimed, digital-only 
"DG Concert" release this 
spring of Reich's "Tehillim," 
"Three Movements" and the 
"Variations for Winds. Strings 
and Keyboards'* with conductor 



Stefan Asbury, the Los Angeles 
Philharmonic and vocal group 
Synergy. Deutsche Grammo- 
phon's sister label. Philips, has 
reissued its own recording of 
the "Variations for Winds. 
Strings and Keyboards" (paired 
with John Adams' "Shaker 
Loops"), with the San Francisco 
Symphony and conductor Edo 
deWaart. 
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Texas Lightning Strikes All Year Long 

Countrified Band's Covers Take Germany By Storm; A Soft Boy Rocks Hard; Cassius Back And Fighting 



Hamburg quintet Texas Lightning has just cele- 
brated a solid year on Germany's Media Control 
album chart with "Meanwhile. Back at the Ranch" 
(X-Cell/Sony BMG). 

Its success has been fueled by the single "No 
No Never," which was Germany's entry for this 
year's Eurovision Song Contest In May In Athens. 
Despite finishing 15th in Greece, it proved hugely 
popular with German broadcasters and hit the 
No. 1 slot there May 9. Sony BMG says it has 
shipped 300,000-plus copies in Germany. 

The single was penned by the band's Aus- 
tralian vocalist Jane Comerford (published by 
GIQck Publishing/Edition Texas Lightning). How- 
ever, "Meanwhile, Back at thie Ranch" predomi- 
nantly features countrified versions of pop and 
rock anthems, including AC/DC*s "Highway to 
Hell." Lou Reed's "Walk on the Wild Side" and 
ABBA'S "Dancing Queen." 

Berlin-based record producer George GIQck 
signed Texas Lightning to his own X-Cell label 
in 2005 and released "Meanwhile, Back at the 
Ranch" Aug. 22 that year. It entered the Media 
Control Chart Sept. 5, 2005, eventually peak- 
ing at No. 3 in June 2006. Gliick says Euro- 
pean shipments have passed the 200,000 
mark, and the album is gold (100,000 units) 
in Germany. Further international releases are 



under discussion, he adds. 

"You can't help but like them," says Cologne, 
Germany-based Frank Adier, regional buyer for 
music chain WOM. "It's completely different 
from rock and pop— sophisticated but light- 
hearted music." 

New Comerford song "I Promise" is due as a 
single Sept. 29 in Germany. The band is touring 
Germany this month, booked by A.S.S. Concerts 
& Promotion in Hamburg, with further dates 
planned for France, Austria, Switzerland and 
the Netherlands. —Wolfgang Spahr 

SOFT SPIDER: Some 30 years after Robyn 
Hitchcock made his recording debut as a mem- 
ber of seminal U.K. new wave act the Soft Boys, 
his "Ole! Tarantula" Is being released Oct. 2 In 
the United Kingdom and Europe by British in- 
dependent lak>el/distributor Proper and by Yep 
Roc in North America the next day. 

Hitchcock is accompanied on "Ole! Tarantula" 
by the Venus 3, comprising Peter Buck of R.E.M. 
and the Minus 5; that twnd's cunwt drummer, BUI 
Rieflln: and Scott McCaughey of the Minus 5/ 
Young Fresh Fellows. Guests include former 
Faces keytx>ardist Ian McLagm and ex-Soft Boys 
guitarist Kimberfey Rew. Hitchcock, booked by 
the Agency Group and published by August 23 



Musk/Bug Music, describes it as "the rocking -est 
record I've made in years." 

Yep Roc co-founder Glenn Dicker adds that 
the artist plans "a good bit of touring in the U.S. 
this year and early next, with a planf>ed stop at 
South by Southwest." —Paul Sexton 

TEEN SPIRIT: Seven years ago, French duo 
Cassius spearheaded the so-called "French 
touch" genre with a mix of electronlcei, funk, soul 
and hip-hop on its 1999 debut album, "Cassius 



1999," (Virgin), which the label says shipped 
260,000 units worldwide. 

The duo is bcK:k with third album "15 Again," 
to be released Sept. 11 through Virgin in most 
of mainland Europe and in Japan. Germany 
and the United Kingdom follow Sept. 25, with 
a U.S. release on Astralwerks planned for first- 
quarter 2007. 

The new album reunites Cassius members 
Philippe Zdar and Hubert "Boombass" Blanc- 
Francart with vocalist Gladys Gamble, who first 
appeared on Its 2002 sophomore album, "Au 
Reve." Other musicians making appeararKes in- 
clude Neptunes co-founder Phwrell Williams, 
a declared fan of "Au Rdve." 

The duo will play DJ sets at European clubs 
through the fall, but Virgin France managing 
director Laurent Chapeau says plans are well 
advanced for subsequent shows that will see 
Zdar and Blanc-Francart touring with a full 
band. Previous live outings have involved only 
DJ sets. "This is something they wanted to do 
for so long." Chapeau says. "It will help them 
reach a new audience." The act is booked by 
Primary talent outside France, where it is han- 
dled by TS3. 

Cassius is published t>y Universal Music Pub- 
lishing France. —Aymeric Richevin 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or Billboard chart potential. 




JUSTIN TIMBERLAKE 
FutureSex/ 
LoveSounds 

Producers: various 
Jive 

Release Date: Sept. 12 
On "FutureSex/ 
LoveSounds." Justin 
Timberlake claims to be bringing "sexy" 
back to pop music, and indeed he is. You 
can almost feel beads of sweat rolling off 
the title track and "SexyBack" featuring 
Timbaland, which is No. 1 on The Billboard 
Hot 100 for a second week. With Timbaland 
at the production helm and guest 
appearances by T.I. and Three 6 Mafia. 
Timberlake is seriously courting hip-hop 
fans. But he has not lost sight of his pop 
audience, The playful "Damn Girl" featuring 
Will. i. am and sultry "(Another Song) All 
Over Again" are reminiscent of Prince's 
signature style. Although the mix of dance 
beats, pounding basslines and palatable 
vocals is occasionally marred by mundane 
R&B tracks like "Until the End of Time," 
there are far more pop gems than slow 
jams. The sound may be a bit different, but 
the music's sex appeal remains a force to 
be reckoned with.— KK 



howl has been softened with reverb, and 
many of the songs take a less direct route 
for the soul, making the album's best 
numbers its least likely ones. "You're the 
One" is a tender ballad featuring Beatles- 
esque double-tracked vocals and gentle 
chord progressions, while the use of 
delayed guitar on "The Flame" makes each 
stinging down-stroke resound like 
shattering glass. Of course, some of the 
tunes just plain rock, like the sweaty, 
hormonal "Your Touch" and the dynamic 
"Elevator." It may take a while to sink in, 
but "Magic Potion" enhances its effects 
with every listen.— Sl^ 
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THE BLACK KEYS 

Magic Potion 

Producers: The Black 
Keys 

Nonesuch 

Release Date: Sept. 12 
On its Nonesuch 

debut, guitar/drums 
duo the Black Keys deserts the garage- 
blues that has defined it for a more 
straightforward classic rock sound. Dan 
Auerbach's precision-crafted riffs are as 
menacing as ever, but his once-primal 



JOHN MAYER 
Continuum 

Producer: John Mayer 
Columbia 

Release Date: Sept. 12 
John Mayer's new 
album makes good on 
the promise of 
worrying less about "Wonderland" and 
more about his blues chops, which even 
detractors admit are pretty solid. But the 
Jekyll-and-Hyde-like co-existence of his 
blues and pop influences is tough to pull 
off. Though Mayer uses "Waiting on the 
World to Change" and "Stop This Train" to 
lament (rather passively) the state of the 
union, his persona remains that of the 
broken-down guy standing in the 
doorway. With a bouquet of wilted roses. 
In the rain. To his credit, his work with the 
John Mayer Trio has staked out ground 
well-removed from the Dave Matthews 
vibe he was shooting for before. But it's 
still hard to tell if he's a bluesman in a soft- 
rocker's body or vice versa, and 
"Continuum" is the sound of him trying to 
figure it out too.— Jl^ 




BOB DYLAN 
Somaday Baby 

<3:07) 

Producer: Jack Frost 
Writer: a Dylan 
Publisher: not listed 
Columbia 

Lately, the once-so- 
reclusive Bob Dylan has been revealing 
more of himself— he's even hosting a 
weekly radio show— but his nasal growl 
remains as enigmatic and prophetic as 

QVQr With "Modern Times," he submits a 

new album that sounds just like one of 
those scratched pre-rock records he is 
now spinning on-air. An old-timey 
electric blues shuffle in the vein of Slim 
Harpo. "Someday Baby" isn't breaking 
any new ground, but that's exactly the 
point. "I'm so hard-pressed, my mind tied 
up in knots/I keep recycling the same old 
thoughts." he riffs, holding onto the 
blues like an old preacher to his most 
sacred text. Dylan in 2006 offers a 
refuge from, not homage to. our 
hopelessly modern world,— SP 



LINDSEYHAUN 
Broken (3:53) 
Producers: Randy 
Scruggs. Toby Keith 
Writers: /^nge/o, 
A. Lauer. H. Lindsey 
Publisher not listed 
Show Dog Nashville 
Artist/actress Lindsey Haun is on the brink 
of showcasing her breakthrough 
performance in the upcoming Paramount 
Classics/CMT Films movie "Broken Bridges" 
(starring Toby Keith)— obviously directed 
toward a country audience— but the teen's 
performance of single "Broken" breaks free 
of all boundaries. Not only is this potent 
ballad among the best debuts of the year, 
but hers is a voice that could command any 
genre. It takes a half-listen to fall in love with 
her inherent passion and pure, raw talent— 
and ever so rarely— we hear little to no vocal 
processing. Every element, from sweeping 
production to indelible melody to a lyric of 
newfound strength, make this among the 
great songs of 2006. If this movie takes off. 
this song is the stuff of Oscar noms.— cr 
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BOB SEGER 
Face the Promise 

Producer: Bob Seger 
Capitol 

Release DateiSepf. 12 

□ Recorded mostly in 
Nashville with 
walloping drums and lively 
if gratuitous soul-singer 
backup. Seger's first 
studio set in 11 years 
contains his hardest rock 
since the '70s. But it often 
feels sluggish despite 
itself, and his lyrics show 
him riding against the 
same old Michigan wind 
with a voice that's grown 
haggard and 
curmudgeonly with time. 
Yet the rockabilly-tinged 
Kid Rock collaboration 
and the Vince Gill cover 
"Real Mean Bottle" sounds 
like the most fun Seger's 
had in ages; wanderlusting 
opener "Wreck This Heart" 
and vague environmental 
protest "Between" borrow 
respective chunky hooks 
from '80s Z2 Top and '80s 
Joan Jett. "The Answer's 
in the Question" is dark 
funeral folk, and thoughts 
about aging ride the 
Drifters-like Latin lilt of 
"No More" with real ease. 
Rock radio may not care 
anymore, but maybe 
country radio should.— C£ 

BLACK LABEL SOCIETY 
Shot to Hell 

Producers: Zakk Wylde. 
Michael Beinhorn 
Roadrunner 
Release Date: Sept 12 

□ Wylde and his Black 
Label Society brethren 
are still serving their house 
brand of brew-tality: gritty 
bar rock that squawls like a 
Harley on an open highway. 
Cuts like "Faith Is Blind" 
and "Concrete Jungle" 
attest to that. However. 
Wylde must have known 
the flavor was getting a 
little weak, because he 
chases the dirty suds with 
shots of maudlin spirits. His 
softer, melodic side steers 
five tracks that are led by 
keyboards or piano instead 
of guitar Not to mention 
their titles, but the 
Zeppelin-ish "Lead Me to 
Your Door." "Sick of It AH" 
and "Nothing's the Same" 
raise the question of what 
(in addition to the loss of 
good friend "Dimebag" 
Darrell Abbott) has turned 
Wylde so introspective 
these days. Nevertheless, 



these tunes are a nice 
diversion from the usual 
hard-chugging fare.— CLf 

SANDI THOM 
Smile ... It Confuses 
People 

Producers: Jake Field. 
Duncan Thompson 
Columbia 

Release Date: Sept. 12 
This Scottish singer/ 
songwriter won instant U.K. 
fame after webcasting a 
series of home concerts 
that drew a stadium-sized 
audience. Ironically, her 
debut album luxuriates in 
the predigital warmth of 
vintage folk and soul. 
Signature track "I Wish I 
Was a Punk Rocker (With 
Flowers in My Hair)" is a 
foot-stomping update of 
Janis Joplin's "Mercedes 
Benz," catchy and original, 
but not enough to carry an 
entire album. While ballads 
like the soul-tinged "Lonely 
People" or the acoustic 
"Sunset Borderline" 
conjure sweet echoes of 
Carole King and Stevie 
Wonder, retro-styled folk- 
rockers like "When 
Horsepower Meant What It 
Said" feel like KT Tunstall- 
lite. Thom is blessed with a 
beautiful, old-soul voice, 
but one is left wishing she 
would break out of her 
sunny adult-pop once in a 
while to reveal more 
personality.— SP 
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KA5EY CHAMBERS 
Carnival 

Producer: Nash Chambers 
Warner Bros. 
Release Date: Sept. 12 

□ Motherhood, marriage 
and maturity have not 
robbed Chambers of her 
beauteous childlike vocals, 
but they may have 
contributed to more 
perceptive songwriling and 
a trip outside her melodic 
comfort zone. Her fourth 
album lacks the 
vulnerability of 1999"s "The 
Captain" and the rock 
bravado of 2001's 
"Barricades and 
Brickwalls," but she still 
owns one of the most 
captivating voices around, 
Chambers shines on the 
mesmerizing "Colour of a 
Carnival" and the swirling, 
swampy "Light Up a 
Candle." and conjures up 



some haunting imagery on 
"Hard Road" and "Railroad " 
The sing-songy "Nothing at 
AH" is a showcase for her 
nifty vocals, while its 
antithesis, "Dangerous," is a 
languid, glorious piece of 
work. On "Carnival." 
Chambers seems to have 
added even more 
confidence to her 
charisma.- ffliV 



BASEMENT JAXX 
Crazy Itch Radio 

Producer: Basement Jaxx 
XL Recordings 
Release Date: Sept 12 

□ On "Crazy Itch Radio," 
British house pioneer 
Basement Jaxx returns to 
the pop mash-up stylings of 
its first two albums, 
Modeled after a radio 
station, complete with 
interludes and fake ads. the 
set genre-hops from 
infectious, radio-friendly 
dance tunes ("Hush Boy") 
to sensual soul ("Lights Go 
Down") and grimy raps 
("Run 4 Cover"). The banjo- 
house track "Take Me Back 
to Your House" is a 
surprisingly buoyant, 
playful romp, while the 
jazzy funk of "On the Train" 
puts a soulful twist on a 
sample from Ray Charles* 
"Hit the Road Jack." 
Nothing here has quite the 
same panache as club hits 
like "Bingo Bango" or 
"Romeo," but "Crazy Itch 
Radio" nonetheless 
contains a handful of songs 
that reassert Basement 
Jaxx's superior production 
skills and unfailing ability to 
get any dance party 
grooving.- -/M 
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GOVERNOR 
Son of Pain 

Producers: various 
Grand Hustle/Atlantic 
Release Date: Sept 12 
Following in the 
contemporary footsteps of 
scratchy soul singers like 
Anthony Hamilton, newbie 
Governor's "Son of Pain" 
proves solid soul's still 
around. Gruffly singing 
staccato over almost every 
track and ending verses on 
high notes, it's ironically 
charming how he rarely 
rides the beat. Tracks like 
"Blood Sweat and Tears" 
have him wailing about 

continued on »p56 
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"ghetto rain" and pain, 
while the rest hinges upon 
various "meeting a girl" 
scenarios. On "Make Love 
to You." Guv picks up a cute 
waitress and convinces her 
he's the one by stretching 
his voice beautifully over 
the saxophone- laden 
chorus. Taking a very brave 
step, he also rennakes 
Donnie Halhaway's classic 
"I Love You More Than 
You'll Ever Know" as "Never 
Wanna Leave." Thankfully, 
Governor doesn't overdo 
his offbeat runs, delivering 
his distinct voice with 
clarity and precision.— HC 



PAT METHENY & BRAD 
MEHLOAU 
Metheny Mehldau 

Producer: Pat Metheny 
Nonesuch 

Release Date: Sept J2 

□ What happens when 
two jazz titans from 
different generations 
collaborate for the first 
time? In this case, over the 
course of guitarist Pat 
Metheny and pianist Brad 
Mehldau's eight duets (plus 
two tracks with drummer 
Jeff Ballard and bassist 
Larry Grenadier), each 
player retains his distinct 
artistic voice while 
responding in a heartfelt 
way to the other's point of 
view. On tracks like 
Mehldau's "Unrequited" 
and Metheny's "Bachelors 
HI." the guitarist retains his 
trademark airy sweeps of 
melody and harmony, while 
Mehldau's elegant and 
dense constructions remain 
intact. The result: A 
surprisingly organic 
dialogue that's musically 
and intellectually 
dynamic— 
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MARISA MONTE 
Universe Ac Meu Redor 

Producers: Marisa Monte. 
Mario Caldato 
Metro Blue 



Release Date: Sept. 12 

□ Marisa Monte has one 
of the most captivating 
voices in Brazilian music, 
and she's put it to good use 
in the service of samba. 
"Universo Ao Meu Redor" is 
the first record she's entirely 
devoted to this beautiful 
music. The artist tapped 
into the time-honored work 
of such samba composers 
as Jaime Silva and Moraes e 
Galvao, as well as more 
recent songs by Arnaido 
Antunes and Paulinho da 
Viola. Monte also co- 
authored seven of the 15 
tunes, including a brief 
piece with David Byrne, Cue 
up Monte's sweet rendition 
of Silva's "Meu Can^rio" and 
indulge in the moody colors 
of Adriana Calcanhotto's 
"Vai Saber?" Monte's vocal 
performance is unfailingly 
charming, and she's also 
written some fine sambas, 
including "Cantinho 
Escondtdo." "A Alma e a 
Materia" and the title track, 
with Carlinhos Brown.— PUV 



ANONYMOUS 4 
Gloryland 

Producer: Robina G. Young 
Harmonia Mundi 
Release Date: Sept. 12 

□ Anonymous 4*5 road 
has been long and 
winding, but never boring. 
Recording everything from 
12th-century liturgical 
music to spirituals, its 
music-making continually 
entrances. And this, the 
vocal quartet's second 
journey into the heart of 
American music featuring a 
plethora of folk songs, 
spirituals, gospel tunes and 
religious ballads, is no 
exception. Framed by 
gentle accompaniment 
provided by violinist/ 
mandolin player Darol 
Anger and guitarist/ 
mandolinist Mike Marshall, 
the quartet sings with its 
trademark crystalline and 
open sound. but 
Idiomatically endows 



phrases with supple bends 
and slides. From the 
haunting shape-note song 
"I'm on My Journey Home" 
to the lilting drawl of 
"Merrick" and the ebullient 
gospel of "Just Over In the 
Gloryland." this is a truly 
sublime album, guaranteed 
to appeal to saints and 
sinners alike.— 47" 
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R.E.M. 

And I Feel Fine . . . The 
Best of the I.R.S. Years 
19B2-1987 

Producer Kevin Flaherty 
I.R.S./Capito! 
Release Date: Sept. 12 

□ No self-respecting 
R.E.M, fan needs disc 
one of this collection, which 
rounds up "the best" of the 
band's first five years. The 
real treats are on the 
second disc, which boasts 
such long-bootlegged but 
never officially released 
gems as the oblong "Theme 
From Two Steps Onward" 
and the original "Bad Day," 
first demoed in 1986 but 
revived for an inferior 
reworking on a 2003 best- 
of. A 

molasses- 
paced 

"Gardening at 
Night" demo 
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REVIEWS: 



Sebadoh, "III ' 

(Oornino] 

Angela 
Desveaux, 
"Wandering 

Eyes" 

(Titrill Jockay) 

Ratatat. 
"Classics" (XL) 



offers a 
fascinating 
glimpse into 
the creative 
process, while 
a llve-in- 
studio "Just a 
Touch" and 
three ripping 
1983 concert 
cuts bristle with the 
electricity often absent in 
the band's latter-day work. 
Also new to market the 
DVD "When the Light Is 
Mine." with 18 more live cuts 
and collector-geek period 
footage, "I Feel Fine" 
reveals how one little 
college band from Georgia 
grew into the chart-toppers 
who arrived on Warner 
Bros.' doorstep in 1987— JC 



EDITBO BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Keith CaulfieW. Jonathan Cohen. 
HilUiry Crosley, Chock Eddy, Katy Kroll. Jilt Menze. Sven 
Philipp. DQbOfah Evans Price. Chuck Taykx. Christa L, 
Titus, Anastasia Tsioulcas. Philip Van Vleck, Susan 
Visakowitz, Jeff Vrabel, Ray Waddell 

PtCK »: A new release predicted to hit the top hatf of 
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the chart in tt>e corresponding format. 

CRITICS' CHOICE *: A new release, regardless of chart 

potential, highly recommended few musical merit 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Billboard. 770 Broadway. Sixth Floor, New York. N,Y 
10O03} or to the writers in the appropriate bureaus 



MADONNA Jump (3:32) 

Producers: Madonna, 
Stuart Price 

Writers: Madonna. J. Henry, 
S. Price 

Publishers: various 
Warner Bros. 

□ Fourth time's a 
charm, right? As her 
smash concert tour winds 
down. Madonna has 
released "Jump." the 
fourth single off 
"Confessions on a Dance 
Floor." Maybe its radio 
fortunes will be better 
than her last single. "Get 
Together." But we're being 
realistic here: If 
programmers turned up 
their collective noses at 
the super-catchy "Sorry." 
then why would they 
suddenly come to the 
table for "Jump"? That 
said, the song is a pulsing 
pop tune that has a 
positive, universal 
message about believing 
in yourself, not wasting 
time and taking a chance 
in life. Dance clubs will 
obviously jump all over the 
single, while adult top 40 
radio seems like the 
natural starting place for 
the tune to get its 
footing,— KC 

GIN BLOSSOMS Learning 
the Hard Way (3:35) 

Producers: John Hampton. 
Jesse Valenzuela 
Writer: J. Valenzuela 
Publisher: Major Lodge 

Victory (A5CAP) 
Hybrid Records 

□ Long-lived. Grammy 
Award-nominated Gin 
Blossoms may have 
delivered their boatload of 
hits in the 1990s, but don't 
write off a band whose 
new album, "Major Lodge 
Victory." sounds like a 
seamless continuation of 
the glory days. First single 
"Learning the Hard Way" is 
an effortless triumph of 
melodic perfection, 
organic production and 
collaboration that sounds 
familial in its ease. Lead 
singer Robin Wilson is 
instantly recognizable, 
and the band's live sound 
on record Is appreciably, 
well, almost retro, in an era 
where such realism is 
much less the norm. Adult 
top 40, which is charmed 
by Goo Goo Dolls and Rob 
Thomas, should have no 
problem making room for 
an act that sounds as vital 



as ever "Learning the Hard 
Way" sounds like an easy 
add from this side of the 
room.— cr 



BRAD PAISLEY She's 
Everything (3:47) 

Producer: Frank Rogers 
Writers: W. Nance. 
B. Paisley 
Publishers: various 
Arista Nashville 

□ Brad Paisley's "Time 
Well Wasted." which 
picked up album of the 
year honors at the 
Academy of Country Music 
Awards last spring, is one 
of the best country sets in 
years. Though much of his 
career has been built on 
such clever uptempo hits 
as "Alcohol" and 
"Celebrity." this fourth 
single demonstrates how 
compelling Paisley can be 
on a beautiful ballad. 
Penned by the artist and 
Will Nance, the song has 
great lines like. "She's the 
giver I wish I could be/And 
the stealer of the covers/ 
She's a picture in my wallet 
of my unborn children's 
mother." COne can't help 
but picture Paisley's wife, 
actress Kimberly Williams 
Paisley.) It's a stunner with 
a well-crafted lyric, 
effectively showing his 
softer side. It looks sure to 
be another chart-topper 
Meanwhile, the label could 
go another four singles 
deep and not lose any 
momentum on this 
album,— D£P 



CLAY AIKEN Without You 
(3:36) 

Producer: John Fields 
Writers: P. Ham. T. Evans 
Publisher: Bug (BMI) 

RCA/RMG 

Why Clay Aiken chose to 
draw direct comparison 
between himself and 
Mariah Carey is 
confounding. After all. her 
1994 top three cover of 
Harry Nilsson's "Without 
You" was flawless in 
execution (not to discount 
the original, also definitive 
for its day). On its own. 
however. Aiken does 
indeed draw upon his 
greatest strengths; a flair 
for the theatrical, backed 
with a bombastic vocal 
that packs a wallop. He 
showcases his own 



personality with novel 
phrasing here and there, 
while production swells 
and flutters with classic 
power ballad fanfare. Still, 
Aiken's return in itself 
raises questions: It's been 
quite a while, he has 
endured a good amount of 
negative press and— for 
AC radio— will his re- 
emergence be embraced 
or viewed as just another 
release from the 
increasingly less 
distinctive 'American Idol" 
brigade? Should be 
intriguing to see the 
outcome, though not as 
fascinating as how Aiken 
will handle his cover of 
Dolly Parton's "Here You 
Come Again" on 
upcoming "A Thousand 
Different Ways." Sounds 
like a trip.— Cf 
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SUN Gone (3:14) 

Producer: Jason Nevins 
Writers: A. Wilson. M. Grant 
Publisher: Gary and Joe 
(BMI) 

Remixers: Ralphi Rosario. 
Moto Blanco. Tony Moran. 
Steve Mac. Jason Nevins. 
John Poppo 
JH Music 

□ Singapore superstar 
Sun, who has scored a 
couple of No. 1 club 
smashes on the Billboard 
charts, continues her bid to 
shine upon the U.S. market 
with super-fresh dancefloor 
popover "Gone." another 
instantly gratifying melodic 
jewel- The song is given 
numerous treatments via A- 
list remixers Ralphi Rosario. 
Moto Blanco. Tony Moran 
and Steve Mac, though 
Jason Nevins really gets it 
right on his radio edit, 
effectively churning the 
beats while letting Sun's 
innate charms hold court 
front and center Bonus 
ballad mix from John 
Poppo proves to potential 
detractors that Sun is the 
real deal as a vocalist, with 
the remixers simply 
revolving around her 
luminescence. Breaking 
Asian artists is notoriously 
tough in the States, but Sun 
is a world-class artist, 
already comfortably 
Americanized and working 
overtime to convince 
minions that she has got 
the goods. "Gone"? Hardly. 
Sounds like Sun is here to 
stay-CT" 
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"Lata NIghl With Conan 
O'Brian" and NPR'i -Atl 
Things Consldarad" help Ray 
LaMontagna entar Tha 
BUrbosrd 200 at No. 28. 
swamping his first album's 
peak of No. 189. And a daluxa 
edition anabies Jcramy Camp 
to ra-antar at No. 56, Jumping 
28-1 on Top Christian Albums. 



OK Go Is hardly tha only 
MTV Vtdao Husic Awards 
banaflelary. Whila wa wall for 
8ayonc4 to rula nait Issua's 
Billboard 200 with 600.000- 
ptus, the VMAs spike the 
Raconteurs <116-99, up 27%), 
All-Amerlcan Re|acts <75-«7, 
up 31H}, Panlcl at tha Disco 
<28-21. up 1S%) and others. 
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Over the Q)untei' 

GEOFF MAYFIELD gmayfield@billboard.eom 



Dylan Stands Tall; Simpson Fades Despite Fanfare 



Did a Bob Dylan album ever reach No. 
1 before this issue? Yes, but it occurs to 
me that some of Billboard's readers had 
not yet been born when the singer/song- 
writer's " Desire" ruled The Billboard 200 
fur five weeks in 1976. 




Linkin Park alactad to 
allow Its music to sail on 
Apple's ITunas store. Thus, Its 
"Hybrid Theory" re-enters 
Top Pop Catalog Albums at 
No. 30 <up 79K) and debuts 
at No. 21 on Top Digital 
Albums, while two tracks bow 
on Hot Digital Songs. 



Nor, for that matter, had any of the per- 
rmers who share this week's top five 
with Dylan taken their first breaths. 

Just a few weeks after the late Johnny 
Cash notched his first No. 1 album on 
the big chart in 36 years, it doesn't seem 
so odd to see Dylan end his 30-year ab- 
sence from the top slot. But while Cash's 
"American V: A Hundred Highways" 
rang the bell with less than 90,000 copies 
during a soft hdiday wedc in a slow sum- 



mer. Dylan reaches the summit with a 
number that would look respectable in 
any climate. 

With visibility aided by his featured role 
in a TV commercial for Apple's iTunes, 
"Modem Times" sells 192,000 in itsopen- 
ing frame. That shatters Dylan's previous 
best Nielsen SoundScan week, and it's a 
sum large enough to lead the page in all 
but 15of this year's35sales weeks. 

His prior SoundScan high had been 
1 34.000 copies, when eventual Grammy 
Award winner "Love and Theft" bowed 
at No. Sin 2001. 

Seeing the influential Dylan replace 
MTV-fashioned Danity Kane at No. 1 re- 
mind.s me of a health insurance com- 
pany's radio spot in which Allison Janney 
speaks of choosing between broccoli "on 
this side" and saturated fat on the other. 
While the history of popular music will 
forever be dotted with momentary suc- 
cesses for prefab acts like Danity Kane, 
Paris Hilton and Ashley Parker Angel, 
Dylan's big week proves there will always 
be an appetite for music of substance. 

'PUBLIC OFFERING: The Beatles 

sang that "Money can't buy me love." and 
Jessica's Simpson's career proves that a 
whole lot of media attention won't guar- 
antee chart success. 



Her fifth album, "A Public AfTair," en- 
ters The Billboard 200 at No. 5 with 
104.000 sold in its first week. 

It was bad enough that sister Ashlee, 
a less talented singer whose career started 
later, has two No. 1 albums while Jessica 
has yet to score her first, but who would 
have guessed that ex-husband Nick 
Lacbey would mount a much larger start!* 

His divorce-inspired collection 
"What's Left of Me" invaded the chart 1 7 
weeks ago at No. 2 with a start of 172,000. 
by far the best showing ofhis posl-98 De- 
grees career — and a bigger week than 
the older Simpson has managed with 
any of her albums. 

There was a moment not so long ago 
when she and Lachey looked like they 
might be pop culture's next Sonny & 
Cher, translating top 40 success into TV 
stardom. Their MTV show "Newlyweds" 
put them in the spotlight. Whether her 
confusion over Chicken of the Sea or buf- 
falo wings on that reality series rose from 
genuine naivete or dumb-like-a-fox cun- 
ning, the result made Simpson a mod- 
ern-day Gracie Allen who could laugh 
all the way to the bank. The pair landed 
a prime-lime variety spiecial on ABC that 
smelled like a series pilot. 

Her third album, "In This Skin," 
started at No. 10on64,000in 2003. After 



"Newlyweds" became a hit, Columbia 
launched a special edition that led to her 
biggest week ever, 160,000 units, as 
"Skin" soared 16-2. 

Yet. despite commercial endorsements, 
a budding movie career, nonstop ink about 
her personal life on grocery<ounter mag- 
azine covers, a release-week visit to Today" 
and a clever campaign that offered con- 
sumers 500 different personalized down- 
load versions of the title track to "A Public 
Affair." this album's starting sum falls shy 
of the 1 20.000-unit splash that placed sec- 
ond album "Irresistible" at No. 6 in 2001. 

AWARDED: It does not offer wall-to- 
wall videos like it did when it launched 
25 years ago, but MTV still moves the 
music market. 

Last week, the channel owned the top 
slot on The Billboard 200, courtesy of 
" Making the Band" creation Danity Kane. 
This week, its Aug. 3 1 Video Music Awards 
accounts for No. 1 on Top Heatseekers 
and several spikes on the big chart. 

Most conspicuous is OK Go. winning 
The Billboard 200's Pacesetter as sales 
almost double (190-118). Its "Oh No" 
reaches Heatseekers' top shelf a fiill year 
after bowing at No. I . the longest gap be- 
tween No. 1 slops by any album in that 
chart's history. 
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BEAT 

READ FRED BRONSON 

EVERY WEEK AT 
BILLBOAR0.COM/FRED 



>>Natasha Bedingfleld is th» 
first r«msle to advance to No. 
1 on th« Adult ConlomporAfy 
Chart in 2006. and the first 
British female lo lead the list 
since Dido in 2001. She 
succeeds Daniel Powter after 
his IS-week reign with "Bad 
Day," and is the first Bedlng> 
field (o have an AC hit since 
another Daniel— her brother, 
who peaked at No. 3 in 2003 
with "If You're Not the One." 

>>Fr«d Bronson also finds 
that "Modern" rocks and 
"Pet" rocks, when he 
discusses the chart impllca* 
tions of Bob Dylan's No. 1 
album "Modern Times" and 
the return of the Beach Boys' 
"Pet Sounds" In a 40th- 
annlversary set. 
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award. It revs 10-4 on Hot Digital ^|0K^H 
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' & Records. — Silvio Pietroiuongo 
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27 


BAD DAY JjS 

DANIEL raWTER lAARiHER BflOS i ^g. 


21 


22 


28 


HIPS DON'T LIE 
SHAKIEU FEAT wrCLEFJEAN tEP|C| 


m 


71 


19 


NOT READY TO MAKE NICE 

OIXIECNICAS iiliL'fllJ 




19 


22 


RIDIN 

CHAMILLIOFIAIRE rUhlVERSFL tfOTOWNl 


_ 






49 


2 


ABOUT US 

UtOO* HOCAH FUT fAUt WALL |:>MC.'SOeE) 


1 




a 


24 


HOW TO SAVE A LIFE 
THE FHAT ^^ . 


7a 


54 


19 


SO WHAT 

FIELD MOB FEAT CIABA , ; CtTFEM) 




25 


II 


THAT GIRL 

FTWIflE J FEAT HHIM FRESH 1 CWMLUMIK iCajMHj 






47 


36 


18 


DOING TOO MUCH 

PAULA OEANDA FEAT BAtY BASH i JlHISI^fllMll 


i 




26 


> 


TOO LITTLE TOO LATE 

JOJO iDA TAMIL', B.ACAtTIOCINDUHIVtllSAC MOIOWN 


7a 


68 


8 


SUDDENLY 1 SEE 

FT TUNSTRLL ' ll ['.■| I ■ VIHiilN TV i 




27 


6 


CHASING CARS 

SHOWPATROL '"..T j SU INTERSCOPE) 






© 




1 


SUPERMAN M 

kROWNBOT L:A ''^^D^.|.L'AMt) ^| 


© 


29 


21 


HATE ME 

■LlJE OCTHETI i irilvEflSAL F^OTaWNl 


74 


73 


8 


WOULD YOU GO WITH ME 

JOSM TURNER ■•' ' h. 


© 


30 


4 


PULLIN' ME BACK 

CMNGY FEAI TYRISE MA KIT CAP'TWI 






43 


47 


6 


HANGING ON S 

CHCflHNE KIMIAU illAniGHt tCIC) ^1 


28 


21 


18 


BOSSY 

ALUS FEAT TOO SHIM1 |ilvE.70MBA| 


7S 


57 


20 


CROWDED 

JEANNIE ORTEGA FEAT PAPOOSE " - -<^0OD| 




26 


10 


HATE ME 

BLUE CCIRSfB : L-riTUYIIi 








SO 


2 


SHOULDER LEAN H 

ItlUHG DBO FEAt II CjRAW HUSfLfAlLAWTtCl 


20 


18 


4 


GET UP 

CIAFIAFEAI CltAMUIOIUIRC iLATACE .'>VE JJMBAi 




95 


9 


REMEMBER THE NAME 

FORT MINOR '.'•-.TlitlC ^I'lT' WSRRER BROS t 







RIDIN- 

CHAWUlOMAWt HAT. KMlTM WWt jLWr.tRSAJ. WTOrtT. i 

BLACK HORSE & THE CHERRY TREE 

CT lUNSIALl -:;■■'! . - ..-J 



23 20 UNFAITHFUL 



© 

31 

32 
© 

© 
© 



30 22 

31 a 

35 10 

37 11 

40 to 

33 14 



© 
© 



SHOULDER LEAN 

lOWfi DdO FtAT T I 5f AND HUS'lE ATIAKIICI 



BUT ITS BETTER IF YOU DO 

MNICl il THf mscn p' ■- : 'ji>l'J(.FD3>m<UiA'A) 

'animal I HAVE BECOME 

TMBtC KOS i:.nA:[ 1.(^.-1 



/CX HOT 

^SINGLES SALES^ 



Ifilf 



TITLE 

ARTIST IMPRINT PROMDTIM LABEL) 



IT'S GOIN- DOWN 

ruwc JOC J. . 1. > ■_ 1 . ■ . 
I KNOW YOU SEE IT 



© 
© 



© 



o 

4* 

© 

ao 



42 22 

46 8 

34 13 

36 12 

47 10 
90 3 
41 30 
44 23 

48 4 

43 S 
77 2 

49 3 



SNAP YO FINGERS 

LA JOW TEAT E All A SEAM TAUL OP THE YTJUHCIAIMOZ iBAI^TVP. 
WHAT HURTS THE MOST 

RASCAL FIATTS i -i -"-11 



DEJA VU 

BtTQHCE FEAT JAY E iCOUVHIA) 



ABOUT US 

BROOKE HOaAH fEAl PAUL wm iSMC S&BE i 



Hp 55 

=© - 

83 58 

(5 90 

E> - 

'i3a 80 

HO - 

ao 72 

97 

92 76 

93 70 
•4 81 
93 87 



© - 
100 99 



AMIGAS CHEETAHS 

THt C^QETAX ains WITH BEIINOR iWALT DtWPi'.MCUVWKlOi 



RIGHT WHERE YOU WANT ME 

JEJSEMCCABTNEV r- jLLi i',::,!! 



liLAFACE'ZaUSA) 



l.-iLIDEPEF JAIA10JM6) 



POP 100: Ttw top Pop singtes & tracks, acconSng to mainstTMm lop 40 radto au»ence in^pressions n 
Broadcast Data Systems, and sales cornpHed by fSetoen SoundScan. See Chert Legend rules and explafHltone. C 2006. VMU 
Business Media. Inc. and NIetsen SoundScan. Inc. Al rights raMrvsd. POP 100 AIRPIA>^ Legend located below chart. SMOLES 
SALES: This data is used to compile both the Billboard Hoi TOO and Pop 100. See Chart Legend tor nMs and explanations. 0 2006, 
VNU Busirtess Media. Inc AM rights reserved HITPnEOICTOR: See Chart Legend lor rules and explanations IP 2006. Promosquad 
and HitPradictor are trademartts of Think Fast LLC. 



, ■ T njDEJA VU 

BSS SEYONCE FEAT JAY I iCuLUUDlA. 


3 


2 


13 


DO 1 mm YOU PBOUDTHKIIf r TO THE stuehs 

TAYLM HICIS 


r» 


3 


10 


SOMEWHERE OVER THE RAINSOW/MY DESTINY 

KATTURTIIE MCnfi iRCAILSI^l 


4 


5 


16 


BUTTONS 

Tl« PUSIYUTOEKIS .AST.I IIITERSCOrEl 


M 


4 


3 


SHE Bl 

ICE mUEE lUI-oYtlL l^ixi 


O 


15 


18 


ROCKY TOP 

THE O&IORIYE IROTHOIS laCCCA.MCA NASRVILLEi 


D 


10 


2 


CHAIN HANG LOW 

JIIIS iGTT'E-l 


3 


6 


17 


ME t U 

LASSIE ■. ■■ -- - -1 HAD BOY, ATLAHIICI 


K> 


12 


8 


DOWN HOME GIRL 

OLH CROV, MSCNCIME SHOW lITTTWTRAi 


10 


7 


6 


UNTIL THE END OF TIME 

FI«IDIE JUK30N ' ! : 




« 


22 


EVERY DAY IS EXACTLY THE SAME 
HtM INCH MAILS -.u lliTLRSCOPti 


13 


9 


7 


STARS ARE BLIND 

PARIS milOll iV.-.J'itH UKOS 1 




25 


6 


KOOL AID 

LIL'BASSTEAT JT FIIHIEY i?lF-Lmtl 


p 


24 


2 


I'M COMING OVER 

DUUn IHAl FEAT P DIM L^Cf EM WHi 




11 


16 


DO IT TO IT 
CHERISH ■-,Hri ...iff L^^UC'I 


© 


39 


to 


GOOD VIBRATIONS 

THE BEACH SOYS , -t " . 


© 


19 


5 


PUT EM UP KNUCK BUCK 

U USHISERE 1 




22 


le 


PROMISCUOUS 

NELLY FURYADO FEAT TTHIALAJID ' '■' Mt' GEFIlH 


|19 


14 


10 


SHOULDER LEAN 

YOWO ORO FEAT Tl -llj'y AiLAIITlC 


30 


16 


14 


GET TOGETHER 
tUOWIMA ' 




17 


18 


ITS GOIN' DOWN 

YUHGJTK b.ijLMlAlj iaolH ATLAHTlCl 


© 


35 


3 


CALL ON ME 

JANfT I NELLY I'.'iniLlFi 


'© 


2S 


2 


LAST CALL 

SRAIIEIAN BIRLS iVFRvF FORECAST ^ERYE 1 




20 


31 


HEAD LIKE A HOLE 

hlAE INCH HAllS 'FiF.jniSCi 


i 


1. 


4 


SEXYBACK 

JUSTIN TiiAsfnjtn :jiyE ZCVSAI 




AH11ST/TII«1)IIR.1SCOTI 



POP 100 AIRPLAY 



Fat Any HUM (88.71 
lUUmtaUMiiimiwBiomni 173.51 l 

4HiiilsTlMMalnu>won(83.71 1 

MtrMfH M BIIII (44.81 a 

H<»1tSmAUkin:(B.1| 

SkM nipper Muunic (78 Jl 
lRMiajM(9t.7| 

Thm wax auiiHi>(6(j| 

RanMlMr TIM NMIN WAMfR IMK. (01 Jl 

vmBM(B8.1) 



Tfea Only DIflmiiG* Balnwi Mmymoffl AJlP Suldd* il Ptms 
Cmntc ocoiTiuact (75.9) 

ADUU TOP 40 

Fx Any HUM (87.21 7 
WWHl«tl1lllltall<unil»(75.1| 14 

HnToSmtUltlrKlts.tl 17 

'WMe Whw YDii'ic Sotor wnn tir (88.71 18 
SiiMitfy I S« nmii (84 Jl 2t 

ADULT CONTEMPORARY 

BtlckH0f1«&Tlll(3l«ITyTEMIflNaH(75.7) I 

0M11wFall(IllLanWIUlM«|CfllJJMBU|75.2) 18 

wt4iHimTiaMoaioun«»|88« 12 

Cniy LAVA (85.51 19 
Win For Me cahtu 189.61 20 

s On CAfmiL (6S 81 22 
Have Yta Ever Seen Hie RdB IMS (884) 24 
MODERN BOCK 

Pill VoNF Maney Where Year Moulh Is Anjtinic (85.8) 10 

LiptOIAiiABOcliaaVEiaiAKruBuciei.O) 17 

Uaa n CariaUta Hmst (6<.2| 20 
Oe N Fer Me Hen 6CFF» 

21 

Chatlag Can mwucan (89.3) 29 

llGoesABaliicju>niR[6S.I) 39 




62 I Go to wvnw.billboard.biz for complete chart data 
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R&B/HIP-HOP ALBUMS 



ARTIST 

WIWIIWT t NUHBtfl ' 0ISTRIBUTW6 LUEl (^RICC] 
YOUNG DRO 

[if gND HUSri.L'*IUHTlC 83Wa'*G (H BB) 




Till* 

Bmi Ttiang Smokmr 



DANITY KANE 



Danily Kana 



Idlewild (Soundtrack) 



METHOD MAN 



4 21. .. The Day After 



■ 



Game Theory 







3 




RICK ROSS 

.1- ■ ■ r r:i ltMiV|69MMOJMG(l3 9Bt 


Port Of Miami 








TOO SHORT 


Blow Ttl* WhlsUvjll 






1 




LYFE JENNINGS 

"Ml.' ---It vj-iv '.'L-:ic -la 


The Phoenbc H 


1 




1 


2 




CHRISTINA AQUILERA 


Back To Basics ^ 




10 7 


4 




CHERISH 

III' ■. <' '.ii:;,' tii-ilui I'? <<Hi 


Unappreciated - 


4 




9 


6 




LETOYA 

1 ■ 1" ?6(f!9Bi 


LaToya ^ 




IDC 


1 




BEENtE MAN 

■II. . -ii. , DES n742','Vl»tG[N )H-9SI 


UndispulKl| 






it 


10 




YUNG JOC 


New Joe City 1 




1 


i 


- 




LUTHER VANDROSS 

r- \- '. ■,■ ;.' "UGiiB'i*! 


The Ullimale Luther VandronH 








13 




NE-YO 

■ .' - tiJ- iOjMG (13 9H) 


In My Own Words H 






13 


14 




GNARLS BARKLEY 

.\'. -y.n'i- .UHhTlC 113 981 


St. Elsewhere H 






g 


- 




KELIS 


Kelis Was Here ^ 


■ 




7 




SOUNDTRACK 


Step Up 






ia 


12 




INDIA. ARIE 

■ii»||\IMRG(t3 98i 


Testimony: Vol. 1, Lile & Relationship^ 


■ 


20 IS 


15 




PHARRELL 

■ ■■■■ '"^StaB'.'INIERSCOPt i13 ?3| 


In My Mind 


2 




16 


0 




CASSIE 

■ " "'l HT (■:■ B3M1 «G Ot 9Bi 


Cassie 






12 


5 




OBIE TRICE 

1- . ■ ;■ . LiPt ,I39B) 


SecorKJ Round's On Me 






20 




CHRIS BROWN 


Chris Brown H 






IS 




CORINNE BAILEY RAE 


Corinne Bailey Rae # 


n 


m- 


16 




BUSTA RHYMES 


The Big Bang 9 


1 


o 


28 


2fj 


3S 


iil.V'tU ^^^"^ J- BLIGE 


eggg, The Breakthrough B 






<• 


9 




DMX 


Year Of The Dog.. .Again jm 




28 


a 


17 




RIHANNA 

■ i]i:Me |139«| 


A Girl Like Me -M^ 




M 


2! 


21 




ICE CUBE 


Laugh Now, Cry Laler H 


1 




32 


1 




T.I. 

GRAND HUSn.L'"l*NTIC SMW.'AS |18 HI «■ 








W 




Lii 


E-40 

SICK Wil> n BMC 49963.mRNeR BROS Oi 9fii 


My Ghetto Report Card ^ 


■ 




33 


24 




THE ISLEY BHOTHEHS FEATURING RONALD ISLEY ^ „ , - 






S 


22 




PIMP C 

.'.fiU: "AP * lOT 1 H(f M(i3J.*SVLUM ilB &«■ 


Pimpalation J 




34 








DJ KAYSLAY & GREG STREET 


The Champions: The North Meets The South ^ 


I 




?6 






VARIOUS ARTISTS 


Crunk Hits Vol. 2 ||| 


■ 




!S 


11 




CHAM 

■ U.M H'..7S',ilfi|11«l 


Ghetto Story - 






M 


23 




DONELL JONES 


Journey Of A Gemini ^ 


■ 


38 


JO 


34 




MARY MARY 

.".■■J3/S0NvyiBIC(1BM) 


Mary Mary 9 




30 


41 


40 




MIKE WATTS 


Pandoras Box 


» 




"12 


29 




AVANT 

■' - . . '(■(■: 3N,'6iFFEN W5B75",ilNrjH&COPi (USflf 


Director 


ii 




A3 


33 




LIL WAYNE 

■ l.'ir.TPSAL MOtaWK DDSi;*- IIMOG Ml 981 


Tha Carter ll||| 


■ 


42 


37 


28 




SEAN PAUL 

■ iS lis 9S:. 


The Trinity -^Jfj^ 




3S 


27 




KEYSHIA COLE 


The Way It Is V iP 




50 


32 




CHAMILLIONAIRE 

. . V I/.; .wpi ii3 9B| 


The Sound Of Revenge B 




P 


31 






PRINCE 


Ultimate 


''**' 








|i;Mi 7J38< 1,35 9fl| 






44 


37 




KIRK FRANKLIN 

1 1 ■ ■■ ariiniC TIOIB'ZOMBA I18SCI 


Hero # 


4 


47 


■nr 


L 


BEYONCE 

- . ■■ ■ '.- MUSIC 118 Sii 


BDay 


tr 






30 




SHAWNNA 

11 . IMIi r] HB. 


Block Music 


i 










BONE THUGS-N-HARMONY 


Oreatesi Hits B 


ii 


50 


i 


« 




URBAN MYSTIC 


Gtietto Rovelallons ll 


a 




P 


31 




HEATHER HEADLEY 


In My Mind # 






S3 


46 




JAMIE FOXX 

■ ■■■J, ilS'iM 


Unpredictable B 




ss 


5e 


51 




YOUNG JEEZY 

' .AMOa«421M0JMG |t39Bf 


Let's Get II: Thug Motivation lOt B 


i 


84 


35 






J DILLA AKA JAY OEE 


The Shining 






6C 


42 




THREE 6 MAFIA 

<ivpHan:[ uiHO^ CDiiiMeiA B4i{ia-soNy uusic iis9t| o 


Most Known Unknown 


m 



P 








ARTIST 

MPMHT t HUMUn i DIStfUSI/tlM lUIL (^KlCtl 


™* 11 


aa 


62 


41 




MARIAH CAREY 


The Emancipation Ol Mimi aB^I 




48 


36 




FIELD MOB 

.1. - '. 1 >' itKRSCOPt (13 9Bj 


Light Poles And Pine Trees ^fe^^B 


m 


SB 


57 




DJ KHALED 


Lisiennn: The Album '^fj 


■ 


49 


46 




ANTHONY HAMILTON 


Aim Nobody Worryin # 4 




S9 


63 




TEENA MARIE 

<- ' '.' '■ . <- ,'i 00C46BiUMflG n3 9Bi 


Sapphire 




55 


43 




SOUNDTRACK 


Tyler Perry's Madea's Family Reunion ^^^B 


■ 


46 


39 




TRAE 

I, ■ ' . Ah i^'fli'^L.E 1AP J LIFE ftU4Q<''kSYLUU (17 9ii 


Restless 


© 


.■h 




39 


HEM EMINEM 

^1j|pm ^Htnv lAFTEFIMAIH 00&S8I* 'INTER scon (13 MS 9B) 


Curtain Call: The Hits B 2 | 




57 


54 




RAHEEM DEVAUGHN 


The Love Experience I^^J 


69 


51 


45 




CAM RON 


Kilfa Season ||^ 




70 


52 




THE BLACK EYED PEAS 


Monkey Business ^H^Hj 




66 


SO 




JURASSIC 5 


Feedback 


1 


B 


1 




MR. CAPONE-E 


Donl Gel ll TWisted |||H 




72 


56 




TONY TERRY 

.. J - KOCM t: SB. 


Changed! jj^ 










RAY CASH 

. SlOM COLLMIfilA 9»Bi<'£0ln' WUSiC HI.Ml 


Cash On Delivery |^ 


Bi 


75 


66 




KEM 


Album 4^ m 


■ 


«4 


U 




THE DIPLOMATS PRESENTS JR WRITER 


History In The Making J J 




77 


61 




THA DOGG POUND 


Call \z Active 


■ 

■ 


73 


63 




CHARLIE WILSON 

■ • . . .-tsai 


Charlie. Last Name Wilson ^^^B 


7» 


61 


36 




B.G. 

=i.*Mt ;s-:«it('ii.'tfii C" Menu "f, 


Play It How It Go Collection 



<♦ FOR A COMPLETE LISTING OF THE HOT R»B HIP HOP ALBUMS. CHECK OUT WWW BILLBOARD COM 



TOP 

REGGAE ALBUMS 



Ii 


2> is 


ARTIST 

lUr-RtNT i NUMien ' KSraiavTMD LACEL 


Title J 








KIbeenie man 


Undisputed 




1 


49 


SEAN PAUL 


The Tnnily |||| 






1 


CHAM 

MADHOUSt. ATLANTIC WUrs-. AG 


Ghetto Story H 








DAMIAN -JR. GONG- MARLEY 

tiHtllO rOUTHSilUFF GONIj'UNIVOISU REPUBLIC OOi-IIG-i'UHnG 


Vftkofne To Jamrock 






MATISVAHU 

OS EPVC 97695-.'S0*ll' MUSIC TWUm 




r 


2 


EASY STAR ALL-STARS 


Radlodread 




km 


BOB MARLEY AND THE WAtLERS 

T. ..- ^ 1 L.Hii-.'l .!■■ .iijrr^ iil,«E 


Gold 




!■ 


BOB MARLEY AND THE WAILERS 


Africa Unite: The Singles Collection 






VARIOUS ARTISTS 


Reggae Gold 2006 


■ 


9 


72 


MATISYAHU 


Live Al Stubb's 




- ii- ",-! ! SONf MOSIC 


D 


E 


a 


TANYA STEPHENS 


RebeluUon 




10 


11 


VARIOUS ARTISTS 


Soca Gold 2006 


® 


14 


10 


ELAN 

■ , ,■ ^ ■■■1 iMEflSCCifE 


Together As One 


14 




25 


BOB MARLEY 

'■ ■ 1^ ■ i ■■- '■■■'[■■LrtiSIBSll.WAOJlO 


Golden Legends: Bob Marley H 




13 


15 


VARIOUS ARTISTS 

■ 'H.i ■(■ . ii".Ti ?ii:i9-iiut LiFf 


Irie Reggae Hits: Best ol Dancehall H 



BETWEEN THE BULLETS rgeorgeablllboard.com 

YOUNG DRO MAKES 'BEST' START 



Kidin^ 'lif;'' '>u<.(.fss of his siiiasli 

"Shoulder Lean" single. Young Dro checks in 
at No. I on Top R&B/Hlp-Hop Albums with 
his maior-labe! debut. "Best 
Thang Smokin'." 

He leads a busy top 10. 
where Method Man (No. 4). 
the Roots (No. 5) and Too 
Short (No. 7) round out the 
big debuts. Each of those acts 
reaches the top 15 of The 
Biliboard 200. 




Dro's Grand Hustle/Atlantic set gives the 
Warner family of labels its I4th week atop the 
chart this year, following No. Is from jaheim, 
luvcnilc. E-40. T.L, Cani'Ron, 
Yung Ice and Pimp C. 

"Smolcin' " starts at No. 3 on 
the big chart with 142.000. If s 
no surprise that the Atlanta na- 
tive's best sales market was his 
hometown, which accounted 
for 7.3% of the album's first 
week. —Keith Cauljicld 



Data for week of SEPTEMBER 16, 2006 I For chart reprints call 646.654.4633 
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120061 



•IBFIM MOHITOUD IT SALES DAT* WWPail) Wl 



Nielsen Ntelsen 

Br(»adciBI Due SoundSc^fi 



m HOT 

I R&B/HIP-HOP AIRPLAY^ 







TITLE 

ARIiST 'iMPR!Htj PflOHOTION LASELl 






w 




•)£ 

5u 

si 


TITLE jH 

ARTIST {iWPftlKI , PflOMOIIOM LABtll 








KTl PULLIN' ME BACK 

Rfil OflHGY FEAI nwtl ISLDI-A UII/CAPITOI) 


it 






24 


45 


BE WITHOUT YOU 

MAHiJ BllGf i :,aF£NlNTEHi;.UP!| 


1 


2 


3 


ts 


SEXY LOVE 

Ht-10 T'vl l-V Ili.V il 


P 




BP 


25 


19 


BOSSY jffi 

KEllSFEAT T0(lSH0nT>;-VtVCIM6AI H 




i 


23 


SHOULDER LEAN 

rOJNG DRD fJAT II i [^HAHO KUSTIL'AILAKDCI 








29 


2t 


FLY LIKE A BIRD 

MABIAH CAflEY ,:;-L*'»[1 iVlUQ- 


1 




4 


13 


1 KNOW YOU SEE \J 

rUKCJQC inf."' :iJ3 OOY SOUTH ATt*NTlCi 








33 


7 


SHE DON'T ^ 

LEIOYA iLAKIIlil., .l|B 


EM 


7 


14 


S.E.X. 

lYFE JENHIWt >'.:MU.iUf4IA MIM) 






pyii 


M 


» 


COME TO ME 

nmmi. MOUSCNeiIIIISHI<BAD BOT. AHANUCI 


1 




s 


12 


CALL ON ME 

iAHET i HEllT . 'li 


Til 




31 


20 


24 


WHY YOU WANNA 9H 

Tl - . '.-.INTICJ WM 




8 


17 


(WHEN YOU GONNA) GIVE IT UP TO ME 

SIHH nui flAT K£)UIACOU ii'F' Ml «NTtCi 


in 






21 


25 


ENOUGH CRYIN ■ 

MAKTJ BUM FCAI IHMK LTH |MAtRlAIICWfiEHiHi'INItRSCOP(| 




6 


13 


DEJA VU 

BETDHCI MAT JAV I ' 1. l>UiMa)A.'^tiWi 


iir 




W 


n 


7 


HANDS UP H 
LIOTD BAMKJ FEAT M Ct«T |G-UWI/INTtRSCOPll -ilE 


9 


IS 


s 


SAY GOODBYE 

CHHlt flROWH 'I,* :i<mA; 






W 


41 


7 


WALK IT OUT 


1 




14 


7 


MONEY MAKER 

IUD*C«IS FEAT PMAflRIlt iOTP PEF JAMIDJWCl 


itr 




36 


28 


45 


CAN T LET GO 

ANTltOh' KAMILTON _ DEF ZOMBAI 




9 


IS 


U AND DAT 

I AO ftdi r i •ani! i, ^(l .>. wid H.'SULWARnefi SftOS i 
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BETWEEN THE BULLETS rg>arg»ablllboard.coni 

CHINGY LANDS FIRST NO. 1 SINGLE 



After stalling at No. 2 with his firsl two chart hits 
in 2003. "Right Thurr" and "HoUdae In," Chingy 
finally reaches the lop of Hoi R&B/Hip-Hop 
Songs with "Pullin" Me Back." His sixth 
ciiart cnlr>' as a lead artist tops the Hot 
R&B/Hip-Hop Airplay list for a third 
wc^ek and the Rhythmic Airplay list for 
a second fratne. It is the first song since 



ip-riuj) I on II 



Giniiwiiic's "Dilfercncos" in 2001 to cool its jcls 
for t\s'0 weeks atop the former before hitting No. 
1 on Hot R&B/Hip-Hop Songs. The song thai 
kept Chingy from the top the last two 
weeks. Bcyonce's "D^ja Vu." falls to No. 
3, one of a trio of tracks on the chart 
from next issue's dcstined-to-be No. 1 
;ilbum. "E'Day." — Gary Trust 



Go to www.billboard.blz for complete chart data i 65 
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Pay The Devil 


7 


n 


64 


63 




JERRY CLOWER 

.■ -.11,1 -irNNii:i.{s00G437'UMEM3 5S| 


Classic Glower Power 


tl 


® 


70 


74 




HANK WILLIAMS III 
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RHONDA VINCENT 
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NICKEL CREEK 


Why Should The Fire Die'' 
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SOUNDTRACK 


A Prairie Home Companion 
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Firecracker 
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Yonder Mountain String Band 
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KEITH'S 'BRIDGES' SPAN RECORD 



Debuting at No. 4 on the strength of 25.000 
sold. Toby Keith's new "Broken Bridges" posts 
the highest Top Country Albums debut by a 
soundtrack in the Nielsen SoundScan era. 
"Coyote Ugly' has the second-highest, hawng 
entered at No. 6 in 2000 and 
leaping 6-1 in its second week. 

Keith is featured on half of 
the album's 14 cuts, including 
the title duet with newcomer 
Lindsey Haun. Sales will likely 
swell following the Sept. 8 
premiere of the CMT Pictures/ 



BROKEN 




Paramount film. 

Keith's Show Dog label issued Haun's solo 
song. "Broken." which Nielsen BDS detected 
at 16 stations during the tracking week- 
"Coyote Ugly' also opened with 25.000 units; 

its top sales week was 81 ,000 in its 
fourth chart week. It logged eight 
weeks atop the chart. Later in 
2000, the "O Brother, Where An 
Thou.^' soundtrack bowed at No. 
57 before clocking a movie-music 
record of 35 weeks at No. 1. 

— Wade Jessen 
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HEARTLAND STAKES FLAG ON SINGLES LIST 



Budding indie label Lofton Creek snares its first top 10 as Heart- 
land's "I Loved Her First" becomes the first debut single by a new 
group to crack that part of the diart in more than 18 months. 

The single gains 3.2 million audience im- 
pressions at 131 monitored stations and 
rises 12-9. the first top 10 by a rookie group 
since Sugarland's "Baby Girl" rose 11-10 in 
tlte Feb. 19, 2005, issue. Diuing a 46-week 
chart run, "Baby Girl" peaked at No. 2, mak- 
ing the top 10 in its 31st week. Heartland's 
song enters the top 10 in its 11th week. 




Data for w«ek of SEPTEMBER 16, 2006 i For chart reprints call 646.654.4633 



{This band shouldn't be confused with the other 
Kansas-based Heartland that charted three country singles 
in 1989-1990.) 

In other top 10 action. Keith Urban's 
"Once in a Lifetime" takes the chart's fat- 
test gain (up 3.5 million impressions) and 
leaps 16-10 in its third chart week. Top 10 
ink hasn't happened this fast since 
Gretchen Wilson's "All jacked Up" rose 
15-10 during its third chart week in the 
Aug. 27. 2005. issue. — Wade Jesscn 

Go to www.billboard.biz for complete chart data i 67 
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10 


10 


GISSELLE 

LIBRE '."..' '-''.MJ: 


11 


9 


VARIOUS ARTISTS 

NSKHmiFTMOniAllRlEltTUHEARttM '. - 1 <0.lSI»T BH H^!' 


12 


13 


GILBEniO SANTA ROSA t VICTOR MANUELLE 
OaSSX)NEBE)S.ll«AHISTaMAi .ril« BMG IIOHIEl 


o 


It 


INDIA 

SOT OffERClin iSG; UNMSIONi IIGi 


o 


16 


EDDIE SANTIAGO 
FWRA SALSA ' I 'RIuERSAl lATI.IOi 


IS 




ANDY ANDY 

tItOMU .'.II'.'. liREAN BOXC'TIET 



REGIONAL MEXICAN ■ REGIONAL MEXICAN 



ff 


§1 


TITLE 

ARTIST 'IMPRINT PROMOTION LABEL) 




§1 


ARTIST 

TITLE 1 VPRllir . OlSIRieuTINC LA«EL| 


o 




MAS ALLA DEL SOL 


o 




CONJUNTO PRIMAVERA 

PARA 1: hllESTRR HISTDRIA I'OIIUVISA UG) 


e 


2 


DE RODILLAS TE PIDO 

ALEGRIL _.L L.-. L LH^lJ , '... -;.'._ laTWOi 


2 


? 


LOS BUKIS 


m< 


3 


ALIADO DEL TIEMPO 

MARIANO BAH8A '"'t^;: ;.L lM: 


3 


3 


LOS TIGRES DEL NORTE 

LA 5ANCA C'El CAHRO ROJO IFGNGVISA UGS 


6 


14 


QUE NO EXISTA NADA 

ZAMO E'.".''USJ 


4 




BHAZER05 MUSICAL DE DURANGO 

ROSAS nojAS 




4 


TE COMPRO 

DUtlO 1 '.' ." ^IIIM 


S 


5 


PEPE AGUILAR 
ENAMORAOO ' .I'^i 


9 


> 


DIGANLE 

CONJUNTO PniMAVfM iTQNO'ilSA! 


o 




BANOA EL RECODO 

MAS lUIHIE QUE HUNCA il-JNOVISAUOl 




6 


ALGUIEN TE VA A HACER LLORAR 

INTOCABLE 'EVll TElE'.iS.^ 


o 


11 


LA MAFIA 

LA HIS'DRiALf LAMAIUl IDSEniBSiMCA A RDU SEWi BMG NORTE | 


o 


9 


SINTI 

LOS INQUIETD5 DEL NDRTE 'lEAQLEI 


8 


6 


DIANA REYES 

LAS NO t DE LA BBMA iMUSIMEAUNI'^ERSAL LATINO) 


o 


12 


QUE VUELVA 

GRUPC MOMEi OE DURAHfiO iDISA) 


S 




GRUPO MONTEZ DE DURANGO 

UCIRROh r CIXNTANUEVA n) .A 




21 


REGALO CARO 

LOS TIGIIES ntl ROUTE ' '."JiiSAl 


10 


9 


RAMON AYALA V SUS BRAVOS DEL NORTE 

ANIOLDG'A EIL Uh I'U VOL .' ' 




10 


PAYASO LOCO 

PATHOllflll 


11 


4 


GRUPO EXTERMINADOR 

PARA II H^ESTRA RISTORIfl ■ ' l\ , . -.i Ji, 


9 


22 


LA GRAN PACHANQA 

SAMOA EL PECOQO i '. . ' - 


12 


TO 


BRONCO: EL GIGANTE DE AMERICA 

HUELLA OFGITAL "I. 




B 


VOY A LLORAR PGR 11 

LOS mELEDDS DEL IIDHTE ' '.T. 


t? 


15 


JOAN SEBASTIAN 

HAS ALLA DEL SOL ' A 


14 


7 


TE QUIERO ASI 

VAIEHIIR I.liAlOE . . ! ■ iL .flM' 


14 


13 


VARIOUS ARTISTS 

ALFRtOO RAMIRtZ CDWUL: UMRf S lUSA. 


m 


IB 


SI TU AMOR NO VUELVE 

LA ARROIIADORA BANDA EL UHOM i n '.^ 


IS 


6 


VICENTE FERNANDEZ 
TRE LEVINS LICEND ' BMO ll'.pll 







Data for week of SEPTEMBER 16, 2006 I For chart reprints call 646.654.4633 
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[si 
o 


t:S SAP 

Ik sis 

I a 


TITLE 

ARTIST it*^«m & NUUBtR PROMOttDN LABEL 

Wnt ^ «c mm m y&m9mj.fm. t mm ks 


gi 

o 


si 
3* is 

31 4 


TITLE 

AHTItT IMPIUXT A NlAIBf R PROMOTION LUfL .'i 
MOVE IN MY DIRECTION 

BANkN*fl«MA '11 li! IMMXtT.TUfL ?00O 


2 






TUflfi IT UP i.OftKESFOLO DAN P RAUHOFEfl MIXES] 

PHRISKILTON 


© 






FLY ME AWAY 

GOIOFRAPP '.■ ■ ■ vi: 


3 


^ 




BUTTONS (D. AUDE MIXES) 








(KSI SEXYBACK 1 
Ula^l iUSIIH TIMBUUUa ME PflOMO.'20MaA [ 


Bl 






CALL ON ME 

JAMn t hELLV ,''.'. r.-:\<,Q 








MY FREEDOM 

CH-1IS Wr.LIS . . - IL'UJn PROWOi'CUBVVE 




9 


6 


A PUBLIC AFFAIR 

JliSIC* SIMPSON ■. '■Z'VO 


ao 






PROMISCUOUS 

NELLY IJ^TADO FE«T TIMUUUID MOSIEV PROUO'GEfFEN 




6 


9 


THE GLAMOROUS UFE 

itim 111' lufjpn ■. - r -:.jiBi!ii«»t*a[t ;iM.iD«i«iw 


m 


12 


13 


C EST LA VIE 

«IM ENGliSM ' ". ^'POMG 


in 


7 


0 


MOVIN ON 

OTIUMIK FtAT iklQH WUIEK KULT PROMD JVW 




36 


3 


SHINE (FREEMASONS MIXES) 

ll/TMEH VAMHKS 1 'KOJ" RUti 




14 


8 


FREE YOUR MIND 

OHSHA KAI 11 ■ ■ II' . V iMC PLUST 


33 


23 


9 


SOMEBODY 

RJCKArcntSSIOdfUTSTRAIIMfiOm -OIUAIK i;i,"l ■'■•'[»( 




S 


9 


LOST 

ROGER SUNCHEI MUllH M3i«.Ul'<1* 


o 


40 


3 


GONE 

SUN IN ■■ ^MMri 




8 


12 


STARS ARE BUNO 

puniSHiiiON AftHNtmiHUs 


as 


34 


10 


CRAZY 

CNARI $ BAm 






22 


4 


IS IT LOVE? 

IIOMlrDt X'.! 


o 


41 


3 


MY NUMBER ONE 

MELIKA t-ACAU ;UU ■■ .IC PLANT 


ID 




5 


I M WITH STUPID 

PIT SHOP 801S ■i-l!'in I'HGMO 




43 


2 


COMMON GROUND 

QtVI IIU 4 -AU lUll fCil IIUL! TWASMU NjDKIQUS PROICKQCM 


m 


16 


7 


MAS QUE NADA 

SIRGID M!ND(S fUT THE luitt ElfD P£U HEtR PHCNU'COKOHD 


□ 


21 


14 


FACE THE MUSIC 

CONJURE OW ?.ir//tfl!lPRriMIJ 


ID 


19 


7 


1 CALL IT LOVE 

irOHELHICMIf " i^DMCl IJIJMG 


ao 


38 


6 


JOHN THE REVELATOn 

DEPECIIE MODE SII^E'UUIE PROMQi'HEPfirSE 


m 


11 


U 


LET ME HEAR THE MUSIC 

LEI FEAT H\i\ H»m ' w r^auo 


40 


26 


12 


HIGHER 

SANHV I FEAT TIHA CHARLES WiZkRO 0006 


•=♦• 


13 


12 


JUST FOR ONE NIGHT (SOLAMENTE UKA NOCHE) 
INDU ■.. K'l V I'M. .mn 


o 


44 


3 


100 STORIES 

IHDF«A 8UIINS "i' i-| r PKIlWd'UK'.'iWS&L RtPUHUC 




10 


8 


1 FEEL FOR YOU 

JOHH KAtlO PHOJECt FlAI GIA » . n: ' MM - ' h.ANT 




46 


2 


HEAD OVER HEELS 

EMEIEE ■■■■■'■ 


o 


35 


2 


DEJA VU 

BtYOIKEFEAT WY-Z UjII >.'^ .■. b''--^~ 


® 






IS IT ANY WONDER? (TALL PAUL MIXES) 1 

UANEuaEFri.CprE PRgM.;) 1 




» 


4 


BE STILL 

KAiKADt ...''i: h-.hM'I 




93 


10 


STRUT 

KEVIN HVIANCE i. ' ■ ■ 




IB 


10 


UNDERGROUND BABY 

ADAM IREEMEH ' i ' . . h 




42 




PRIDE (IN YOUR SOUL) 

ALAEBliLAN'VVi I'lH 




20 


to 


HES A PIRATE (TIESTO FRISCIA & UUHBOY MIXES) 
HAKS21MMER a.'.l; : 'i;- ■■■Rin.ir. 






SO DEEP 
WALKER :MC ' IVCOFII 


ID 


30 


4 


ONE NIGHT ONLY 

(KEMA JOKES AND THE ORtAHS COlUUBIA PROMO 


s 






SENSITIVITY 

SHAPE OA Hi I-; MO 




27 


5 


DESTINATION 

jACiNiAri'i.S'i ■'■Hfim 




37 


13 


TO CALL MY OVtTN 

tuiSMNEiSPMEnES PH-avrj 


ID 


2B 


5 


CHELSEA 

STtFT V.'inri iiF FS.-;w; 


40 


45 


18 


WORLA HOLD ON (CHILDREN OF THE SKY) 
■MIKURVEltOW/SIIViR .HMX :'50^'ir>UMV HCV 


■ 


M 


« 


BOSSY 

KELIS FUt TOO SHORT JI'.E PRDUO^OMBA 


ao 


49 


11 


CALLING 

KOISHU t HUSH FEA! SUUNKE SHAW COROLE SS PROMO 




r 


|top ELECTRONIC 
^ALBUMS. 


1 


P 


r 


m 




E AIRPLAY. 


1 


31 is 

T Id 


ARTIST 

riTit li/mtn « NUMecfl ; DisTRiiiniiie label 
KIgnarls BARKLEY 

BCSST (iSniMER(r]lVHTinnil70M3'.AnMTC 


1 
■ | 


ii 

1 


1 n 


TITLE ' 
AHiisr iiMpH^ii PHOMOlinri iabEII 
Kl AINT NO OTHER MAN 1 
EES CHRl&TIU AGUILEFU HC^RMG 1 


s 


2 


6; 


gorillaz 

DtMCIOAfS' :vB3S'VIRGtN 


B 


2 


7 


10 


PROMISCUOUS 

NELLY rtlRIAOO FEATUMNG TIHBAUUID MOSirF/GEFFEN 




3 


43 


MADONNA 

coFir!isiQ«i]«AQucEKawinA>i.<4L^BROS 




3 


3 


6 


SEXYBACK 

AUSTIN TIMBERLAIf .L ..''/ti''. 


D 


EE 


a 


BT 

IKISIIMARTUmHRICO'S IMOt 




- 'i 


6 


6 


WHAT A FEELING 

PETER LLTS A DOMIMICO NERVOUS 




4 


44 


IMOGEN HEAP 

SPEIIK Fan TDtfitSaf RCA VICTOR 72532 




O 


15 


4 


BUTTONS 

nc PLISIYCAT MLLl FEAI SNOT OOOG A&M wnilSCOPE 


I. 


S 


28 


CASCADA 

EVIRTTIME WE TOUCH ROBBINS 75064 




e 


5 


13 


CRAZY 

GMRLS BARKirr ~''~ AMDiSN. lAv^ 




6 


30 


SHE VhTANTS REVENGE 

M *■>'! aim rwfUiuaftMUtttfRawurrinwcM 


{ 


7 


4 


12 


UNFAITHFUL 


















6 


9 


13 


ZERO 7 

IKl UARDIN II |ilLlMM*.'AtlAhI< (SIMAG 




• 


9 


4 


ROCK THIS PARTY 

RMINOAIKI ■- i.fcll -'• H'wuiT ',..EB .MEUTDWrt Bfff 


m 


a 


11 


FATBOY SLIM 

m ifiwisj Htn •mi w una <«:tiT Htu ist^iMR^s 


■ 


' Q 


11 


7 


ITS TOO LATE 

DIftIV SUUIH us IVERMOflE .ll,--". 




7 


2 


NOUVELLE VAGUE 

BANDE A F»RT . - ■ I'tiCHFRQG •OOe-li'V! 


i 


10 


10 


9 


CUT 

mjMB CURB 


iL 


10 


13 


OAKENFOLD 

A IIVELY MIND ■ ■ ill I'-lKh-fi BHOS 


1 


11 


7 


17 


LOOK ON THE FLOOR (HYPNOTIC TANGO) 

IMAMRAMATHE . ''i- Li:. ZODD 


ID 


E 


a 


STEFY 

OKAKt ALBUM '. - ' ' 




i> 


8 


10 


A PUBLIC AFFAIR 

ASSICA SIMPSON EPIC 


P 


12 


u 


DJ LIL- CEE TREVOR SIMPSON 

ULTRA.WHlEIIOILtlF.; t4:l 


i 


<D 


E 


a 


LOVE DONT LET ME 00 (WALKING AWAY) 
DAVIO OUCTTA VS. THE EM ULTRA 




13 


19 


TIESTO 

Id uiXH sf aimu s us ugeui im uto ^ija ku 




O 


22 


5 


SATELLITES 
SfmMER ftOBSINS 




16 


14 


VIC LATINO 

THHFVIMIX*? tHM[U!;:ifiC£M74«'TI«IIVE 


t 


1S 


14 


18 


GET TOGETHER 
ttAOOMA M'AFiNER BFIOS 


&• 


11 


B 


SOUNDTRACK 

THE DEVIL WtARt PnWlA<'JI 4.IMj'WARMEn BROS 




1« 


13 


6 


CALL ON ME 

JANH » NEILT VIRGIN 




IS 


26 


GOLDFRAPP 

SUPERNAIWE '.1 •>.■ • 


■ 


17 


19 


15 


WORLD, HOLD OH (CHILDREN OF THE SKY) 

lOBSINClAH I- lI'MMi BOV 




19 


16 


THIEVERY CORPORATION 

«flSlONS ?iM ■■ . i' - ■;i;iT IDUMGt OSS 




IS 


12 


17 


TRACKING TREASURE DOWN 

GABAlEl A OAESOCN ORGANIZED NATUdl 




10 


10 


PET SHOP BOYS 

FUNOUtENTAl M' 


■ 


10 


20 


3 


HE S A PIRATE 

HANS ZIWHER LT y^Hlt 


ao 


20 


17 


GOTAN PROJECT 

lUNAIICO ■ r: ■ . '.fi-: bROUF 




ao 


16 


17 


WHATS LEFT OF ME 

NICK LACHET /l.iMBA 


li 


14 


5 


BELANOVA 

OUlCE BEAT ■ il;r.: = .■IIIND M630) 


i 




17 


11 


STARS ARE BLIND 

PAAIS HILTON ^'APhER T ['^ 


m 


17 


8 


CUT CHEMIST 

THE UOIEKl'I LtSltHIW -. rOWH 4B»&-AlRNIfl BROJ 


m 


22 






ABOUT US 

BROOKE HOOAH FUTUMMt PMl WUl SMC 'SOBE 


23 


PfV THE HAPPY BOYS ■ 
■Igfl TRANCE PARTY [VOLUME A| RiJEEiRS 7SE^3 Hi 


i 




1 


IS IT LOVE? 
NO UAtK 




21 


8 


PEACHES 

IMPEACH Mt BUSH jr. i •■BEQOARS GROUP 










MAN EATER 

NELIV Fim«M MO£LEV,'GEFFEN 








VARIOUS ARTISTS 

DISNEmMIXMAHUWA!.! DISIItt fielJM 


1 




TELL ME VI/HY 

WPEHMOOE ULTRA 
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EURO 
DIGITAL TRACK 





JAPAN □ 




UNITED KINGDOM 


IMS 1 
WEEI I 


ii 


lIOUMOtCIUI Urutl HPTfMU S. tMB 




li 




HNE OfFICUL UN CHARTS CO | SCrTfMIER 3. 20*1 


1 


NEW 


FEVER AND FORTtlNE (RRST VERSIOK/DVO) 

em jotrnim • •rii<uit.Mi nt 


1 


13 


JUSTW IiMBEHLAKi JIVIZOMBA 


s 


NEW 


TAIYO NO UTA 

MORUtM«NE .liNV 


8 


2 


HIPS DON'T LIE 
SHAJUU FT. WTCUF JEAN EPIC 




NEW 


FEVER AND FUTURE 

GYM r ■■n- ■ -.\lI.WENr 


m 


1 


DEJA VU 

HnmCE NNOWIES FT. MT-I COLUMBIA 


4 


NEW 


UN ROCK STAR (LTD EDITION) 
OWUIX MM! SONV 


4 


NEW 


1 DONT FEEL LIKE DANCINQ 

SCISSOR SISTERS i .'LU" 


■ 


NEW 


TAIYO NO UTA (FIRST LTD VERSION) 
Kunu MMM som 


5 


35 


CHELSEA DAGGER 

IRATELllS I.-.. 


a 


30 


SORAFUNE/DOl 001 DOI 

tOiW L^ I'iHi.a, 


6 


3 


RIOIN' 

CMAHILLIOIUIM FT. KRATIK BOM CASH MONEV UNIk'ERSAi 


T 


NEW 


THE FORTH AVENUE CAFE 
L'MC a CIEL KIOOH 


7 


; 


CHASINQ CARS 

SROW PATROL MtllMM'l.lLMn:^ 


s 


6 


SALAMANDER 
HLEGAiUKll GflOWING UP 


8 


5 


LOVE DON T LET ME GO IWALKINO AWAT) 

DAVID i;ilEITA VE IHt E£Q .1 / : 


s 


5 


GANARA (FIRST LTD EDITION) 

SUKIMUU ICDIl BUG riJT.i-Dl.:iE 


0 


6 


ME « U 

CAISIE riEXISELELTIDEEBAD t^' AlLAJITlC 


10 


4 


EllRTV OLD MAN 

uuTMON ui snns vktor 


10 


4 


EVERYTIME WE TOUCH 
GASUSAZOOtJiriD 



GERMANY _ 


ii 
1 


hI 

NEW 


IMEOU tONTROll StPIfMBEfl t. JOOt 
lOUO HOTEL ISLWtO 


2 


NEi' 


SEXYBACK 

JUSTIN TIMBEHUlU . k'tV^WB* 


3 


2 


UNFAITHFUL 

(UHUIPU > > JAM 


__4 


1 


DANKE 

uvHfi Huaoa '.>?,■:} mcouk 




3 


LIKE THE WIND 

VIHIUHI FT MALIC URBAN 


e 


4 


CRAZY 

fiiuflLi uncirr oawinDWNr'ATLAHTic 


7 


WW 


ICH GEH IN FLAMMEN AUF 

flDSEKITOU ISLAND 


a 


5 


BUTTONS 

THE PUSSYCAT DOUS FT. SHOW DOGS A&M/IHTERSGOPE 


. • 


e 


PROMISCUOUS 

NaiY FUftTUO FT T1HBUAND MOUEY.'fiEFFEH 


10 


8 


MAN EATER 

KUT RHmUlO MOSlEViGtMEH 



FRANCE 

SINGLES 



AUSTRALIA 

SINGLES 



CAN ADA □ 

DIGITAL SINGLES 



ii 


ii 


ISHEP'lEOPi'TITE LIVE) StPTlNIBER 5. MOA 


is 


ii 


lAfliAi SEPTEMBER ]. »Dfi 


ii 


ii 


(SDUNDSCAHI SEPTEMBER Ii. 200A 




1 


FACON SEX 


1 


2 


1 WISH 1 WAS A PUNK ROCKER... 
SANOI TM« RCA 


1 


1 


SEXYBACK (MAIN EXPLICIT VERSION) 
JUSTNi TMBItAXE J<VE SONY BAIG 


s 


2 


COUP OE BOULE 
unjuiur MUSIC 


z 


I 


SEXYBACK 

JUSTIN TMEBSIEJUEE . . ■ JC'USA 


2 


2 


LONDON BRIDGE (EXPLICIT VERSION) 

FBWIE .ViLL Jil.l ■.--LfiSCCiFL UMYEHSAL 




5 


ROCK THIS PARTT (EVERVBODT DANCE NOW) 
BOB SIKCIAR FT CUTEE-B mLOW mRWCnOM 


3 


5 


HIPS DONT LIE 
EUNIRA FT VrrCLEF MM EPIC 


a 


3 


PROMISCUOUS 

NEUT FOnTAM FUT HBUiAM MOSIEV^^EFFEN.'IJNRIERSAL 




4 


ROC 

lUDIYA ; :: mmsia 


4 


4 


UNFAITHFUL 

HIHA1NA .1 1.' 


4 


4 


CRAZY 

CNAHLS BAIUILEY I'TAMl ort aTLAnllC WARNER 




6 


LE TITOU 

riTOU EE LAPINOUHV LABEL 


B 


3 


BUTTONS 

THE PUSSYCAT DOLLS H SNOOP 0008 AAA*. IRtERSCOPE 


: " 


9 


HATE ME 

BUM OCTOBER UNIVEflSAE MaliJ'A'M URIVERSAL 




NEW 


L OR DE NOS VIES 

FTGHTAnSJIVE 


e 


6 


PROMISCUOUS 

NEILT EDNTAOO FT TMSAUEND M'i;.ltY LLMcl. 


s 


8 


WHEN YOU WERE YOUNG 

TTK KILLERS -..iMi .rnvLRSAL 




NEW 


UNFAITHFUL 

flWAMIA :rl JAM 


7 


7 


MISTAKE 

STEPHANIE MCNtTDEM UMA 


7 


10 


ALL 1 CAN DO 

CHANTAA KRCVIA2UK COLUMDlA SORY BUG 




7 


EMMENE-MOl AVEC TOI 

Ptmi EJEMA BECAUSE 


a 


8 


AINT NO OTHER MAN 
CMIST1HA ASUILEflA RCA 


8 


6 


AIN'T NO OTHER MAN 
CHNSTIHA AOUILERA nCA^ORYBMG 




9 


DIRAS QUE ESTOV LOCO 

HKUEL AJI6U MUMOJ lA .^ilMLLllA 


a 


10 


WHO KNEW 


a 


b 


CALL ME WHEN YOU'RE SOBER 

EVANESCENCE FIIND-UP 


10 


10 


MOVINQ ON STEREO 

PAAITOPAN 


10 


9 


WHAT S LEFT OF ME 
Nld LACWY JIVE.'ZDUBA 


10 




BUTTONS 

nCFUISYCATDDUSFIAEMOBPOOOe AAAbYNTERSCOFtUWERSAE 



ITALY 1 

SINRI FS 


1 


ii 

1 


tFtMimiEUEN) SEPTEHNEN A. ESH 
SEI PARTY Dl ME 

ZERO ASSOIUTD URRIERSD 




3 
2 


SIAMO UNA SOUADRA FORTISSIMI 

OaCCO ZAAOME UNYVERSO 

ZIDANE IL A TAPE (COUP DE BOULE) 

EAPLANCRE STEAMROLLER 




12 


QUELLO CHE NON Tl HO DETTO 

MOOA ^ : M 




WW 


DEJA VU 

AJ YU4II.I KNDWLII FT JAT.I COLUMBIA 




7 


AN EASIER AFFAIR 
BEOnOE MICHAEL .vi .t .'M-'IC 




6 


STOPI DIMENTICA 
TUIANOFERRD CAF^TDL 




9 


STARS ARE BLIND 
PARIS MLTOH MAHNLR BROS 




14 


SVEGLIARSI LA HATTINA 

lEM ASSOLUIQ UNIVERM 




g 


HIPS DONT LIE 

IMBUIIA Ft Biros JEAN EPtC 



SPAIN ™ 


!i 
1 


_ EAST 
WEEK 


(PROMUSICAIHEBIAI SEPTEMBER S. EDM 

THE REINCARNATION OF BENJAMIN BREEG 

IKW MAtOEN CAPITOL 


2 


3 


VIVIR PARA CONTARLO B.'W HACIENDO LO 

VIOLAOOHES Ba VERSO HHiLD" 


3 


4 


MOSQUITO 

LOCO LOCO 1HE DANCE DIVISION 


4 


2 


HIMNO OFICIAL DEL SEVILLA FC 

ELARREBATO 


a 


5 


DIABULUS IN MUSICA 


e 


NEV 


DANCING 

CARIOSJEAH CfcPlIDL 


7 


e 


GET TOGETHER 

MADONNA 'AAniEK BROS 


a 


10 


WE ARE THE CHAMPIONS (DING A OANG DONG) 

CRAIT FND€ WftCin PLCORDS 


• 


NEW 


HOCK WITH YOU 
IBKHAEL JACKSON Lr L 


10 


13 


THEY DON'T CARE ABOUT US 
MKNAEL JACKSON fP^': 



THENEITHERI-ANDS — 


ii 


ii 


IHEOA CHARTS BVJ SEPTEMBER 1. EMB 


1 


mi 


ALS DE MOROEN IS QEKOMEN 

JAN SMIT ARIl^l s CDMPARV 


2 


7 


BOTEN ANNA 
BASSHUNTEA WAilNER 


3 


1 


TOPPERTJEI 

GUILLEHMO TROPYCAE OAMHT UMVERSAC 


A 


3 


ROOD 

BIAIICOB4mSIErai'<JL>DOI| 


■ 


4 


0ANCE4LIFE 

nmOn.BEAJajACBLACKHOAE 




1 


JANNES 

LJIATMEVflSJCNR 


2 


2 


J.J. CALE 

COLLECTED L'hVERSAL 


3 


NEW 


BOB DYLAN 
HOOERN THAU COLUMBIA 


4 




BELLE PEREZ 

G0T1TAS OE AMOR PRINCESS 


a 


] 


CHRISTINA AQUILERA 

BACK TO BASICS RCA 









ii 

1 


ii 


IRIEESEN SOUNOSCAN INIERNATHINAEI SEPTEMBER IS. IBBB 

1 DON'T FEEL LIKE DANCIN' 

SCUSOR SISTERS 


8 


3 


SEXYBACK (MAIN EXPLICIT VERSION) 

JUSTIN [lAIBIHLAaE 


8 


4 


CHASINQ CARS 

SNOYV PAIMDL i -i . ■ - l^^E 


4 


6 


PROMISCUOUS (ALBUM VERSION) 

HELLY Fl1TAn-3 FEAYLHIRG TIMBAAAND MOSLEYi'GEFFEN 


a 


S 


HIPS DONT LIE 

SHAA.RA MAI;IR Mi Y^rCLEF JEM EPiC 


a 


NEW 


RUDEBOX (RADIO EDIT) 

ROUBLE LYILLIAME > < . .. 


7 


2 


DEJA VU (ALBUM VERSION) 

BEYDHCE FEATURING JAY i Ol. 


a 


7 


AINT NO OTHER MAN 

CHRISTINA AGUIEERA P,"A 


a 


9 


UNFAITHFUL 

RIHANNA ' Cli .'>''<■■ 


10 


B 


LOVE DOMT LET ME GO (WALKING AWAT) 

DAVID fltlSTTA vs. THE EGG GUSTO 


11 


10 


YOU GIVE ME SOMETHINQ 

JAMES MURP1S0II I ■ .H 


13 


12 


NEVER BE LONELY 

THE FEELING SI AND 


13 


NEW 


CHELSEA DAGGER 

THE FPAIELLIS 


14 


11 


CRAZY (SINGLE VERSION) 

GNARLS BAHALET OOlY^Tj'AN AILASTIC 


ia 


17 


U + UR HAND 

PME LJiLi:;:nv?A 


ia 


15 


MANEATEH (ALBUM VERSION) 

NELLY FUHIAOD ■■ - : 1 - ■ '. 


17 


18 


ME & U (MAIN VERSION) 

CASSK . .'.1. 


te 


13 


EVERYTIME WE TOUCH (RADIO EDIT) 

CASCAGA ,'DClAS:i 


18 


NEW 


SOMETHING ABOUT TOO (SINGLE EDIT) 

JAMEUA 


ao 


14 


STARS ARE BLIND (ALBUM VERSION) 

PARIS HUTCH ■ ■ 


'- 






AUSTRIA — 


li 
1 


ii 

NEW 


lAUSTRIAN IFPI. AUSTRIA TOP 4t| SEPTEMBER A. EOBB 

DER LETZTE TAG 

TOAWHOTa ISLANU 


2 


! 


STOP! DIMENTICA 
TUUNO FERRO 


3 




UM BEI DIR ZU SEIN 
CmiSTMA STUERABEH POLYDOR 


4 


3 


UNFAITHFUL 
HMAHHA SRP.'DEE JAAI 




4 


BUTTONS 

m PMSVCNT POEAJ FT. SHOOf 006« AlM.INTERSCOfE 


m 


it'.' 


HANSI KINTERSEER 
MEINLl-ilL meine hlimat AHITE 


2 


BOB DYLAN 
MODCRN TIMES COCUMBIA 


3 


NEW 


MANDO DIAO 

OOCTOOCHRASVMUIE 


4 


NEW 


IRON MAIDEN 

A liATTER OF UFE AND DEATH CAPITOL 


a 


3 


CHRISTINA AQUILERA 

BACK TO BASICS RCA 



NORWAY =11= 




DENMARK -H 




ii 


IVEROENS OANG MORTNAYI SEPTEIBSER B. INBB 




li 


li 


(IFPIiHIELStH MARKETING RCSURCHt SEPTEHtEfl S. IMS 


1 


t 


ONE 

■BAJnr J. BAJ8E nUIMAIHIACHGEfFEN 


1 


1 


BOTEN ANNA 

SASSHUHTFH 




2 


UNFAITHFUL 
MMHMNE SRPlCin JAM 


2 


2 


MR. NICE GUV 

IHIM DlflHUU v. 


a 


4 


DEJAVU 

BEYONCE KNOMIEES FT. jn.E COEUUBiA 


3 


A 


BRUDEVAL5EN 

TEDOT FEBDERSfH i f.''.:«S*L 


4 


3 


AINT NO OTHER MAN 

CmXIMA AfiUHEM RCA 


4 


5 


THE REINCARNATION OF BENJAMIN BREEG 

inD«MAID(H . ]. 




NEW 


SEXYBACK 

JUSTIN TIMBfKAJZ JIVE.70MBA 


a 


3 


REMIXED & REVISTEO 

MADOHNA '.MVLt^i:., i\Ar,tj[R bFiOO 


pw 


NEW 


BOB DYLAN 

MODERN TIMES COLUAABIA 


1 


NEvy 


BOB DYLAN 

MUOERM IlMiS III 1 Ml' f'i 


8 


NEW 


IRON MAIDEN 

A MAFTCn OF UFE ARE) DEATH CAPITOL 


2 


MEW 


POUL KREBS 

KU DEH HAUTf DARt BlrVE MINT CMC 


a 


1 


N KURT E LIND A.HOLM,'A.FUENTES 

HAELELUJAK LIUE .mii> HW . lllllvEHSAI 


3 


NEW 


ERANN 


4 


NEW 


CC COWBOYS 

EVR] LTV - LTD EDITION IM 


4 




DODO ft THE DODO'S 

WTS ARIOLA 


a 


2 


BRUCE SPRINGSTEEN 

WE SHAU OVERCOME - THE SEEGER SESSIONS CDLUEIH A 


a 


4 


OTTO BRANDENBURG 

DEH nOHE DTTO HU EUl 



PORTUGAL 

AIBIIUC 


li 


ii 


IRIM) SEPTEMBER 4 TBOE 


Mm 


1 


FLOR 

FEOFUNdU SOU ElVRE 




4 


ANDRE SARDET 

ACUSTICO f JnCL 




2 


MICKAEL CARREIRA 

MICKAEL VIDISCO 


4 


3 


JUANES 

HI SANGRE SURCO 


B 


6 


JOSE CID 

BAEJLDAS DA MIABU VMM FAROE 


e 


9 


PAULO GONZO 
PAULO GONn COLUMBIA 


7 


5 


TONY CARREIRA 

AO VniO NO COUSEU ESPACIAE 


a 




DZRT 
DfllfilHAE FAROE 


8 


10 


BEE GEES 

THEN) CHUTEST NETS - THE RECORD POL'SGR 


io 


a 


FF 

Ell AOUI FAROE 



GREECE 

SINGLES 





ii 


IIFPI GREECEOELOITTE A TOUCHE) SEPTEIUER A. IBM 


1 


1 


OLA 1 TIPOTA 

MIRHALIS KHAIIIfilAHNIS 1 I.IYI^SAl 


2 


2 


EFTIKHOS 

THAHOSPETREEtS-ti.tl. 


-8 


3 


SUMMER IN GREECE 

GIORG0SMAJOHAKIS>lF^''FH 


4 


A 


AGAPI AKHARISTI 

GIDRGCS TSALAIS ' . ' Ml 


.8 


S 


GIA SENANE MPORO 

CHRISTOS OAHTIS 'r ■ L'C 




1 


SHAKIRA 

OMAFEXATIDNVOIIEPIC 


2 


3 


SLAYER 

CMnrtElimi AARVER BROS 


a 


NEW 


CHRISTINA AQUILERA 

BACA TO BASICS -i ^ 


4 


10 


MUSE 

BLACK HOLES AM REVELATIONS ~LLIL".I > 


a 


2 


JUANES 

HI SAAEORE SURCO 
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EUROCHARTS 



SINGLE SALES 





3i 


CUnOCMflTS AM COHhUO lY IILL>0*IU1 mOM IHI lUTIOIIJtL SINGIIS UNO UBUH 
MLIS ClUHTS OF ZO [UHOPEAH COUHTRICS. SOTCHItn 1. IMI 


1 


40 


SEXYBACK 

JUSIW TIMBEHLUE JIV: JOMB* 




3 


UNFAITHFUL 
nUMU SAP DEF JAM 


■1 




HIPS OONT UE 
■MUOM n WKtir JIM EPIC 


■ 
■ 




DEJA VU 

•milCE nOmU Fl COLIMSIA 




4 


CRAZY 


1 


6 


FACON SEX 

THIUl KWG ULM 






COUP DE BOULE 
U nUE UP MUSIC 


a 


NEW 


DER LET7TE TAG 
Tono Hsra iuaho 


' 8 


IS 


ROCK THIS PARTY (EVERYBODY DANCE NOW) 

BDB SIHCLAR FT. CUTEt-S YELLOW PRODUCTION 


10 


15 


ROC 

HlDITil ,. '.'r 


t« 


17 


STARS ARE BLIND 
nm HILTON .'.'--:.|r BROS 


IS 


; 


AIN T NO OTHER MAN 

CKRISTlMA KOUILIRA HL A 


1 " 


14 


MANEATER 

HlUT fmUM MOSLEV.'GEFFEN 


14 


11 


LOVE DONT LET ME 00 (WALKING AWAY) 

DAVID QUCTU YS THE EI» ULbK.l 




WW 


1 DONT FEEL LIKE DANCING 

ICISSOR SISTERS -ijL': >T 




ALBUMS 


li 


§i 


SEPTEMiniiaM 


1 


NEW 


IRON MAIDEN 

A MATTER OF Llf( AND OEATH i: = ''''<:iL 


2 


NEW 


BOB DYLAN 

MODERN TMIEt COLUWBIA 


!. * 


1 


CHRISTINA AQUILERA 

KACI to BASICS HI. 


4 


2 


NELLY FURTAOO 


■ 


NEW 


KASABIAN 

imrtn cciuuBiA 


a 


4 


SNOW PATROL 

tTtS OPtNfli:llOli"POL>001 


: T 


NEW 


MOTOR HEAD 

DUOf DEJITHSPV 


a 


NEW 


MANDO OIAO 

OHTOOCMUSTMirrf 




11 


MUSE 

HAM HOLES AM) RmUTWMI HEiniU 3 


10 


5 


SHAKIRA 

ORAL FIMTIONMOL !-Hi 


j" 


3 


RED HOT CHILI PEPPERS 
STADIUM AACAMtJM ftX^\lc fpr.s 


12 


6 


KEANE 

UMDfR THE IMN KA ISLAND 


; 13 


a 


RIHANNA 

ASniMEHES-ParjAM 


14 


NEW 


CHARLOTTE GAINSBOURG 

S.SS B« :i.L'55 




20 


PINK 

m NOT MM LAf ACL'ZOMBA 




RADIO AIRPLAY JL 


W 


II 


RHHO AMrUT wrQIIiUTIOII FROM IT EUMriAN nUHTMES Al MOHrTDUD AND 
TKIUIATED AT HiaKR MUIK COHTWl 

SEPTIHBEne 70DB 


1 


2 


CRAZY 

GKAHLS BAHKLff T'Oi'. 'i I'] ,'. >i ATLANTIC 


2 


1 


HIPS DONT LIE 
HUniU FT. WTOff JEAN EPIC 


N 


a 


UNFAITHFUL 

MiAMA :■<■■ JAU 


4 


s 


AIN'T NO OTHER MAN 

CNMtTIU AGUNilU HCA 


■ 


i 


WHO KNEW 

nKLAFACMOMBit 




9 


1 DONT FEEL LIKE OANCIN' 

•cum nTBK poiyoor 




e 


DEJA VU 

KTOKE Ft JAV-Z COLUMBIA 


r 

• 


6 


SMILE 

ULYALtB("!L,-. w-.'.li-'f . V: 




10 


LOVE DON'T LET ME GO 

□AVID CUETTA n. THE at GUSTO 


10 


4 


MANEATER 

tmit FURTADO MOSirf QEFFEN 


\'» 


13 


SEXYBLACK 

AirM TWKRUUCC JivE JOMOA 


12 


12 


ME & U 

CAUS '.;> t ;.f LECTION BAD BOV ATLANTi: 


i« 


36 


ROCK THIS PARTY 

BOB SINCLAR FT CUIEE B -i-l!;-* PRDDUCIfOS 


14 


11 


MAS QUE NAOA 

SIROO MEMOES Ft THE BLACK EYED PEAI HEAR CONCORD 


[» 


26 


PROMISCUOUS 

IKUT FUmAW n. T1HUUMI IWSLEV/6EFFEN 












'is 


§i£i 


ARTIST 

TilLE iMPdiNT A ^JUiltH . l»b:RWUT1NG LABEL 










MICHAEL BUBLE 

m^lTHTtME MD.RFPniSE ^B^ASIVAFUIER IROS « 


■ 








CHRIS BOTTI 

LIVE wmi ORCHESTfU A SPfCUL GUCSTI COLliMBIA S045a,'SO«IT MUSK •< 


Nil« 


mm 
WM 






CHRIS BOTTI 

TO LOVE AGAIN THE DUHS COLOMBIA 77505'SONV MUSIC « 


■ 


'•' 4 




IB 


NAT KING COLE 

THE VERT BEST W NAT KIMG COU CAPnOI. h9i:i 


■ 


11%'' 




13 


ELVIS COSTELLO & ALLEN TOUSSAINT 

THE RIVER IN RfVEHSE V-aVi fOHECAST 0C-66E(3 Vt • 


■ 


19 


g 


41 


MICHAEL BUBLE 

CAJGHT IN THE ACT T4J REPRlSE 'l»AI4,'WARNER BROS ■*. 




W 






CHRIS BOTTI 

WHEN 1 FAIL IM LOVE T'lL -. Mf'H ■5::~; MJf.lC t> 


w 






103 


MAUCLCinc KCTnLlUA 

CAHtLISS LDVt !■ " ■ r - ; 




BP:- 




2 


NANCY WILSON 

lUHNlD TO BLUl " '.. lOJJMElARC 


t 


! 10 






KATIE MELUA 








12 


DIANA ROSS 

BLUE 1 >.iv'--i>.ll MOTOWN 00SB94<VMfl0 


f 


IS 






OR. JOHN 

MEdCEBKABT ^1 lit : ■■( MMl.BIG 




m 


■ 


i 


KENNY GARRETT 

BEIOND THE WULL 'it ; L.H '^33 rtARNER BROS 




m 


E 




OAVE HOLLAND QUINTET 

CuniCAl '- - - 




Kk 


14 


7 


JOHN PIZZARELLI WITH THE CLAYTON-HAMILTON JAZZ ORf^STRA 

DEARHn SINATfiA - ■ - 










THE DIRTY DOZEN BRASS BAND 

WHATS CDING DH - ■ ' ■ ' jl ■ ■v"rii MLISIC 




wD 


16 


40 


TKELONIOUS MONK QUARTET WITH JOHN COLTRANE 

AT CARNEGIE MIL " i- ■ -. ..i ■ 






IS 


10 


THELONIOUS MONK WITH JOHN COLTRANE 

THE COMPtETf 19^7 RIVERSIDE RECORDINGS nr. tl^'^ iii ?i'lT»i JUt't i.' i ^ 




1^ 


17 


S 


MIKE STERN 

WHO LET THE cms OUI' '^lADS V 3111 




to 


18 


3 


PATRICIA BARBER 

MYTMOLOGIfS-.. ■ 'I'll! 5SS6-I O^G 




■■m: 


21 


18 


FRANK CATALANO 

MltMTY BURHER I'-' tJI 




@ 


24 


19 


VARIOUS ARTISTS 

imuci Df mz Vim RAMSET LEVHS. SWWCASE lRSMEOIA 968700 >*■ 








TOMASZ STANKO QUARTET 

lONTAHO - '.' ■ ■ ■ I '. vrH.J, ' lA'^bl!:;-, ■jHClUP 






19 


32 


LOUiS ARMSTRONG 

THE DEflNITI^f COLLECTION " ^ :.■ \ir-<ll i:"n:% :.ES DmSSa.L'ME 




m 




TONY BENNETT 

CRf ATtST HITS Of THE »M RPW COLUMHi* BJ.Vfl Si^Hf MUS : 









1 








i 






^ T ^ k t Lx.^l2006 


r 




rop 

CONTEMPORARY JAZZ 


li 


Si 


ARTIST ■ 

niLE iMPfllKlI & MlWBfR ' OlSTRIDUTIIK LAKL 


1 






KIfourplay 

B|^9ll', III" I'l. KCA VICTOR 








THE RIPPINGTONS 

;'UII4 ANNIUEHSAfll ' M'CO CONCORD if iul 


1 






wayman tisdale 


i 






PETER WHITE 

RAHN MVUUmil!, ' LOlLfUUlA 9->»9^'SON1 MUSJC 


m 


4 


( 


THE JA2ZMASTERS 

JAi^MASTtflS V ( Hi-> ■. ^ UttaHM m?Z:1l2 


• • 


6 


2 


LEE RITENOUH 

SMOKE H MIRRORS 1; •'fAK ?)(lOt,<COMCOAO 




7 


S3 


HEHBIE HANCOCK 

rOSSrBIUHEE Mi/iR HANCOCK 7D01X'UECIon 


O 


9 


20 


MINDI ABAIR 

LIFE LESS OROtNAAT CRf 0D6???.V0 


• 


10 


10 


MICHAEL FRANKS 

RENOErvou;; )N nio >.0[.^i n'^^t 


10 


11 


32 


KENNY G 

THE ESSfNIIAL KINKY G L E i^ACV.'AniSIA 7S487,<nMG 


<D 


14 


47 


JAMIE CULLUM 

CATCHING TALES .'[^ivt FURECASUUNtVERSAL 0aS47B<VG^UURQ 


12 


13 


to 


DAVID BENOIT 

FULL CIRCLE ■ H'' i. -i-l 


13 


S 


IS 


MARION MEADOWS 

OHESSED 10 CHILL MiiLi:: HI- .j-.m 


o 




SPYHO GYRA 




WrilAmD IN A DflEAM HEADS UP 3107 




II 


94 


KENNY G 

AT LAST THE GUETS ALBUM ARISTA 67470l1tUG 


IS 


17 


23 


GERALD ALBRIGHT 

IkEW BEGINNINGS -'tl> Ir :(! [ONCOHD 


17 


16 


13 


WILL DOWNING 

THL BEST OF WILL DOWMIKG THE HiLLEIUIIUM COUiCTMM HIP-0 OOABSauME 


ia 


15 


43 


RAMSEY LEWIS 

WITH ONE VOICE N.' '''.[i,' <i,',' 60699'BlG 


i» 


It 


IS 


EVERETTE HARP 

IN THE MCMENT ir ii V40 




21 


SO 


BRIAN CULBERTSON 

ITS OM TONIGHT l,f.C UIM13VVG 


*t 


12 


34 


EUGE GROOVE 

lUSI FiElS RlMT tARADA JAZZ fiOmfllG 


22 


22 


47 


KIRK WHALUM 

Kl'IK WHALUM PERFORMS THE UBTFACE SOMGBOOt RENDEA'OU^ 51 12 




B 


a 


ROB WHITE 

LET (T RIDE f ." ■-<':>bi ORFHf jf. 


24 


20 


23 


PIECES OF A DREAM 

PIUOW TALK <-,,\\:\ i -Ai ■■ 


2S 


25 


2S 


ERIC DARIUS ■ 

mi GETTING SIAflTEO I.ARAOA Ml tOSW BLCi ^ 



h §1 



TOP 

CLASSICAL 



CLASSICAL crossover! 



ARTIST 

TITU iMPRIHt & NUMBER OiSTHIBtlTIMG LABEL 

Bthe s browns 



ARTIST 

IITLE IWRfllNT a KUIJ8ER / DtSDUaUTM LABEL 

ANDREA BOCELLI 



in A. 





3 


49 


ANDRE R1EU 

THE FL'lhG 3UTCHMAN C't'taN 1 '573 






2 


2 


72 


IL oivo mn 

ILDIVO II.:' ilLUUBlA 93963.'SO*lY MUSIC # " 


m 


9 


101 


YO YO MA WITH ROMA SINFONirTTA ORCHESTRA (MORRICOHE) 

rO-YD «* P-ars E.MMG WORtUCOHE SCm*' CLASSCAl BM3 VAillftWOtVS n 








3 


9S 


ANDREA BOCELU ( 

AND1EA !-Hi. ■-. i:035UUNIVERSAl CLASSICS GROUP 


i * 


5 


2 


SALVATORE LtCITRA 

fDRBIOCEl tOk'E ■ . .^:SICAL 788SZ.SONV BUfiMASTeBWOfiKS 








4 


33 


IL DIVO 

ANConA I'l ' ':nLuuBiA;e9i4;soMV MUSIC 




6 


102 


ANDRE RIEU 

tOSCAMl : J l 








5 


it 


ANDREA BOCELLI 

AMOR .[NtMUSICa06l44.'VNIV£RSALLArW0 




8 


3 


VARIOUS ARTISTS 


1 






5 


43 


SOUNDTRACK 

PRiDf A PWEiUOICI DfCCA 0O«m'UNrv(HSAL CLASSICS GROUP 




7 


45 


ANDRE RIEU 

NEW YEARS IN VIENNA I ■! M \}.-:b;: 






7 


7 


2S 


MORMON TABERNACLE CHOIR 

THEN SINGS MY SOtlL •.'VW:'}, TflSlRNACK ChDIR rOOlf. 


o 


13 


4 


VARIOUS ARTISTS 

MOIAflTi : _ >i.- -.' I I. .-R5AL CLASSICS GROUP 








S 


70 


SOUNDTRACK 

SIAH WHO Oisaa ■ ICVUH O Tl€SnM'.»,-.u.'-, j/^ :<.■.:>■ it.'^ IMj IWiTlfWOHS ® 


Pi 


12 


n 


THE 5 BROWNS 

THE 9 BHOViNS 1- . ~ - 1 [Al 66007. SONY IMG UASTERWORKS 9 


If 




• 


9 


41 


JOHN WILLIAMS YO-YO MA ITZHAK PERLMAN 

MEMOIRS IK A CIU.HA<S(XINQTTIACK| :.:<-<< '.,;. ' i. -J i : -i-, rvWt> U>.SIimVOnCS 


10 


16 


49 


RENEE FLEMING 

SACHED SOKGS I'l "I ■ '-r. . - -.- . K 






10 


10 


3 


SOUNDTRACK 

WDHID TPADf CENTfH M r,- 1. LAS5ICAL 840b^SOtfY ftMG MASIERWOflKS 




It 


74 


YO-YO MA THE SILK ROAD ENSEMBLE 
aufiOACJOiBWYS BtvoHCTMEHomzDN-s"';. J-.- '~y:--M,w^-ir''//-^--. 








11 


to 


VARIOUS ARTISTS 

STHLING O'JT GN PANIC AT THE DtSCO VITAMIN 9155 




15 


17 


DAWN UPSHAW; ATLANTA SYMPHONY ORCHESTRA (SPANO) 

GOLUOV AfNADAMAR FQUtlTAIN Gf TEARS : " "it : ■■ ".;""i;^" j^-iir 






e 


14 


45 


SARAH BRIGHTMAN 

10*. j«»;iuiA'^'«<t MMmumMHmGSuKnmiiKuiH.TMMiMaAsaagRiP 


ID 


22 


3 


GUSTAVO OUOAMEL 

BEETHOVEN SVMPMOh^ES ND ; i 7 : LOfiBS-S UNIVERSAL CLASSICS GBCJ'' 






13 


12 


17 


SOUNDTRACK 

THE D» vine; CODE i.i.i-S IJNlVf R!i»l CI ASS CS r.^SlI" 


m 




JUAN DIEGO FLOREZ 

SENTIMIEMTO LAIlhfl 'i r, MvERSAL ClASSICS GROUP 








15 


51 


MORMON TABERNACLE CHOIR 

LOVE ISSPOAEMMEflt -I'.T.N lA&EHNAC;! tHQifl W)t 7 


i- 


14 


4 


VENICE BAROQUE ORCHESTRA (MARCON) 

MVALU SBffOMA FOR JTTWGS 4 OWCERTD FW SIWBS X iXBTSU ft¥6AL IIAEJC: jHt W 








la 


34 


CHLOE 

WALKING IN THE AIR M*SHATIAH 4?W! BlG 




19 


11 


VARIOUS ARTISTS 

THE INSTTIE WEDO:HG COLLECTION Lir.lt "aOJJ 






m 




16 


BOSTON POPS ORCHESTRA 

amehica .r^'.. '.LAi: cs ooos ariemis CLASstcs 




21 


27 


SOUNDTRACK 

MATCH > li- 






® 


17 


62 


BOND 

EIPtGSr.-F THE BEST OF BONO MBailfCCA004HaVWEflSAl CLASSES GHOIPO 


ia 


23 


6 


GIULIAND CARMIGNOLA'VENICE BAROQUE (MARCON) 

VIVALDI : .. .. >.-ji : 'M, l^: . " 






ia 


16 


46 


HAYLEY WESTENRA 

OCiTSSfT . '. ■jl54*0.LfWVEBSAl CLASSICS GROUP 




■E-E 


vm 


ANNA NETREBKO ROLANDO VILLAZON 

VIOttlTA SELICIIDNS f ROM U IHAVIAIA Hi. UMvt^'.a'.l -Ul^ii^S ^HuL*' 






19 


19 


22 


SISSEL 

IMID F«.il*aiL[ lid r; n(]*.1J0'llNIVER^Al CLASSICS 6R0I»P 




■Ml 




JOSHUA BELL 

THE ESSEHTIAL JOSHLiA iEU DECCA ODS IBS,' UNIVERSAL CLASSICS GROUP 






20 


20 


too 


SARAH BRIGHTMAN 

Ll^L fM^M lAi. VLGAS '-^lULHU AfluCL S;i(Jf .B. j 


m 


NEW 


CONCERTO KOLN 

MOrAffT ! ,, - i- ■ - 'i .^RSAL CLASSICS GROUP 






21 


21 


7 


KLAZZ BROTHERS A CUBA PERCUSSION 

MOIAHT MEns CU« SOrlV CLASSICAL B4<53.'&OMX BMC UASTERWORKS 


22 


17 


18 


MITSUKO UCHIDA 

BffTMOVEH PIANO SONATAS PMtLIPS O0ti79 UNIVERSAL CLASSICS GROu-" 








BE 




RONAN TYNAN 

RCNAH ■■ ■ 1 iii; ibhj, UNIVERSAL Cl*SSfCS GROUP 






MAURIZtO POLLINI 








25 


46 


THE IRISH TENORS 






CIKlPiN hQCTUHhfS " -■ ■ ', .L : ■'• . ' i ^ifCS GROUP 








SACHLD A SmHItUAA JOUmeY RAZOR IL lit iini^ 




20 


8 


ESTONIAN PHILHARMONIC CHAMBER CHOIR IHILLIER) 

RACIIMANIHOV ALL NIGHT VIGIL XAM.iriM,! M'.INr.U ^allbi 
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VARIOUS ARTISTS 

SiniMG QUARTET TRIBUTE TO MMES ILUMT VITAMIN Ul i7 
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D 


RICHARD EGARR 

MOZART FANTASIAS A RONDOS HAiTV:^!^ LIUKC' ?071t: 










NIGEL HESS FEATURING JOSHUA BELL 11 

LJtOKS H UIVIMKR (SOUNDHttCKI CLMXAL QMT. MA.'iTIRAOA^ . J 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION 



TOP 

DIGITAL 




Sales data compiled Irom a compr«nesN« pod ot U.S. music merchants tiy 
SoundScan SaJes data tor R&B hlp-hop retail charts is compiled by Nielsen 
SoundScan Irom a national subset of core stores that speciaize in those Qenres. 

0 Albums wtth the greatest sales galr» this WMk. 



I Where IrwIiNtod, (hit awsfd Indlcales (hs t»e 

I with the chart's t o rp os t urvt increase. 



I Where irxHuded, this award incScatss the tlHe wtth 
I the chart's biggest percentage grtiwth. 



Indlcales album entered top 1 00 of The Billboard 200 
and has twan removed from Healseekers chart 



PniCINQ/CONFIGURATION 

wn ■UpgaaWd list or equrvalent prves, which are projected 
•s. after price indicates album only available on DualDtsc. 
CD/DVD after price indicates CD.DVD comt>o only avaJlabte 0 OualOIsc avail- 
able t CDi'DVD combo available * indicates vinyl LP n availabte. Pricing and 
vinyl LP av8ilat>1tty are not included on all cfwls 



Mlk^[ciHE^«j;ME«i:] 



Compiled trom a rtallonal sample of data supplied by Nieteen Broadcast Data 
Systems. Charts are ranked by numtwr of gross aud>er>ce Impressions, comput- 
ed by oross-lfllHi uncmg exact times of airplay wtth Artjitron listener data The 
ewMpBona are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modem 
Rock and Adult R&B charts, which are ranked by total detections 

9 Songs showing an ir>crease in audience (or detections) 
over the previous week, regardless of chart movement 

RECURRENT RULES 

Songs are removed trom the Hot 100 and Hot 100 Arptoy charts sImuRarieously 
tr they have been on the Hot 100 tor more than 20 weeks and rank below SO Songs 
are removed trom ttw Hot ft&BHip-Hop Songs and Hot RAB Hip-Hop Avplay charts 
■anuRaneously if ttiey have t>een on the Hot RaS VI^Hop Singles & Tracks for more 
ttnn 20 weeks and rank below 50. Songs are removed trom the Pop ITOarKj Pop 
m Airplay charts smuRaneousty if they have been on the F>op100 tor more than 30 
weeka and rank bak)w 3a Titles are removed from Hot Country Songs If they have 
been ontha ctwt for more than 20 weeks and rank betow 15 in delscSons or aiNS- 
enoe, provkM that Vwy are not sHll gaming enough audlenoe pointi to bullet Songs 
are removed from the AdUB Top 40. AduR Contemporary. AdutI RAB. and Hot Dance 
Airplay charts if Ihey have been on the chart for more than 20 weeks and rank betow 
1 5 {20 (or Modem Rock arxl L^n) or (I they tiave t>een on the chart tor more Itwi 52 
weeks and bekw to. 

SINGLES SALES CHARTS 

Irom a nattonal sample of retail store, maee 
acted, oomptled. and prtwtded by 
b SoundScan. For R&B/Hlp-Hop Singles Sales, sales data is complied 

ll aubeet panel of core RAB/'Hip-Hop stores t;y hUelsen Soundscan, 
kffie greatest sales ^alns- 



9 CO single avai1at>le. ® Digrtal Download available. O DVD single available. 
O Vinyl fMaxi-Single available. O Vinyf Single available O CD f^axi-Slngle 
t. Conftguradortt are r>ot knckjded on all singles charts. 



► HITPREDtCTOR 
t£f hxUcales OHe earned HilPrecfictor status in that particular format b^ed on 
research data provided by Promosquad. Sor>gs are tasted onltne tiy Promosquad 
using multiple listerts and a naUonwMe sample of carehilly profied musw cort- 
sumers. Songs are rated on a 1-5 scale: final resuNa are tiased or weighted pos>- 
Ifves. Sortgs with a score of 65 or more (75 or more for country) are judged to 
hew Hit PolentM; oHhough that lMr>ctwnark number can (luduate per formal 
baaed on the sirertglh of available music For a contplele and updated list of cur- 
rent sortgs with Hit Potenti a l, commeot a ty, pois and fncra, please visS wwnviiKpre- 
dKtor.com- 



Com piled from a na^onal sample of reports from club DJs 

9 Titles with the greatest ctub play increase over the previous week. 




9 Recording lr>dustry Assn Ot America (RIAA) oerttficalwn tor net shtpment of 
500,000 aMxjms (GoM). ■ RtAA certification for net shipment 
tor 1 mllBon units (Ptatlnum). ^ RIAA ceittfkstion tor net shipment of 10 miUion 
units (DIamofKl), Numeral wtlhin Plabnum or Diamond symbol indicates album's 
muM-platinum level. For boxed sets, and double aitxjnts wtth a running time of 
100 minutes or more, the RIAA multiplies shipments by the number of discs and< 
or tapes- Certification lor net sfvpments ot 1 00,000 units (Oro) . Cediricalion 
of 200.000 units (PtaUno). Certification of 400.000 units (Multi-Ptatlno)- 

i SINGLES CHARTS 

^ • RIM oafMctfton tor SO(M)00 pakJ (fciwnkiads (Gokf) .■ RIAA cerSka^ 
1 tnflHon paid doMnkiads fPlalinum). Numeral wutrn platinum symbol ridicales song's 
multtplalinum level. RIAA oertrikatkm (or net shipment of 500,000 singles (GoU). 



9 RlAA gold certvtication tor net shipment of 25.000 units lor video slr>gles. 
r RIAA gold cenificatXMi for net shipment of 50.000 units lor stKirtlorm or 
longform videos. ■ RIAA platinum ceitificatian lor net shipment of 50,000 unite 
for video singles ' ~ RIAA platinum cenitlcaoon tor sales of 100,000 units tor 
sfxintorm or longform videos. 

[ OVO SALES<VH8 SALES/VIDEO RENTALS 

' •rim gold OBiHcrilon far net sNpmanl of 50.000 unka or $1 mlllton In sales at 
auggaatad ratafl pifoa. ■ RIAA pMlnum cerHflcailon tor sales ot 100.000 units or S2 
million In sales at suggested retail price IRMA gokl ceniflcation tor a minwnum 
sale of 125JM0 wilts or a dollar volume ot $9 millKKi at relaU tor Iheatrlcalty released 
programs: or of at least 25,000 units and $1 nuiion at suggested retail for rren-the- 
alrical titles IRUA platlrujm certllicatton lor a minimum sale of 2SOM0 urAs or a 
dollar volume of S1 8 million at retail tor Itwatrically n itoase d programs, ai>d of at 
least 50,000 units arxl S2 million at suggested retaU for non-theatiical titles. 
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ARTIST 

tiiLE 'v<.'K[ra & Nuw»H ; omnauiiNQ LAUl inuci) 
KB PANE COOK 

iQvl HARMFlti tr SHMLlMa COMfDV CENIftU 0017 iie.M CD.DVD: • 


a 
• 


' « 


1 


X» 


THE DOORS 

BEST Of HE [JUaRS .i.-flA ASYLUM 6D345'ELmTflA (Ta 9^1 


□ 


N 




PINK FLOVD 

CAH» SIDE (IF IHF MMN 'r-;- . Jf.inr- .te m ID 9Bi 




n 


11 


150 


It'l'lVtU EVANESCENCE 

[SlQIiH FALIEH AIND'UP 13063 (19 96) 


□ 




t4 


-gg TIM MCGRAW 


B 




7 


G15 


BOB SEGER 6, THE SILVER BULLET BAND 

GHtAUSlKlIS ■ tOJa^.tGSBF 


m 




1 


149 


JOHNNY CASH 

IS BIGGEST KITS ■ irnLWftA |liASM,TLE1 SBmSCNV WWSIC )1 1 M T 


B 






THE BEACH BOYS 

P£I SOUHOS taiii AHmVEHSARY . . ■ ■ i ill i . 






e 


563 


TOM PETTY AND THE HEARTBREAKERS 

GREATEST hits ■ I '.i ■ i. ■ ' i. 






s 


199 


THE BEACH BOYS 

THE YEIIY BEST OE TMS BEACH BOYS SOUHOS OE SUtAKER . > . • 






1! 


303 


THE BEATLES 




12 


S 


508 


CHEEDENCE CLEARWATER REVIVAL 

CHRGitltlE THE GREATEST HITS i^STAS' 2' CDTJCGR3 i1" 9B T2 S8; 


□ 


IS 


10 


lie 


MICHAEL BUBLE 

TAICrtAEL BUBLE n- PRISE ABS/GWAflEEER BROS |I9 9S| 


■i 


14 


13 


745 


AC DC 

BA,^A IB BLACA - ' i f " m: i ir- '. v'l' MUSIC (18 98( 8' 




IS 


15 


73 


ORIGINAL BROADWAY CAST RECORDINQ 

wi:aed ■.. ;.AS&ics GflOilR its 9^ 


e 


IS 


!4 


95 


LYNYRD SKYNYRO 

All TIME GREATEST HITS Ml , . . - jl.' '■?ai:98l 


■ 


17 


IS 


963 


BOB MARLEY AND THE WAILERS 

IEGETa: THEeEST0llOBIMflL[YAM)n€IMUn^,ETGOH(»l>M)SA(ElHEMit.lUli < ' • 




IB 


17 


404 


DEF LEPPARD 

VAULT GREATEST H'TS 1fllD-1tn MERCUKV MBTiaUME <IS 98.11 9B. 


B 


IS 


19 


47 


JOSH TURNER 

LOU tEACI TRAIN ML.Y RASEIVIILE OO097A.'UWeJ) (TG SB'S 98| 


■ 


10 


16 


206 


BON JOVI 

CROSS ROUSIERGJRY 52601IUME II8 9ILII 9B| 


D 


t1 


20 


766 


METALLICA 

METALLICA.LEATRA61113-;AG<iaS»<l) 981 




22 


21 


654 


QUEEN 

GBUTEST HITS HT1LL>VEOOO IBUW |1B M'lT 981 


a 


23 


2< 


135 


NICKELBACK 

THE LUHG HOAO . -! 'i . TiHtft aidAOa'IDJMO (18 fl*' 1? 98l 


■ 


24 


22 


675 


JOURNEY 

JOURNEYS GREATEST HITS lEGACYlCOlUAABIA 85B8SiS0NV MUSIC fT8 9A ' " i^' 






27 


236 


NOBAH JONES 

COTAE AWAY WITH ME . . .E NOTE 3;0BB" BLG (17 981 




M 


23 


40 


THE BABY EINSTEIN MUSIC BOX ORCHESTRA 

BABY EIASTEIK 1 Jl 1 ABY ClUBICB fliJERA VISTA B^IHA S WALT DISSEY iT 9 ; 


e 


o 


33 


99 


THE KILLERS 

HOTEUSS i ii.il- lOJMIi|1198| 


B 


2B 


25 


118 


JACK JOHNSON 

ORANUOR .1 ■ iHl. IRUKIVERSAL REPUBLIC 075017* UWRG ET8 9Gi 


■ 


IS 


29 


140 


STEVIE WONDER 

THE aEEIRlllVE LLIIECTIOM UEEIVERSAL UOIOm UEV 0G6T6A.'UhlE |1B.B6| 


■ 




BMsm 


LINKIN PARK 

IHYSHiD THEDItY] . ■ 9 fiflOS <77SS 11898.17981 


w 


o 


■e-anir 


JOHNNY CASH 

SUPER HITS : : . lUfllA IEIASEIVILLEi 6B77iiS0KY ABUSIC |9 98,'5 98) 


m 

~ 


32 


30 


157 


LED ZEPPELIN 

EAIA Y aAT8 A lATm ant W Kn V inSfON niAB M AM n« A- ANTT ATE 11) V, rv 


B 


31 


32 


193 


U2 

THE BEST Of 1918.1998 SlAlin i ?Jei3 iaJMG llB 9a 1? 9b 


B 


o 


« 


67 


SOUNDTRACK 

THE CHEETAH GIRLS lEPl >'. i I HE' B60126 <G 98) 


B 


as 




179 


JACK JOHNSON 

BRUSHEIRE EAIHytaiES . l H '- .■IIVERSAI REPUBLIC 8M99A* UAAflG itB US 


B 


o 




LINKIN PARK 

METEORA ... ii'.ii III: A81BG* 119 981 


B 




3B 


204 


COLDPLAY 

A RUSH OF BLOOO TO THE HUD CAPITOL AOSOA' HB BB'tl 98l 


■ 


as 


31 


204 


KEITH URBAN 

GOIOEH HOAO Li ■ . . .|ASHVIILE 37936 (Ifl 9» i0 98l 


B 


© 


43 


184 


JIMI HENORIX 

Ci71iH.HCElCN0nn:Tl<BESTDf JMICMMXEAPfF»CEieflflIll116n-UAi I'll ).. [■ i- 


B 


40 


35 


26 


DAVID BOWIE 

BEST OF BOWIE i'-' 1 1 1.:9 RGIK .18 98 CDl 


• 


41 


41 


162 


JOHNNY CASH 

JOI*« Y CASH AT fOLSORI PWISOK lili»CY COJABA WafALAl BWaSKY 116A: 1 1 ■ .yST S i 


B 


42 


37 


119 


SHERYL CROW 

THE VERY BEST OF SHERYL CROW aiAE OOTB71,'1NTERSCDPE il6 9B) 


B 


o 




BEYONCE 

OAHGEROUSLY IN LOVE CrxLVBIA SG3a«' 'S0KY EAUStC 118 98 17 98| 




44 


2« 


107 


EAGLES 

THE VERY BEST OF WARNER SIRATEiyC MAHAETING 73971 i75 99. 


B 




« 


196 


RASCAL FLATTS 

MELI .191 STREET TCSClliHOLlYHrOOO ll8 9a.l?98| 


B 




47 


439 


ABBA 

GOLD - OHEATEJT mtS PDLYOORIAMA 517007 UIAE llB 98117 98) 


□ 




40 


92 


CHRISTINA AQUILERA 

STRIPRED ■ ■ -VG 118 98.17 981 




4S 


48 


57 


ROB ZOMBIE 

PAST PRESENT A FUTURE .H'E't IIOTOAIlUME 117 9B CDi'DVDl * 


• 


4S 


39 


56 


RED HOT CHILI PEPPERS 

G9EATEST HITS .'. -"'.t. -. 9.i9^.iaB8l 


B 


o 


u.am 


LIONEL RICHIE 

THE OEFINinVE COLLECTION LVVEHSAl MOTOIA'H.UTV 068140 UME i1H9S. 


B 











TOP POP CATALOG: Catalog Altxims are 2-yeBr okl titles that hav* fallen below No 
toe o'l inc Uiliuoard 200 or re-Issues of older albums. Total Weeks column reflects 
cr-;rr,b netl AeeKs title has appeared on The Billboard 200 and Top Pop Catalog 
Ait^ur-s TOP INTERNET Reflects physical albums ordered throuot^ Internet mer- 

t.'i,i,-ii;.. Ui^.^'tl oil :t ii.i ri..!iE-,i.--r: iiv Nnjlseo SoundScan. Catalog DtleB are iricluded. 
TOP DIGITAL Ofti^ . i mnlele alt)uin bundle throu^ digital download 

■j'.-i- L'.i5 BILLBOARD BIZ CHART: See Chart Legend tor rules and explarwilorts 
' 2006. '/NU Go^ tii_ -.. .m,^.l[ I iL. jnd Nielsen SoundScan. Inc. All rights reserved. 
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BOB DYLAN 

JM6IA i SONT Muse 
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2 
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DANITV KANE 



DaEiEtv Kane I 



JESSICA SIMPSON 



APutllcAffairl 



Game Theory! 



RAY LAMONTAQNE 



Tdl The Sun Turns Black I 



WeiBlH (Soundtracil I 



Eyes Open I 



THE FRAY 
OK GO 



How To Save A Lite 8 



CHRISTINA AGUILERA 



SOUNDTRACK 



The CneeIahGlrts2| 



SOUNDTRACK 



METHOD MAN 



4:21-- TheDayAtteri 



NICKELBACK 



TOP 

IHTERNET, 
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'.l-'|ilM A TIUM8ER ' OlSTRlBI/TlNa LABEL 


Tl.,.|| 


1 


i 
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Kl BOB DYLAN 

Pl^^i - .-SOEEVWUSICS 


Modem Times j 1 


2 






JESSICA SIMPSON 


A Public An^ir • 

mm 


3 


2 


3 


CHRISTINA AGUILERA 


Back To Ba&ics H|^| 


4 


5 


2 


DANITY KANE 


Oanity Kane 


S 


m 


RAY LAMONTAGNE 


Till The Sun Turns Black 


6 




17 


GNARLS BARKLEY 

" ■ .'• "ili.ir ATLANTIC 


St. Elsewhere ^1 


T 


11 


6 


TOM PETTY 

■'1 • . .\tRl;.H HHOl. 


Highway Companion |||pfl| 


8 




SOUNDTRACK 


Broken Bndijes 


e 


12 


16 


DIXIE CHICKS 

-'i-a :.OEiy MUSIC 


Taking The Long Way ^^j^ 


10 


10 


2 


OUTKAST 

;.!.•. ■ . ■ .1 i.iVRA 


idlemW (Sounmrack) ^i'lj^ 






OLD CROW MEDICINE SHOW 








DFMIITHEJlTEBMIlin«0CTIUW#MIO«aeiW 3K! aHl AnWTJ, .V.a' 1 .1 134 


13 


20 


17 


RED HOT CHILI PEPPERS 


Stadium Arcadium 


14 


14 


5 


KIDZ BOP KIDS 


Ml Bop1Q,^'^B 


IS 


IS 


19 


MARK KHOPFLER AND EMMYLOU HARRIS All The HaaOTutTnii^ 
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ROCK ALBUMS 


■TO 
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ARTIST 

TITLE (IMPfllHI ; oisiRnunM lUOi 


i 


O 






KIbOB DYLAN 

WEm IMOERII TIMES iCOLUMIkSOKV HUSiC) 


1 


o 


3 


36 


NICKELBACK 

klL iMt HIGH] KiASOKS iHijlDnunflE^t.'lDJUGl 


o 


4 


12 


HINDER 

£IT«£HE B[ri*VIOB aWVEflSAi. REPUBLIC ^JMflSl 


o 


16 


36 


JAMES BLUNT 

BACK TO BtDUM ■ CL(STAa3. ATL*NTlC.6Gi 


s 


1 


2 


MANA 

*MAH [S C0MBAT1B lW*nNEH l.AIirtA, 


o 




35 


PANICl AT THE DISCO 

» FEVfB TOJ CAMTtWERT OUT iDECAVPASCC FUElED EiV HAME-ti 


7 


6 


25 


THE FRAY 


o 




1 


RAY LAMONTAGNE 

- 1 1 TH^ sii), JiiUHi BLACK irA:vnwGi 


o 




1 


CR0S5FADE 

i*u NCAWAf iL i^UMBIA'SOtT' MUSIC. 
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HATEBREED 

SUiT'EwlCl ■ iM: P,iNMt"fl'10J«3| 


11 


5 


4 


BREAKING BENJAMIN 


at' 


a 


17 


RED HOT CHILI PEPPERS 


m 


10 


22 


BLUE OCTOBER 

fOlLEO '. .: i..'_ MuI.,V>, UMR^i 


ID 


12 


8 


SNOW PATROL 

ETES OPEN.*" .L'D:.BAiM iMERSCOPEI 


m 




^6 


STONE SOUR 

COME WHATiEVEfll HAT (ROAOFIUNMEReIUWS) 
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TITLE 

. ftf i L "I- Ti:;h ITING LMEL & NUUBEfl (PRICE) 


Principal Pettormers g 
S 








1 


R1 SILENT HILL 

Bm::.;nv FiCIUHES HOWE UntRlmMEKt I3W <28 96; 


Radlia Mitchell'Sean Bean 






E 




POSEIDON 

^LCi '(ilME VIDEO 716S4 (2i 98) 


Kurt Russetl'Josh Lucas 


n-ti 






2 


RV 

-:i -i.iME ENTERIAIKUEKt NMO (IBSd 


Robin WlllramsJefl Damp s 


rt 




2 


2 


SCARY MOVIE 4 


Anixa Fafls.'flegina >!.: 


n-ti 


v 




JUST MY LUCK 


Lindsay LolurVChris Pir^ 




e 


3 


3 


INSIDE MAN 

■ : HOME VIDEO 28B<r i!9 58| 


Oeiuel Washingtorv'Clive Owen 


■ 


7 




HOUSE M D : SEASON TWO 

HOME VinEO mm iS9 4!| 


Hugn LauiiC'Oinat t;)ps 


■1 


8 


5 


A 


V FOR VENDETTA 

■ ■ ' , ih.i .-MW .7898) 


Natalie Poilmaa'Hugo Weaving 


a 


. 


E 


s 


THE PERFECT MAN 

■1- MHur vinff) ^fiano i19M( 


Hilary OuW/Healtier Lockle^i 


H 


10 


E 


1 


PHAT GIHLZ 


Mo'nKju&'KenOia C Johnsud 


M-tl 


11 


to 


48 


PIRATES OF THE CARIBBEAN: THE CURSE OF THE BUCK PEARL 


Johnny DewOttando Biwii 


mn 


11^ 


6 


4 


THE SHAGGY DOG 

■.\4Lr [ ■;M;'ir.'ajErM'..SIA 'CUl ENTEflHINUtUl :.3994 (?9 94| 


Tim Allen<11o(Mrt Downey Jr ||| 


m 






2 


THE SIMPSONS: THE COMPLETE EIGHTH SEASON 


Animated | 


m 




D 


VERONICA MARS; THE COMPLETE SECOND SEASON 


Kristen Bflll Percy Oaofls "1 


m 


IS 


7 3 


BRING IT ON: ALL OR NOTHING Hg^i^g^ Panettiere'Solange Knowles SiruIM |^ 


mti 


ia 


m 


DISNEY S LITTLE EINSTEINS: MISSION CELEBRATION 

.M ■ M ■ -'iJ . -.H •- .V-: E'IIERUINUENI S0399 ll99il 


Animated 


m 




17 


H 


HIGH SCHOOL MUSICAL: ENCORE EDITION 


Zac Efron' Vanessa Anne Hudgers 


m 


IS 


11 


5 


THE BENCHWARMERS 


Rob Schiwider/David Spat;-; 


Pt-U 




.-■ ■! 'iy£>il 1346H 126 Sai 




19 


8 


3 


LARRY THE CABLE GUV: HEALTH INSPECTOR 

1 '■■-.-.i:- :- i,r,M[ =.',-j":.'. '.'j;sr flOU54 i?9Mi 


Larry The Cable Guy/Ins Bahi 




20 


18 


5 


CHAPPELLE S SHOW: THE LOST EPISODES UNCENSORED 

i '.'j I- CEfaR*..'PiUiAMOL-ir HOME Eliriflr»lNM£NI flaw;* lll 98i 


Dave Cnappelii^ 


■1 


21 


9 


2 


HOOT 

1 .'.1 "-'r- INIEciTAINMtNT'WUINER HOME VltlEQ 10359 >?; 9(1 > 


Luhe Wilsonlogan Leriran 


n 


22 


36 


15 


MADAGASCAR 

1 hiMf fNiERUiMyEHT wsee na9Si 


Anin.-jtrii: 


n 


» 


B 


a 


THE 40 YEAR-OLD VIRGIN {UNRATED VERSION) 

■ i-ii; JSIVEBSAL SIUDWS HOME Kioto 2fl7«i29 98) 


SlevB Carell'Cathenne Keeif 


n 


24 


16 


6 


SHES THE MAN 

'■.-.-.t,-. \-K..i,'| J^-fniKlSUEST n7M» l?999i 


Amanda Bynes.'CharHimg Tdi.in 


r«-ti 


28 


29 


IS 


GREY S ANATOMY: SEASON ONE 

imn.i-.lGNf HOME VIDEO flUENA gi5IA HOMf ENrERTAIWUENT J1735CJ i39'yi. 


^:;Tioeoi''Patrjck Demosey 


■1 
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TITLE 

LA&ELDiSTRietimG lAHl 4 NUUBEH (PfllCE) 
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1 




Kl HOUSE U.D.: SEASON TWO 


2 


1 




THE SIMPSONS: THE COMPETE EIGHTH SEASON 


3 


E 
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IrtRONICA MAHS THE COMPtETE SECOND SEASON 


4 






osNEire unu bnstgns: mission carawioN 


S 


4 


14 


HIGH SCHOOL MUSICAL ENCORE EDITION 


S 


5 


5 


CHflPPtLLrS SHOW THE LOST EPISODES UNCEffSOflED 


7 


10 


2t> 


GREY S ANATOMY: SEASON ONE 


a 


2 


2 


ROME: THE COMPLETE FIRST SEASON 


9 


7 


3 


PRISON BREAK: SEASON ONE 


10 


9 


3 


HOUSE M.D.: SEASON ONE 


11 


3 


2 


FULL HOUSE THE COMPLETE FOURTH SEASON 
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DORA THE EXPLORER: WE'DE « TUM 
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OLD CROW MEDICINE SHOW 
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M. WARD 


Post-War ^IJiI 
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Masterpiece: Nuestra Obra Maestra t ' } 
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Ninos Vol. 2 
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BULLET FOR MY VALENTINE 
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MOTORHEAD 






10 


4 


UNDER THE INFLUENCE OF GIANTS 


Ur>dor Tho InflLi^nco Of GiAnIs 
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Calle 13 
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God's Projecl 
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Inhuman RarnpaQA 
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AARON SHUST 


Anything Worth Saying 








THE LOST TRAILERS 
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RAY LAMONTAGNE 


Troubl# 
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LA 5A ESTACION 


El Mundo Se EquIvocs 
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NATALIE GRANT 


Awakon 
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IMOGEN HEAP 


Speak For Yoursclt 
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BRAZEROS MUSICAL DE DURANGO 


Rosas Rojas 
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Danielle Peck 
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Sourtd CI Melodies 


if" 


17 


6 


MICHAEL FRANTI AND SPEARHEAD 
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SALVADOR 


Dismiss The Mystery 
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MONCHY & ALEXANDRA 


CXnOS T MSB 
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PEPE AGUILAR 


Enamorado 
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THE MOUNTAIN GOATS 


Get Lor>ely 
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THE CASUALTIES 


Under Attack 
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Mas Fuerte Que NuncB 
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La Historla De La Mafia. ..Los Extlos 
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HJstoria De Una Reins 
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Almost Here 
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MACH & DADDY 


Desde Absjo 
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EVANS BLUE 


The Melody And The EnerQeiic Nature Of Volurrte 
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EMMANUEL 


Histortas De Toda L& Vlda...Los Exitos 
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KEB' MO 


Suitcase 
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RAMON AYALA Y SUS BRAVOS DEL NORTE 


Antologla De Un Rey Vol. 2 
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Droppln' Bombs 
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After The Music Slops 
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People Gonna Talk 
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All We Know Is Falling ^ 
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ALEXISONFIRE 


Crisis m 





XBOX: NCAA FOOTBALL 07 



PS2 GRAND THEFT AUTO. LASnY COY STOHES 



The fourth aHNim Is the charm for country bond ttn- Losl Trailers, whose self-titled 
tot debuts at No. 16 on the Top Heat&eekers chart. Discover developing artists nuking ^ 
their inaugural Billboard chart runs each week in Breaking A Entering on billboard.com. 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



^/ARKI-ITPLACIE 



For ad placement write to classlfieds@blllboard.com or call 800-223-7524 



HELP WANTED 



REAL ESTATE 



Sonoma County, California 

With spectacular views in every drrection, you will Feel like you are on top of tKe world! 
On»<ifo4und wine country propeft<^ featuring 332 acres (5 porcels) with over 9700 sq ft 
of livir>g space, b«autiful solar heated pool, and 6-horse bam with many trails. 4000 *l- 
square Foot grand room could become recording/ort studio. Gourmet kikhen is perfect For 
enleftaining. Unlimited potential, including vineyards. Gated entry ond views of Alexander 
Valley, Loke Sonoma, St. Heleno, & the Ge/s«n. This is truly o rare opportunity. For more 
pKoros visil v/ww, 2000hotsprin9ird . com or www.mtkecellini.com . Offverf if $J,395,000 

Mike Cellini 

707-569-1828 
mi Hw:?Hip'^bg fl tobol , ng* 



CHRiyriE's 



(iHEAT E5TATE.S 





There's Room For Everybody Here 

A S bedroom. 3 1/2 baili. 4-story wooden barn, with rtio&Uy wooden floors, Thcic's jri Ari 
Studio/Hoinc Oflicc. Reading Room/ Library (with Views), a Too)/ Wood woikiiij; Shop^inuttcs not 
avaibbit? at (his time). Master Suite witit walk-iliru closet lo full bath, washer & dryer, lull ueUir. ^id 
jii Ill-Law Apia.rtnienl willi separjte entraiiccfinuH^ not available al this titne)! 

A J slory Divin|{ I>uul, a El^skelball iMxipwith 1/4 LOiirl.aCyrii area. AND A SWING!' THE LISTGOtiS 
ON . . . LuiK orbuill-tn sJielves, a lar^ atora^ area . . . a» open atlti and a luy pildiei too!!! Ortward ttt 
llu- large entrance foyer with 2 closets, (accntx tti the raiurd ■ ceiling gamgr), ihrn into the open 'niixl' 
rm" kitrhm with 2 pantries, a diiihwajdirt. room for rrfriBeralor and fin:«cr, grrat views, and a wood 
^tose iliat waits Tor a crackling firel The high<eilinged livinf; room (with exposed wood and beams), has 
J large windows tliat you a vision of tlie peace and serenity llial surroutxls your anuzing new home. 

The handirapped-acrrvsihir hrdrnnm and fiill luth on the main Hixir, has a large walk in showrr, a tub with 
j.;>n 1 77i /whirlpool, a toilet with btdet. aitd grab bant already in place . , . The Iwm situ up on a hill, on )/4 

of an acre, at the et)d of the road, with Rtiom fia a 
^^^^^ Rcmniirv; tuvd Vxtformarxct SlutJio, 

We're osJcing SZimtlJion far this 

1887 Big Red Barn. 

Contact Us: 
Box holder 
PO Box 5786 
St- Augtistine, Fl. 32085 - view: 
http://bigraJbanifors3lcinvfrmont.com/ 
Call us at 904.824.0391 










Musician's Dream Home in Malibu 

N«tlcd in ilie green beii ai llie end of Sycamore Meadows is this inajestlc Malibu 
country sanctuary. Hn|oy sweeping ocean views and magnificent hillside scenery 
from this private 2.4 acre compound. Approx. 5,00() sq. ft., 4 bed, 4.5 bath, plus a 
media room, recording studio and several isolation booths for recording. 
Entire home is wired for sound. 
$5,000,000. 

Contact: 
Man Rapf- 310 774 51S1 
www.MattRapr.com 
Pritchen-Rapr& Associates 



MUSIC 
MERCHANDISE 



NT GOLD COAST 



REAL ESTATE 





West Ne*. Vork. N(-|4Cobs F^tt> Ouner. faiioiarnii- -WC >a-* t 
1 BR, I. S Baih Cathedra! Ceilings. Pnv EleiJtor. 24(Xi si) ^ 
ft Carapc. C.tmnnn Kiuhcti SI.SSS.OOO i' 



i I l ull anil I lull tuUi Tnplei Ctuxlu. 
I '.(•mr Hardwood firs. UKisher/di>rr. 2Car 
I Irvi-I r^mily room. $599,000 





1!^ . 1 












S'"wi:*K» 





www.NJGolclOoastOril3s.com 

1 l\/larine Plaza, rMorthi Bergen, fslj 

Toll Free 888-801-0005 



THE NOTORIOUS MALIBU 
PINK HOUSE IS NOW 
FOR SALE! 




Beach (root & sited just at>otJt 10 miniites 
from Sania Monica, the property tjoasts a 
rwwer Sea Wall and updated foundation 
But it needs your "special touch'" 

(a nearby "comp" just sold (Aug '06) for 
S2.30O.0O0) 

$1,600,000 HURRY! 



Carol Bird 
310-317-9346 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard@miisician.org 
1-800-223-7524 

Reach all the movers S shakers every week 

through the pages of Billboard 
a force In the muslc/entertalnment Industry 
for over 100 years 



BUY DIRECT AND SAVEI 

W^Hto OttW P«op4« arv raisino th«ir pr.c«s. we 
ara slAshlng oun. Ualoi label CD's, caaaenss 
and LP's a« low aa Sot. Yowr cteica from tha 
moat aidanaM Hatbioa avaoaMa. 
For frae catalog cal (MC ' 
Fax (Wt) nfr«2«7 



P.O.B 



■ A Tramon. N.J. 08401.0020 



DO YOU HAVE A PROFESSIONAL SERVICE YOU 
WOULD LIKE THE MUSIC INDUSTRY 
TO KNOW ABOUT? 
WRITE TO CLASSIFIEDS@BILLB0ARD.COM 
OR CALL 1-800-223-7524 
H^ND GET A FREE LISTING ON BILLBOARD.BIZ 



REACH OVER M4.000 RESPONSIVE REAL-ESTATfl 
READERS IN OVER IIO COUNTRIES!! WANT TO BM 
PART OF OUR FAL.L 2006 I 
LUXURY REAL-ESATE SPECIAL.? WRITE TO: I 
CLASSIFIEDS " BILLBOARD COM fl 



R CALL - 646-654-4636 
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HELP WANTED 



NATIONAL DIRECTOR OF SALES 



VICTORY 




RECORDS 



THE#1 INDEPENDENT RECORD LABEL 

is looking to fill Its NATIONAL DIRECTOR OF 
SALES position. This person would interface 
witti our US (RED) and Canadian (Universal) 
distributors and retail. Five years of experi- 
ence In similar position along with great rela- 
tionships in the retail community is required. 
Position is in downtown Chicago. 

Resume with references and cover letter to: 
email: jobs@victoryrecorcls.com 
fax: 312.873.3889 

ymw. victoryrecords.com 



AUCTIONS 




NOTICES/ 
ANNOUNCEMENTS. 



PUFF THE 

MAGIC DRAGON 
covered by The Loop is 
banned on radio in Canada. 
Info: www.pufFmagic.com 



AUCTION OR 
BUY OUTRIGHT! 



COlINTRY-WfSTKK.N 
BLUEGRASS 
Musit- Show wi)h Hudily Max - 
every Saiunlay at '1 pm. Cxiwboy 
Juiii tluii Opry, Hwy 44. Jcl. 490. 
|j-. ;im.>. Fill. ;M Kil. 



HERITAGE 

(Auchn Qalkm. 



PROFESSIONAL 
SERVICES 




Call today for 
your iree catalog! 

1-800-468-9353 

www.discmakers.com/bb 



) DISC MAKERS' 



Volunteers Needed 

Interested in volunteering at 
the most important music 
industry events? 

Please contact Courtney Marks 
cmarksA^billboard.coin 
64«.6M.465Z 
Billboard MECCA @ CHA. 
September 9-U, los Angeles, CA 

Billboaid Dance Musk Summit, 
September 15-20. la< Vegas. NV 

Billboard Touring ConfeTence & 
Awards. November 7-12, 
New York. NY 

For more tnfbrmation please visit: 
www.BiUboardEvents.coin 



K Kobalt 

KOBALT MUSIC PUBUSHINO 
AMERKA, with new offices In NY ond 
LA, is rapidly expanding and seeking 
energetic, moHvoted individuals for tfie 
following positions: 

MECHANICAL UCENSING MGR. 

—minimum 3 yrs exp (either lobel or 
publisher-side] 

MECH UCENSING COORDINATOR 

—exp. preferred but will troin bright col- 
lege grad 

ADMINISTRATTVE ASSISTANT 

— requires exc, computer skills, ability to 
multi4ask. 

KOBALT offers on excellent work environ- 
ment, good benefits, and great odvonce- 
ment potentiol witfiin our dynamic, pro- 
gressive, fast-paced company. 

f^lease send r^sum^ with salary 
history and/ or current solary 

requirement to: 
krisHnQ@kobol>music.com 

No caiis please- 



LEGAL SERVICES 



mm mmn 

Call attorney Jeffery Leving 
312-356-DADS or visit 

www.dadsrights.com 



DUPLICATION/ 
REPLICATION 
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HEEO CDs ? mmiciis 
CRYSTALCLEARIJL 

lilc III tirt 

1000 CDs • S99« 
1000 PtOMO CD HU • tl 
1000 DVDs • SI4«« 



TRUSTED EXPERIENCE 

FOR OVER 35 YEARS! 



lT,'HtHI:l»»:l:Um.l.'MB:lil.B:MiB,liB 



HAVE A POSITION TO FILL? 
WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST? 
LOOK NO FURTHER 
CALL 




1800-223-7524 
OR CALL 
ARKADY FRIDMAN 
646-654-4636 

ADAM GROSS 
646-654-4691 

JEFF SERREHE 
646-654-4697 

OR EMAIL US AT 

classified {'^billboard, com 



PUBLICIST 



VICTORY 



RECORDS 



VICTORY RECORDS is looking for a savvy and 
creative individual to join its U.S. publicity depart- 
ment Ttiis person would be responsible for using 
their existing and developing media relationstiips to 
expose our artists and ottier related projects. Excel- 
lent writing, organizational, marketing, creative and 
social skills required. Candidate stiould tiave a lust 
for promotion, travel, willing to work long hours and 
hunger for searching out media opportunities in 
print, on the Internet and on Television. For consider- 
ation please fax cover letter, resume and references. 
At least three years previous publicity experience 
required. 



Resume wHh referancefi and cover letter to: 
email: |ol>sOvlctory[«cords.com 
lax: 312.873.3889 

rr;i 



FKEPOKAST UIUUIUIIINItTVICTan.lv ^^^B- JOD OUR OCUISm COMIMmi 

VICTORY RECORDS - 346 N. JUSTINE ST., SUITE 504, CHICAGO, IL 60607 



PUBLICATIONS 



The Ultimate 
Deal-Making Tool! 



THE LEADING WORLDWIDE RESOURCE 
GUIDE COVERING EVERY ASPECT OF 
THE MUSIC AND VIDEO INDUSTRIES 

OVER 13,000 LISTINGS 
FROM OVER 49 COUNTRIES 

• Record Labels 

• Video and Digital Music Componios 

• Music Publishers 

• Wholesalers 

• Accessory ManufocJurers 

• Packaging & Labeling 

• Entertainment Attorneys 

• Replicators & Duplicators 

• Plants & Services 

• And morel 

ORDER BY PHONE: 800-526-2706 
OR ORDER ONLINE: www.orderbillboard.coni 




FOR SALE 



TheBiilboardStore 



www.orderbillboard.coi 



YOUR ONE STOP STORE FOR... 

• Billboard Directories • Billboard Merchandise 
• Billboard Books • Magazine Subscriptions 
• Sale Items • And much more... 
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ELTON'S INTIMATE EVENING 

Elton )ohn offered up the world premiere of material from 
his new album, "The Captain and the Kid," Sept. 6 at New 
York's intimate Rose Hall, with proceeds from the $1,000 
tickets to benefit the Elton John AIDS Foundation. John and 
his crack band played the new set in sequence, and the artist 
took time to explain each of its 10 songs. Thematically, the 
album picks up where 1975 's "Captain Fantastic and the Brown 
Dirt Cowboy" left off. chronicling the ups-and-downs of John 
and his longtime songwriting partner, Bernie Taupin. 
The opener. "Postcards From Richard Nixon." describes the pair's 
first trip to l.os Angeles, while "Wouldn't Have You Any Other Way 
(NYC)" is "a love song to the city of New York," according to John. He 
added that "Blues Never Fade Away" is "probably one of the best vocals I've 
ever done on an album." A particular highlight was the single "The Bridge." 
which is steadily climbing the Hot Adult Contemporary Songs chart. 
The rest of the set went heavy on Elton classics like "Bennie and the Jets." "Philadelphia Free- 
dom," "Rocket Man." "Tiny Dancer." "Saturday Night's Alright for Fighting" and "The Bitch Is Back," which finally got 
the suit-and-lie-clad audience up on its feet. For the encore, lohn ditched a planned "Your Song"/" Don't Let the Sun Go 
Down on Me" two-ferin favorof a solo piano rendition of the ballad "Mona Lisas and Mad Hatters." While wolfing down 
sushi and kicking back Patron tequila. Track spotted Brooks & Dunn's Ronnie Dunn, Sugar Ray's Mark McCrath and 
George Harrison's son Dhani at the after-party. 

JEAN GENIF 

Just as the Black Eyed Peas' Fergie launches her solo career 
with the hit single "London Bridge" and album 'The Duchess," 
the artist is about to unveil a line of jeans she tells Track is In- 
spired by "my crazy life." "It's called Blendshe featuring Fer- 
gie. and it's mostly based in Copenhagen." she says. 'There's 
[the word] 'L.A.' on some of the pockets and 'Mi Vida Loca' 
on some of the shirts. I wanted the buttons to look like al- 
bums. I'm starting small because I cant handle doing a whole 
line right now." Fergie is the latest hip-hop artist to make a 
foray into jeans, following Nelly's Apple Bottom, Bobby 
Valentino's Bobby V Jeans and Lit Wayne's W Jeans. 

ENCORE 

Cheryl Lynn's 1978 crossover hit "Got to Be Real" still gels 
plenty of play — it currently provides the musical backdrop 
toaClairol hair color commercial. Now Track hears that the 
elusive singer will make a rare stateside appearance Nov. 
16 when she performs with friends (rumored to be David 
Foster. David Paitch. Ray Parker Jr. and Jimmy Jam & Terry 
Lewis) at the Black AIDS Institute's annual Heroes in the 
Struggle event at the Directors Guild of America in Los An- 
geles. Trivia buffs will recall that Lynn was an early TV tal- 
ent-show winner when she appeared on "The Gong Show." 

SLIM & HIS BLUE BOYZ 

According to Track correspondents who were backstage 
at the recent MTV Video Music Awards, Houston rapper 
Slim Thug Is working on the follow-up to his Geffen debut, 
"Already Platinum." He's also collaborating with his rap 
group, Boyz N Blue, on an independent album, "Serve and 
Collect," that will arrive via his Boss Hogg Outlawz label. 

TAKE THE BULL BY THE HORNS 

Originally due in June, Pitbull's sophomore album "El 
Mariel" will now arrive Oct. 1 7 via TVT. "The album is gonna 
be like a roller-coaster ride," the rapper tells Track. "I've 
got different types of records on there — Afro-Cuban records, 
crunk records, dancehall and political records. It's basi- 
cally trying to show Pitbull's versatility." Pointing to his T- 
shirt bearing Cuban dictator Fidel Castro's name, he 
promises, "l got one record talking about our friend right 
here. Hopefully he's outla here." 

FASHION ROCKS 

The Raconteurs and Prada. Like the sound of this stylish, 
yet wonderfully left field, partnership? Apparently, Jack 
White and crew do. Track hears that, to help kick off Olym- 
pus Fashion Week in New York, Prada was set to toss a 
Sept. 8 oh-so-VIP-it-hurts party at its Rem Koolhaas- 
designed Soho store, featuring a performance from the 
band. From what Track was told, White's wife, Karen Elson, 
would be on hand, and members of Interpol and Fiery Fur- 
naces would stop by. Drop us a line if you spotted them. 




Beyonce is shifting her music publishing from ASCAP to 
EMI, where she will work with executive VP/head of urban 
music Big Jon Piatt. Knowles' manager/ father Mathew 
broke the news during the "I'm With the Brand" panel at 
Billboard's R&B/Hip-Hop Conference & Awards in Atlanta. 
Beyonce is credited as a co-writer on a number of her hits, 
including her latest smash, "O^jci Vu." 

Matthew Knowles also said his younger daughter, Solange, 
will be the face of BeyorKe's new junior clothing line. Dereon, 
t which will launch in October He noted that Beyonc^, often 
decked out in a $500 pair of jeans, is no longer the right 
spokesmodel for a clothing line aimed at younger ladies. 

FACE DANCES 

The Faces haven't played together in more than 30 years, 
but vocalist Rod Stewart says he would not rule out re- 
forming the still-influential group for a special occasion. 
"It'd be great to put the band together for charity [or] a one- 
off event." he tells Track, adding that the group's surviving 
members — guitarist Ronnie Wood, keyboardist Ian McLa- 
gan and drummer Kenney Jones — are open to the idea, too. 

"Ronnie is always up for it. So's Ian and Kenney. We'd 
just need to find ourselves a bass player." he said, referring 
to Ronnie Lane, who died in 1997 due to complications 
from multiple sclerosis. For now, Stewart is focused on his 
next album, "Still the Same . . . Great Rock Classics of Our 
Time." duo Oct. 12 via ]. 
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EDITED BY MITCHELL PETERS 

RECORD COMPANIES: Universal Motown Records 
Group in New York names Frank Arigo director of sales and 
marketing. He was West Coast sales manager 

PUBLISHING: ASCAP in New York promotes Lauren 
lossa to senior VP of marketing. She was VP of marketing, 

Universal Music Publishing Group Latin America In 
Miami appoints Eddie Fernandez to senior VP. He was VP 
for Latin America at Sony/ATV Music Publishing. 

Ten Ten Music Group in Nashville names Ronnie Brown 
VP of creative. He was creative director. 

MEDIA: MTV Networks Latin America promotes John 
Mafoutsis to senior VP of ad sales. He was VP of interna- 
tional marketing partnerships. 




lOSSA I FERNANDEZ ■ SCHMIDMAN 



RELATED FIELDS: CenterStaging in Burbank. Calif., 
names Paul "Schmidi" Schmidman COO. He was senior VP 
of executive corporate relations at AOL. 

Send submissions to exec@ibtllboard.com. 
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MARLEY TRIBUTES DOUBLE AS 
AFRICAN FUND-RAISERS 

The 2007 Africa Unite festivities will take place in three South 
African cities next February and include three benefit con- 
certs celebrating the life and work of Bob Marley. spearheaded 
by his widow. Rita. They include a star-studded Feb. 7 show 
in Durban and additional events in Johannesburg {Feb. 17) 
and Cape Town (Feb. 24). Proceeds will 
benefit a variety of initiatives aimed at 
encouraging peace, education and em- 
powerment for youth in Africa. 

In addition. Africa Unite has 
teamed with the Emerging Leader- 
ship Programme, which grooms 
young leaders to help foster global 
peace, and the Shanduka Founda- 
tion's Adopt-a-School Programme, 
which aims to improve the quality of 
education in the region. 

JOSHUA TREE GIVES BACK 

Organizers will donate 100% of the proceeds from Califor- 
nia's Joshua Tree Music Festival to local organizations af- 
fected by severe fires that ravaged the area in July. The event 
will be held Oct. 21-22 at the Joshua Tree Ijke Campground 
and feature performances by Dave Alvin & the Guilty Men, 
Railroad Earth, the Ditty Bops. Tim Easton and Anne McCue. 
among others. 

BROWN ON THE TOWN 

Chris Brown will headline a Dec. 3 concert in Las Vegas as 
part of the annual Gift of Hope charity fund-raising weekend 
in Las Vegas, benefiting the Leukemia & Lymphoma Society. 
Tlie event also boasts celebrity golf and poker tournaments, 
a soccer clinic and a performance by actor Dennis Quaid's 
band the Sharks. For more information, contact the South- 
ern Nevada chapter of the Leukemia & Lymphoma Society at 
702-436-4220. 
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TJ. Martell Foundatiin 



Leukemia. Cancer and AIDS Research 




TUESDAY, OCTOBER 10. 2006 
AT THE MARRIOTT MARQUIS 
1535 BROADWAY, NEW YORK CITY 




PERFORMANCE BY NINE-TIME GRAMMY® AWARD WINNER 



SHERYL CROW 




FOR MORE INFORMATION REGARDING TICKETS AND SPONSORSHIP OPPORTUNITIES. 
PLEASE CALL 212'833-5444 OR VISIT www.tjmartelIfoundation.org. 
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THE STORM IS|COMI 



IT THE STORM IS|COMING 





"This guy has got his own sound and he's got great range. He doesn't holler. See th 
n other thing I like about him. He sings the notes and he writes great stuff. " 




A Celeb %\ 
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"Johnny Cash loved this man's voice. " 
- JOHNHY CASH MtMORIAL TRIBUTE: 
riends And Family: Hosted By TIM ROBBINS 



"Travis Tritt - 1 had no idea. I knew you were a great singer/songwriter 
but until we got into the studio recently and started working together, 
I didn't realize how great you really were. I can't wait for the whole world 

to hear what I heard, a truly amazing talent. " 
Your good friend RANDY JACKSON 



